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Last  Week  We  Told 
Over  A  Million 
New  Yorkers 
To  Cut  It  Out... 


Last  week  the  Marketeer  mailed  600,000 
of  our  new  Value  Mailer  Coupon  Booklets 
to  over  a  million  readers  and  the  early 
results  have  been  outstanding.  Our  coupon 
program  is  designed  to  fit  every  budget  and 
allow  them  to  pinpoint  market  or  blanket 


entire  regions.  The  Value  Mailer  is  printed 
on  high  quality  bond  paper  in  an  easy  to 
handle  format  and  has  4  color  availability. 
Once  again  the  Marketeer  is  providing 
advertising  ideas  that  bring  our  customers 
maximum  results  at  cost  effective  prices. 
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2625  East  14th  Street,  Brooklyn,  N.Y.  •  718-934-7676 
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First  in  Photography 


For  excellence  in  photojournalism,  there  is 
only  one  choice:  The  Associated  Press. 


The  AP  won  the  1996  Pulitzer  Prize  for  photography, 
and  in  an  unprecedented  sweep,  captured  all  three 
finalist  positions  in  spot  news  photography. 


It's  AP's  24th  Pulitzer  for  photos  —  its  fifth  win  in 
six  years. 


Congratulations  to  Charles  Porter  IV,  winner  of 
the  1996  Pulitzer  Prize  and  to  finalists  Jerome  Delay 
for  his  photos  of  Bosnia  and  the  Middle  East 
and  Dave  Brauchli,  Peter  Dejong,  Sergei  Karpukhin, 
Mindaugas  Kulbis,  Efrem  Lukatsky,  Olga  Shalygin  and 
Alexander  Zemlianichenko  for  their  photos  of  the 
war  in  Chechnya. 


Daily  Hampshire  Gazene/Norlhampton,  MA 


Spring  is  in  the  air! 

With  the  winter  months  behind  us,  invite  your  best  prospects 
to  purchase  goods  and  services  in  a  market  where  seasonal  change 
offers  exceptional  opportunities. 


Retail  ads  running  in  these  newspapers  reach  an  audience  bent  on  the  big  business 
of  recreation  and  relaxation. 


MAINE  MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 

Bangor  Daily  News  (M) 

Maine  Weekend 
Sun-Joumal  (M) 

Sunday-Sun  Journal  (S) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 


NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (M&S) 

New  Hampshire  Sunday  News  (S) 


Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 

Gardner  News  (E) 

The  Sun  (Lowell)  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford)  (E&S) 

Daily  Hampshire  Gazette  (Northampton)  (E) 

The  Patriot  Ledger  (Quincy)  (E) 

Union-News  (Springfield)  (AD) 

Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Community  Newspaper  Co.  (Needham)  (D&W) 
Daily  Times  and  Chronicle  (Woburn)  (E) 
Telegram  &  Gazette  (Worcester)  (M&S) 


The  Advocate  (Stamford)  (AD&S) 
Connecticut  Post  (M&S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

The  Hour  (Norwalk)  (E) 
Record-Journal  (Meriden)  (M&S) 
New  Britain  Herald  (E) 

Waterbury  Republican-American  (M) 
The  Sunday  Republican  (S) 


Rutland  Herald  (M&S) 


The  Newport  Daily  News  (E) 
Providence  Journal-Bulletin  (M&E) 
The  Providence  Sunday  Journal  (S) 
The  Westerly  Sun  (E) 


^  '  tS 


CAUiNDAR 


APRIL 

21-24  Newspaper  Purchasing  Management  Association 
Conference,  Ritz-Cariton,  Houston, Texas 

24- 26  Pennsylvania  New’spaper  Publishers 

Association/Interstate  Advertising  Managers 
Association  Joint  Advertising  Conference, The  Inn  at 
Nichols  Village,  Clarks  Summit,  Pa. 

25- 26  Inland  Press  Foundation  Small  Newspaper  Conference, 

Radisson  Inn  North,  Colorado  Springs,  Colo. 

25- 27  Tennessee  Press  Association  Advertising/Circulation 

Conference,  Sheraton  Music  City,  Nashville 

26- 27  Southeastern  Advertising  Publishers  Association 

Conference,  Terrace  Garden  Inn,Adanta 
26-27  Inland  Press  Foundation  Family  and  Independent 
Owners  Conference,  Radisson  Inn  North,  Colorado 
Springs,  Colo. 

28-5/1  Society  of  American  Business  Editors  and  Writers 
Convention,  Hotel  Intercontinental,  New  Orleans 

28- 5/1  Newspaper  Association  of  America  Publishers 

Convention,  Waldorf-Astoria  Hotel,  New  York 
29  Associated  Press  Annual  Meeting,  St.  Bartholomew’s 
Church,  New  York 

MAY 

2-4  The  American  Association  of  Independent 

Newspaper  Distributors  Conference,The  Sheraton 
Sand  Key  Resort,  Clearwater,  Fla. 

5-8  Association  of  National  Advertisers  Advertising 

Financial  Management  Conference,  Four  Seasons 
Ocean  Grand,  Palm  Beach,  Fla. 

5-8  Organization  of  News  Ombudsmen,  Korman  Suites 
Hotel,  Philadelphia,  Pa. 

12-14  National  Association  of  Real  Estate  Editors  Annual 
Conference,  Hilton  Hotel,  Walt  Disney  World  Village, 
Orlando,  Fla. 

17-19  National  Cartoonists  Society  Reuben  Award 
Weekend,  Waldorf-Astoria  Hotel,  New  York 
19-22  International  Federation  of  Newspaper  Publishers 
(FIEJ)  49th  World  Newspaper  Congress,  Omni 
Shoreham  Hotel,  Washington,  D.C. 

19-22  International  Federation  of  Newspaper  Publishers 
(FIEJ)  3rd  World  Editors  Forum  Conference,  Omni 
Shoreham  Hotel,  Washington,  D.C. 

29- 6/1  Association  of  Alternative  Newsweeklies 

Convention,  Red  Lion  Inn,  Salt  Lake  City 

JUNE 

2-5  Newspaper  Association  of  America  Classified/ 

Research  Conference,  Sheraton  Harbor  Island 
Resort,  San  Diego 
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AROLJT  AWARDS 


GOUOSMITH  AWARD.  Four  journalists  from  the  Deaton 
(Ohio)  Daily  News  were  awarded  the  Goldsmith  Prize  for 
Investigative  Reporting  by  the  Joan  Shorenstein  Center  on 
the  Press,  Politics  and  Public  Policy  at  Harvard’s  John  E 
Kennedy  School  of  Government. 

The  winners  of  the  $25,000  prize  are:  Russell  CaroUo, 

Carol  Hernandez,  Jeff  Nesmith  and  Cheryl  Reed  who  won 
the  award  for  their  series  entitled  “Military  Secrets”  and 
“Prisoners  on  Payroll.” 

NAA  MAIONE  AWARD.  The  Newspaper  Association  of 
America’s  Mariceting  &  Sales  Federation  has  awarded  the 
19%  John  Maione  Award  to  Terry  Hauger,  new  business 
development/co-op  advertising  manager  of  the  Saginaw 
(Mich.)  News. 

The  award  is  presented  to  an  NAA  member  every  year  for 
distinguished  service  toward  furthering  the  goals  of  the  Co¬ 
op  Federation,  and  for  the  development  of  new  ideas  in  co¬ 
op  advertising. 

POLLY  ROBINSON  WRITING  CONTEST.  Janice  Hunt,  a 
staff  writer  at  the  Coles  County  Daily  Times-Courier  in 
Charleston,  Ill.,  has  won  the  1996  Polly  Robinson  Feature 
Writing  Contest,  sponsored  by  the  Southern  Illinois 
University’s  School  of  Journalism.  Hunt  will  receive  a  $150 
cash  prize  for  her  story,  “For  Love  of  Blackie.” 

APSE  COMPETITION.  Seven  newspapers  were  triple 
winners  in  the  section  competition  of  the  1995  Associated 
Press  Sports  Editors  contest. 

The  APSE’S  competition  involving  writers  for  the  AP 
brought  three  awards  to  Steve  Wilstein. 

In  the  under-50,000  competition,  the  Daily  Times-Call  of 
Longmont,  Colo.,  was  selected  as  a  winner  in  all  three  cate¬ 
gories:  daily,  Sunday  and  special  sections. 

Three  newspapers  in  the  50,000  to  175,(XX)  category  were 
triple  winners:  the  Akron  (Ohio)  Beacon  Journal,  Asbury 
Park  (N.J.)  Press,  and  the  Record  of  Bergen  County,  N.J. 

The  Atlanta  Journal  and  Constitution,  the  Boston  Globe 
and  the  Dallas  Morning  News  won  in  all  three  divisions  in 
the  over-175,000  category.  It  was  the  fourth  consecutive  year 
the  Globe  and  the  Morning  News  were  so  honored. 

The  contest  results  were  announced  after  judging  at  the 
APSE  winter  meeting.  More  than  70  sports  editors  from 
around  the  country  participated  in  the  final  section  judging. 

In  the  competition  for  AP  staffers,  Wilstein  won  the 
Grimsley  Award  for  overall  body  of  work,  story  of  the  year  for 
his  coverage  of  the  Steffi  Graf-Monica  Seles  battle  at  the  U.S. 
Open,  and  best  feature  for  his  story  on  ailing  boxer  Jerry 
Quarry. 

Steve  Wine,  Fred  Goodall  and  Brent  KaUestad,  AP  writers 
in  Florida,  won  the  enterprise  category  for  their  series  on 
academics  and  college  football. 

Paul  Newberry  of  the  AP’s  Atlanta  bureau  was  named 
Sports  Writer  of  the  Year.  Mark  Humphrey  of  the  Nashville 
bureau  and  Jim  Mone  of  Minneapolis  were  honored  for 
sports  photography. 

Judging  of  newspaper  writing  entries  will  be  completed 
by  the  end  of  April.The  winners  will  receive  awards  June  29 
at  the  APSE  annual  convention  in  Cleveland.  —  AP 
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Burson-MarsteUer 
enters  South 
Africa 

The  global  public  relations  firm 
Burson-MarsteUer  has  joined  forces 
with  South  Africa’s  largest  PR  operation, 
Simeka  TWS,  marking  Burson’s  entree 
into  the  country. 

NAA's  Shriver 
joins  Hearst 

Debra  B.  shriver,  senior  vice  pres¬ 
ident  of  communications  for  the 
Newspaper  Association  of  America,  the 
industry’s  largest  trade  association,  has 
been  named  to  the  newly  created  post 
of  senior  vice  president  of  marketing 
communications  for  Hearst  Corp.’s  mag¬ 
azine  group. 

She  foUows  former  NAA  head 
Cathleen  P.  Black,  who  became  presi¬ 
dent  of  the  magazine  division  earlier 
this  year.  Shriver  reports  to  Black. 

At  NAA,  Shriver  was  also  pubUsher  of 
Presstime,  the  association’s  monthly 
magazine.  EarUer,  she  was  communica¬ 
tions  director  at  MCI  Communications 
Corp.,  a  senior  associate  with  Ogilvy  & 


Mather  and  a  reporter  at  a  Gannett  Co. 
Inc.  newspaper. 

Nine  inducted 
into  Oklahoma 
hall  of  fame 

Nine  journausts,  including 

Tuisa  World  publisher  Robert  E. 
Lorton  and  the  newspaper’s  former 
managing  editor.  Gene  Curtis,  this 
month  were  inducted  into  the 
Oklahoma  Journalism  HaU  of  Fame  at 
the  University  of  Central  Oklahoma. 

Other  inductees  were  John  Clabes, 
pubUc  affairs  officer  of  the  Federal 
Aviation  Administration  and  a  former 
Oklahoma  newspaperman;  Robert  E. 

Lee,  a  senior  editor  and  columnist  for 
the  Daily  Oklahoman  in  Oklahoma 
City;  Jim  Monroe,  a  former  newspaper 
pubUsher  and  Associated  Press  employ¬ 
ee;  Albert  Riesen  Jr.,  former  pubUsher  of 
the  Daily  Ardmoreite\led  M.  PhiUips, 
second-generation  editor  of  the 
Seminole  Producer,  Paul  S.  McClung,  for¬ 
mer  executive  editor  of  the  Lawton 
Constitution  and  Morning  Press;  and 
the  late  Charles  BeUatti,  former  pubUsh¬ 
er  of  the  StiUwater  News  Press.  —  AP 


Columnist  killed 
in  hit  and  run 

POUCE  HUNTING  FOR  the  driver  in 
the  hit-and-run  death  of  Rocky 
Mountain  News  columnist  Greg  Lopez 
tracked  down  a  suspect  by  using  a 
piece  of  the  car,  one  of  only  three  regis¬ 
tered  in  Colorado. 

But  when  police  went  to  the  home  of 
the  suspect,  Spicer  Breeden,  36,  scion  of 
one  of  the  West’s  richest  famiUes,  they 
found  him  dead  of  a  single  gunshot 
wound  to  the  head,  an  apparent  suicide. 
A  suicide  note  didn’t  make  reference  to 
the  hit  and  run. 

Breeden  owned  a  BMVI'  matching  the 
description  of  the  one  that  ran  Lopez, 

35,  off  the  road  the  night  of  March  17. 
The  columnist’s  Toyota  4-Runner  flipped 
and  roUed  off  Interstate  25  after  being 
hit  by  a  car  traveUng  at  more  than  100 
mph. 

PoUce  found  Breeden’s  vehicle  in  his 
garage,  with  damage  consistent  with  the 
accident.  Authorities  did  not  know 
whether  Breeden  —  whose  great-grand- 
fether,  Charles  Boettcher,  made  a  fortune 
ui  mining  —  was  the  driver. 

Motor  vehicle  records  show  that 
Breeden  was  twice  convicted  of  speed¬ 
ing,  in  1992  and  1994.  — AP 


Editor  &  PubUsher  Co.  Acquires  Kelsey  Group’s 
Interactive  Newspapers  Business 


Editor  &  PUBUSHER  Co.,  pubUsher  of  Editor  & 
Publisher  magazine,  has  acquired  the  assets  of  the 
Kelsey  Group’s  interactive  newspapers  busmess. 

The  transaction  includes  the  annual  Interactive 
Newspapers  conference,  annual  research  conducted  by 
Editor  &  Ihiblisher  Co.  and  the  Kelsey  Group,  various 
research  reports,  niche  conferences  and  certain  relevant 
software. 

Joining  Editor  &  Publisher  Co.  as  a  vice  president  is 
Marsha  A.  Stoltman,  former  vice  president  with  the  Kelsey 
Group.  Stoltman  will  be  responsible  for  managing  the  com¬ 
pany’s  conference  activities.  Prior  to  working  for  the 
Kelsey  Group,  Stoltman  spent  a  number  of  years  in  new 
media  at  Dow  Jones  &  Co. 

The  8th  annual  Interactive  Newspaper  conference  will 
be  held  Feb.  12-15  in  Houston.  More  than  650  newspaper 
executives  and  technology,  content  and  service  providers 
recently  gathered  in  San  Francisco  for  this  year’s  confer¬ 
ence.  Editor  &  Publisher  Co.  has  served  as  a  co-sponsor  of 
the  conference  since  1992.  Additional  co-sponsors  include 


the  International  Newspaper  Marketing  Association  (since 
1995),  and  the  National  Newspaper  Association  and 
Suburban  Newspapers  of  America,  who  became  co-spon¬ 
sors  this  year. 

Editor  &  Publisher  Co.’s  acquisition  of  the  Kelsey 
Group’s  interactive  newspapers  business  follows  by  two 
weeks  the  announcement  that  the  company  has  also 
acquired  Free  Paper  Publisher  magazine. 

Both  acquisitions  underscore  Editor  &  Publisher  Co’s, 
commitment  to  cover  all  aspects  of  the  newspaper  busi¬ 
ness,  according  to  company  co-publisher  D.  Colin  Phillips. 

Editor  &  Publisher  Co.  also  cosponsors  interactive  con¬ 
ferences  in  Europe  and  Latin  America  and  recently' 
launched  its  Web  site,  E&P  Interactive 
(http://mediainfo.com). 

“Although  the  new  media  landscape  is  far  from  certain, 
our  acquisition  of  the  Interactive  Newspapers  conference 
and  our  launctiing  of  E&P  Interactive  will  offer  newspa¬ 
pers  some  of  the  tools  they  need  to  succeed  in  this  com¬ 
petitive  maricetplace,”  Phillips  said. 


April  20, 1996  ■  Editor  &  Pi:busher  3 


I 


E^P 


ESTATE 


April  20,  1996 


SECTIONS 

18 

Newspeople 
in  the  News 


19 

Legal 


20 

Advertising/ 

Promotion 

Classified  Voice  Mail 


22 

News  Tech 
Verde  Film  Scores 
High  In  Testing 


Inconsistent  Policy 

Reporters  Committee  report  rates  Clinton 
administration  press  policies  so-so  over  the 
last  12  months 


Obstacles  Facing  Women  Journalists 

A  media  group  study  indicates  a  majority  of  female 
journalists  worldwide  believe  they  compete  on  an 
unequal  playing  field 

13 

Sensitizing  Reporters 

Reporters  who  cover  traumatic  events  should 
realize  the  effect  of  their  interviews  on  victims 
and  their  families 

14 

Postal  Rate  Debate  Continues 

The  chairman  of  the  Postal  Rate  Commission  tells  a 
newspaper  group  that  "your  worst  nightmare” 
could  come  true 

17 

Second  Time  Around 

The  New  York  Post  reenters  the  Sunday 
sweepstakes  in  a  bid  to  trim  its 
financial  hemorrhaging 


DEPARTMENTS 

2 


24 

Interactive 

Communications 

Leveraging  Your  Brand 
Name  Online 


34 

Syndicates/ 
News  Services 
Illinois  Readers  Are 
Sponsoring  Comic 


39 

Classified 


About  Awards 


2 

Calendar 


6 

Editorial 


Newspaperdom 


15 

Stock  Tables 


27 

Ad  Data 


48 

Shop  Talk  At  Thirty 

Counting  Bylines  To 
Measure  Productivity 


7 

Letters  to  the  Editor 


IN  BRIEF 


Willes  tops  in 
newspaper  pay 

Times  mirror  go.  chairman,  presi¬ 
dent  and  CEO  Mark  H.  Willes  last 
year  was  the  highest  paid  head  of  a 
public  newspaper  company,  drawing 
$2.4  million  in  salary  and  bonuses. 

Top  executives  of  Gannett  Co.,  Dow 
Jones  &  Co., Tribune  Co.  and  the  New 
York  Times  Co.  also  enjoyed  million  dol¬ 
lar  paydays. 

But  their  compensation  paled  next  to 
that  of  the  biggest  moneymaker  in  all 
media.  Jack  Welch,  chairman  and  CEO 
of  NBC  parent  General  Electric,  who 
drew  $17.25  million,  a  staggering  264% 
increase  over  1994. 

Willes,  who  joined  the  Los  Angeles 
Times  parent  last  June,  made  $410,000 
in  salary  during  the  seven-month  peri¬ 
od,  based  on  an  annual  salary  of 
$750,000,  according  to  papers  filed  with 
the  Securities  and  Exchange 
Commission.That  figure  rose  to 
$800,000  in  December. 

Willes’  1995  bonuses  and  housing 
allowance  amounted  to  $  1 .4  million  in 
cash  and  stocks.  In  addition,  he  received 
restricted  stock  valued  at  $595,000. 

The  Wall  Street  Journal  reported  that 
Willes  more  than  tripled  his  income  in 
1994,  when  he  was  vice  chairman  of 
the  cereal  maker  General  Mills  Inc. 

Times  Mirror’s  compensation  commit¬ 
tee,  commenting  on  Willes’  pay,  cited  the 
CEO’s  “success  in  revitalizing  the  com¬ 
pany  and  incenting  its  executives  to 
achieve  significant  internal  growth.” 

Willes  has  instituted  some  high-pro¬ 
file  streamlining  initiatives  at  the  Los 
Angeles-based  media  giant,  long  consid¬ 
ered  a  bloated  underachiever  among 
publicly  traded  media  concerns.  As  a 
result,  its  stock  has  performed  better 
than  it  lias  in  years. 

His  package  reflects  an  executive-pay 
philosophy  that  Willes  himself  intro¬ 
duced  at  Times  Mirror,  that  managers  be 
rewarded  only  as  shareholders  are 
rewarded. 

The  Media  Industry  Newsletter,  out 
of  New  York,  reported  the  incomes  of 
other  major  industry  players,  based  on 
SEC  filings. 

The  mounting  expenses  that  kept 
new’spaper  profits  flat  last  year  also 
forced  some  executive  salaries  down¬ 
ward. 

Peter  Kann,  Dow  Jones  chairman  and 


CEO  and  publisher  of  the  company  ’s 
flagship,  the  Wall  Street  Journal,  drew 
$1.85  million,  a  whopping  20%  drop.  E 
Anthony  Bidder,  chairman  and  CEO  of 
Miami  Herald  publisher  Knight-Ridder 
Inc.,  took  a  3  8%  cut  in  his  cash  com¬ 
pensation,  which  amounted  to 
$810,000.  New  Yoric  Times  Co.  chairman 
and  CEO  Arthur  Sulzberger’s  income 
was  $1.58  million,  which  was  off  by 
7.4%. 

Other  ranking  managers  fared  better, 
however.  Gannett’s  chairman,  president 
and  CEO  John  J.  Curley  made  $1.7  mil¬ 
lion,  a  7%  pay  hike.  And  Tribune  chair¬ 
man,  president  and  CEO  John  W 
Madigan’s  income  soared  40%,  to  $1.2 
million. 

Hearst  gets 
new  chairman 

Randolph  a.  hearst  stepped 

down  as  chairman  of  the  Hearst 


Corp.,  turning  over  the  duties  to  his 
nephew,  George  R.  Hearst  Jr.,  grandson 
of  newspaper  legend  William  Randolph 
Hearst. 

Randolph  Hearst,  80,  is  the  sole  sur¬ 
viving  son  of  William  Randolph  Hearst 
and  has  been  with  the  New  York-based 
company  for  over  55  years. 

Hearst  continues  as  a  director  of  the 
corporation  and  of  the  Hearst 
Foundation  in  New  York  and  the 
California-based  William  Randolph 
Hearst  Foundation,  of  which  he  is  also 
president. 

George  Hearst,  68,  most  recently  was 
vice  president  of  Hearst  and  headed  its 
real  estate  activities. 

He,  too,  is  a  director  of  the  corpora¬ 
tion  and  of  the  William  Randolph 
Hearst  Foundation. 

He  serves  as  president  of  the  New 
York  foundation. 

Previously,  he  was  publisher  of  the 
Los  Angeles  Herald-Examiner  and 
Evening  Herald  Express. 


shonM  take  at  face  vdue 

what  the  govermnenf  tells 

them..*  MikeMcCurty 

White  House  Press  Secretary 


How  does  White  House  Press  Secretary  Mike  McCurry  view  the  press?  Read 
this  exclusive  interview  by  E&P  Washington  Editor  Debra  Gersh  Hernandez. 
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Too  Great  An  Expectation? 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22,  lS84-,Newspaperdom.Matx:h  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  )une.  29, 1901,  Adi'ertising,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Eloard,  1912  - 1959 
President, 

Editor  Emeritus  Robert  U.  Brown  iext.  iisi 
Co-Publisher, 

Advertising/ Research  D,  Colin  Phillips  iext.  ii’i 
Co-Puhlisher, 

Circulation/Production  Christopher  Phillips  iext  i  I6| 


Executive  Editor  John  P.  Consoli  lExr.tasi 
Senior  Editor  George  Gameau  iext  22,<i 


The  reporters  committee  for  Freedom  of  the  Press  recently 
released  its  annual  report  on  the  Clinton  administration  and  its 
dealings  with  the  press. 

Reporters  Committee  executive  director  Jane  E.  Kirtley  expressed  dis¬ 
appointment  in  the  administration’s  inconsistent  policy  regarding  the 
press.  "We  had  great  hopes”  for  the  Clinton  administration,  she  said, 
adding  that  “at  least  with  Bush  and  Reagan,  we  knew  where  we  stood. 
We  didn’t  expect  much.” 

The  report  groups  incidents  involving  dealings  with  the  press  into 
seven  categories  and  covers  the  broad  spectrum  of  administration 
employees  —  from  the  White  House  to  the  cabinet  departments  to  the 
law  enforcement  agencies,  etc. 

Kirtley  noted  that  some  of  the  problems  that  have  arisen  “are  inher¬ 
ent  between  the  president  and  the  press.”  She  added,  however,  while  the 
administration  doesn’t  appear  to  be  deliberately  setting  out  to  get  the 
press,  it  seems  that  it  does  not  take  some  free  press  issues  seriously. 

The  question  that  needs  to  be  asked  is:  Can  a  government  with  so  many 
employees  ever  be  expected  to  grade  excellent  when  it  comes  to  deal¬ 
ing  with  the  press?  A  president  is  elected  in  November,  and  by  January 
he  needs  to  have  thousands  of  key  persormel  in  place  to  begin  running 
the  government.  Polling  each  one  on  their  attitudes  toward  the  press  or 
making  sure  that  each  person  is  aware  of  the  importance  of  dealing 
with  the  press  in  an  open  and  honest  manner  would  be  hard  to  do. 

The  Reporters  Committee  does  a  great  service  in  monitoring  each 
administration  and  issuing  the  report.  If  such  a  report  were  not  issued 
each  year,  things  would  probably  be  far  worse. 

But  George  Washington  of  he  “never  told  a  lie”  fame  is  no  longer  pres¬ 
ident;  and  to  expect  any  modem  day  chief  executive  and  his  administra¬ 
tion  of  political  appointees  to  be  totally  open  in  their  dealings  with  the 
press  and  public  is  something  that  probably  will  never  exist.  — J.C. 
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The  other 
side  of 
the  story 

This  may  be  a 

minor  plot  point 
in  the  “Subpoenaing 
the  Campus  Press” 
story  in  the  Feb.  10 
issue  of  E&P,  but  I 
think  it  needs  to  be 
told. 

Reporter  Jesse 
Rosen  insinuated  that 
he  received  no  guid¬ 
ance  on  whether  he 
should  speak  to  police. 

I  was  his  section  editor 
and  coordinated  the 
coverage. 

When  he  came  to 
me  days  later  and  said 
police  demanded  to 
interview  him,  my 
reaction  was,  no,  we 
don’t  work  for  the 
police  He  persisted 
and  I  set  up  a  meeting 
between  Rosen  and 
the  managing  editor. 

Matt  Nelson. 

I  don’t  know  what 
transpired  between 
Rosen  and  Nelson.  But 
I  worked  with  Nelson  for  over  a  year, 
and  I  doubt  he  did  not  have  enough 
time  to  talk  about  a  matter  as  impor¬ 
tant  as  this. 

You  can  talk  to  Nelson  himself.  I 
believe  he  works  at  the  newspaper  in 
Duluth,  Minn. 

To  say  that  Rosen  talked  to  police 
because  he  was  naive  and  had  no  guid¬ 
ance  is  false.  By  the  time  he  brought 
the  case  to  me,  he  seems  to  have  decid¬ 
ed  whether  to  talk  to  police  and  just 
wanted  an  OK. 

Art  Kane 

Chicago,  III. 


Positives 
of  the 
Internet 

U  ybersmut”AND 
“Internet  and 
Pornography  ”  are  just 
some  of  the  headlines 
splattered  across 
newspapers  lately.  If  a 
reader  knows  little  or 
nothing  about  the 
Internet,  he  would  be 
lead  to  believe  that 
the  information  super¬ 
highway  is  not  only 
amoral,  but  complete¬ 
ly’  negative  in  content 
and  just  a  horrible 
place  where  only  hor¬ 
rible  people  go. 

Not  true. 

In  reality,  the 
Internet  has  a  vast 
amount  of  positive 
information  that  helps 
many  companies, 
schools  and  individu¬ 
als  on  a  daily  basis. 
Whether  it’s  planning 
a  trip  abroad  or  sim¬ 
ply  receiving  a  news 
update,  the  Internet 
takes  us  on  travels  far 
beyond  the  alleged  “smut.” 

Granted,  negativity  in  the  media 
sells.  But  need  it  be  at  the  expense  of 
the  Internet,  which  makes  so  many 
people’s  lives  that  much  easier  and 
pleasant? 

Andy  Szul 
Philadelphia,  Pa. 

Masterpiece 

Ted  STREUU’S  shop  Talk  At  Thirty 
(E&P,  Feb.  24)  was  a  masterpiece! 
As  we  worry  about  ad  linage  and 
where  it  has  gone,  perhaps  we  need  to 


Newspaperdom® 


50  YEARS  AGO. . .  An  E&P  sur¬ 
vey  finds  that  121  women 
guide  the  destinies  of  131 
daily  newspapers  either  as 
publishers,  presidents,  general 
managers  or  editors.The  list 
could  be  expanded  by  adding 
women  executives  in  the 
news  and  advertising  depart¬ 
ments. 

William  Benton,  assistant 
Secretary  of  State,  told  the 
American  Society  of 
Newspaper  Editors  that  a  prop¬ 
aganda  race  with  other  coun¬ 
tries  is  imdesirabie  and  “if 
there  is  to  be  one  the  United 
States  government  does  not 
choose  to  run  in  it.”  He  said 
he  is  against  relying  on  gov¬ 
ernment  publicity  to  provide 
the  worid  with  information. 
The  entire  State  Department 
program  is  designed  only  to 
fill  in  the  gaps  where  private 
agencies  don’t  do  the  job,  he 
said. 

From  Editor  &  Pubusher 
April  20,  1946 


For  additional  stories,  analysis 
and  industry  resources, 

.  visit  us  on  the  Web 

http://www.mediainfo.com 


pay  more  attention  to  what  the  adver¬ 
tiser  wants. 

As  Ted  says:  “How  much  more  rev¬ 
enue  would  the  average  newspaper 
generate  if  the  sales  force  was  better 
trained  or  at  least  better  able  to  put  its 
training  into  action?” 

Look  at  the  typical  journalism  school 
schedule  of  cla.sses  and  see  if  you  can 


find  one  on  advertising  salesmanship  or 
customer  service.  Look  at  the  help 
wanted  ads  in  a  newspaper  or  E&P  and 
see  how  many  are  askii^  for  people 
who  can  sell.  Look  at  the  people  who 
apply  for  sales  jobs  and  realize  they 
have  no  idea  what  a  good  sales  presen¬ 
tation  even  looks  like.They  must  learn 
to  look  at  ad  sales  from  the  buying  side 
as  Ted  suggests. 

This  article  is  required  reading  for 
my  sales  staff  and  should  be  for  every 
newspaper  ad  sales  staff  in  the  country! 

Jim  Miller 

Miller  is  publisher  of  the  Norman 
(Okla.)  Transcript 


Correction 

Because  of  a  tyiX)graphical  mix- 
up,  a  March  16  article  about  the 
controversy  over  Chicago  Tribune 
columnist  Mike  Royko’s  Feb.  27  column 
about  Mexico  incorrectly  stated  that 
the  column  “insulted  and  stereotyped 
Mexicans  on  both  sides  of  the  border.” 

The  sentence  should  have  read: 
“Many  Chicago  Mexican  Americans 
want  Royko  fired  for  a  Feb.  27  column 
they  say  insulted  and  stereotyped 
Mexicans  on  both  sides  of  the  border.  “ 

Hiring  survey 

IN  NEARLY  10  years,  employment  of 
women  at  U.S.  daily  newspapers  has 
increased  slightly,  from  37%  in  1988  to 
41%  in  1994,  while  minority  employ¬ 
ment  has  remained  stable  at  18%  since 
1S>90,  according  to  a  survey  conducted 
by  the  Newspaper  Association  of 
America. 

By  comparison,  women  make  up 
46%  and  minorities  23%  of  the  U.S. 
civilian  labor  force. 

Visitors  group 
honors  Globe 

The  boston  globe  wUl  be  hon¬ 
ored  this  month  by  the  Boston 
Center  For  International  Visitors  for  its 
contribution  to  the  image  of  Boston  as 
a  world-class  city. 

The  newspaper  is  to  be  recognized 
at  the  BCrv  annual  award  dinner  on 
April  24  in  Boston. 
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Having  the  Home  Court 
Advantage  Gave  Us 

More  Wins. 


The  Union-News  and  Sunday  Republican  are  the 
home  court  newspapers  for  UMass  basketball.  When 
UMass  plays,  it’s  local  news,  and  we  win  with  our  read¬ 
ers  by  giving  them  the  best  coverage,  game-by-game, 
all  season  long. 

When  coach  John  Calipari’s  Minutemen  made  their 
first  trip  to  the  NCAA  Final  Four  Tournament  last 
month  in  East  Rutherford,  N.J.,  our  local  news  became 
national  news. 

The  rest  of  the  nation  now  knows  what  we  and  our 
readers  knew  all  along  —  that  UMass  is  a  team  worth 
watching. 

The  UMass  Minutemen  may  not  have  won  the  cham¬ 
pionship  this  year,  but  they  won  the  hearts  of  fans  in 
Western  Massachusetts  and  throughout  the  country. 

We’re  proud  to  have  been  part  of  such  an  exciting  sea¬ 
son.  And  now  that  we’re  all  back  home,  we’ll  still  be 
covering  UMass — because  after  all,  they’re  local  news. 


Union-News  Photo  by  Mark  Murray 


1860  Main  Street,  Springfield,  Massachusetts  01 103 
Represented  nationally  by  Newhouse  Newspapers. 


EVERY  SATURDAY  SINCE  1884 


B&P 


Inconsistent 

Policy 


ire.ySNUAl  REPORT  on  the 
Clinttwi  administration  and 
the  news  media  from  the 
Reporters  Committee  for 
Freedom  of  the  Press  shows  a 
mixed  bag  of  good  initiatives 
and  some  that  were  not  so 
good. 

“One  thing  I  consider  to  be 
the  supreme  irony  of  1995  is 
that  in  April,  [President  Clin¬ 
ton]  issued  this  terrific  declas¬ 
sification  order .  . .  and  then  a 
month  later,  he  puts  up  a 
memo  about  leakers  of  national  security  informa¬ 
tion  being  prosecuted,”  commented  RCFP  executive 
director  Jane  E.  Kirtley. 

The  “constant  back  and  forth  and  inconsistent 
policy”  is  very  “frustrating,”  she  said. 

“We  had  great  hopes”  for  the  Clinton  administra¬ 
tion,  Kirtley  added.  “At  least  with  Bush  and  Reagan, 
we  knew  where  we  stood.  We  didn’t  expect  any¬ 
thing.” 

The  pronouncement  from  CIA  director  John 
Deutch  that  he  supported  the  use  of  journalists  in 
covert  actions  when  necessary,  and  the  controversy 
surrounding  Energy  Secretary  Hazel  O’Leary’s  rank¬ 
ing  of  reporters,  evoked  little  reaction  from  the 
White  House,  Kirtley  pointed  out. 

“That  is  sort  of  the  general  tenor  of  all  this.  1  don’t 
get  the  impression  that  the  administration  takes 
these  things  seriously,”  she  said. 

Kirtley  said  the  administration  was  not  “deliber¬ 
ately  setting  out  to  get  the  press,”  but  rather  may  be 
guilty  of  “a  sin  of  omission.” 

“1  give  them  credit,  because  there  have  been  pos¬ 
itive  initiatives,  at  least  good  faith  attempts,  but  the 
fact  of  the  matter  is,  there  are  still  a  lot  of  problems 
here,”  she  remarked,  noting  that  some  of  them  “are 
inherent  between  the  president  and  the  press.” 

The  media  share  some  culpability  for  the  low  pri¬ 
ority  of  media  issues,  “to  the  extent  that  we  do  not 
report  these  things  or  explain  why  they  are  impor¬ 
tant.” 

The  report  has  been  criticized  for  including  items 
that  some  see  as  trivial,  but  Kirtley  explained  that  “it 
is  not  each  thing,  but  the  sum  of  things,  that  when 
you  add  them  all  up,  show  a  disregard  for  the  inde¬ 
pendence  of  the  press  in  reporting  what  the  gov¬ 
ernment  is  up  to.” 

The  report,  which  is 
released  each  year  on 


Freedom  of  Information  Day, 
groups  incidents  into  seven 
categories;  Disinformation, 
Freedom  of  Information, 
Plumbing  Leaks,  Policing 
Thought,  Prior  Restraint, 
Secret  Government  and  Stop 
the  Press. 

The  following  are  the  inci¬ 
dents  compiled  by  the  RCFR 
by  category,  from  January 
1995  through  February  1996. 
The  entire  report  dates  back 
to  1992,  when  Clinton  began 
his  campaign,  and  includes  305  entries. 

DISINFORMATION 

January  1995;  The  White  House  health  care 
adviser  faced  prosecution  for  lying  about  who  were 
members  of  the  health  care  task  force  in  an  attempt 
to  thwart  a  lawsuit  by  groups  seeking  access  to  the 
task  force’s  deliberations.  In  a  sworn  statement,  he 
asserted  that  all  members  were  federal  officials, 
which  was  not  true,  but  he  was  not  prosecuted. 

June  1995:  The  former  chief  civilian  safety  offi¬ 
cial  for  the  Air  Force  said  the  Air  Force  covered  up 
the  true  causes  of  some  30  crashes  over  seven  years 
to  avoid  embarrassment  and  disciplinary  action.The 
allegation  led  to  Air  Force  and  congressional  investi¬ 
gations. 

November  1995:  The  administration  main¬ 
tained  that  the  health  care  task  force  chaired  by  the 
first  lady  cost  only  $100,000,  but  the  General 
Accounting  Office,  using  documents  released  after 
two  years  of  fighting  for  their  disclosure,  found  the 
cost  to  be  $13.8  million. 

February  1996:  President  Clinton  told 
reporters  that  his  legal  bills  had  been  a  severe  finan¬ 
cial  strain  for  his  family,  seriously  depleting  their  sav¬ 
ings.  It  was  later  revealed,  however,  that  two  insur¬ 
ance  policies  would  cover  $900,000  in  legal  fees 
incurred  during  a  sexual  harassment  lawsuit,  and 
that  his  legal  defense  fund  had  raised  about  $1  mil¬ 
lion. 

FREEDOM  OF  INFORMATION 

January  1995:  No  declassification  order  had 
been  signed  by  the  president  18  months  after  he 
promised  to  re-evaluate  the  system  and  release  more 
documents,  although 
the  order  was  signed  in 
April  1995.  Also,  the 


Reporters  Committee 
says  Clinton 
administration's 
dealings  with  the 
press  over  the  past 
year  were  a  mixed  bag 


BY  DEBRA  GERSH  HERNANDEZ 
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new  Department  of  Education  regulations  amend¬ 
ing  the  Famil>’  Rights  and  Privacy  Act,  also  known  as 
the  Buckley  Amendment,  would  penalize  schools 
that  released  to  the  public  or  press  student  discipli- 
naiy'  records,  including  nonacademic  and  criminal 
records.  Law  enforcement  records,  however,  would 
be  subject  to  states’  open  records  laws. 

Also,  the  U.S.  Postal  Service  refused  to  release  the 
results  of  a  $11.9  million  business  survey,  saying  it 
could  benefit  competitors.  It  also  stopped  publiciz¬ 
ing  the  results  of  consumer  satisfaction  ratings. 

February  1995:  The  Paperwork  Reduction  Act 
passed  by  the  House  of  Representatives  allowed 
government  agencies  to  waive  price  limitations  in 
providing  information  to  the  public. 

Also,  a  reporter  in  S^Tacuse,  N.Y.,  got  a  letter  from 
the  Department  of  the  Army  Intelligence  and  Secu¬ 
rity  Command,  telling  him  his  FolA  request  would 
not  be  answered  within  a  10-day  period.  The  letter 
came  five  years  after  he  filed  the  request,  and  told 
him  he  had  60  days  to  appeal. 

Also,  a  federal  judge  backed  the  president’s  asser¬ 
tion  that  it  was  legal  for  him  to  withhold  a  list  of  the 
voluntary"  contributors  to  his  legal  defense  fimd. 

Also,  a  commissioner  from  the  Securities  and 
Exchange  Commission  campaigned  to  have  the 
Administrative  Conference  of  the  U.S.  redefine  Sun¬ 
shine  Act  regulations  so  that  agencies  headed  by  col¬ 
legial  bodies  could  hold  meetings  in  private. 

Also,  a  CIA  exhibit  honoring  filmmaker  John  Ford, 
an  OSS  employee  during  Worid  War  II,  was  open 
only  to  agency  employees  and  official  visitors. 

April  1995:  A  federal  court  in  Maine  rejected 
Department  of  the  Interior  arguments  that  letters  it 
sent  to  the  Penobscot  Indian  Nation  regarding  tribal 
compensation  for  land  flooded  by  a  hydroelectric 
power  project  were  exempt  from  disclosure  under 
FoIA. 

May  15>95:  A  federal  judge  denied  a  request 
from  the  Department  of  Commerce  to  delay  the 
release  of  documents  regarding  its  secretary’s  for¬ 
eign  trade  missions.  An  independent  counsel  was 
appointed  to  determine  whether  big  contributors 
to  the  Democratic  National  Committee  were  invited 
on  foreign  trade  trips. 

Also,  the  president’s  nominee  for  Archivist  of  the 
United  States,  a  former  Kansas  governor  who  man¬ 
aged  Clinton’s  1992  election  campaign  there,  was 
criticized  by  professional  groups  for  having  no 
experience  as  an  archivist  or  a  historian. 

June  15>95:  The  Administrative  Conference  of 
the  United  States  recommended  to  Congress  that 
administrative  dispute  resolution  proceedings  be 
redefined  so  they  will  be  exempt  from  disclosure 
under  FoIA. 

August  15>95:  The  Forest  Service  lost  its  fight 
to  prevent  disclosing  maps  showing  the  habitat  of 
the  endangered  spotted  owl  to  anyone  without  a 
permit  to  conduct  “legitimate  studies.”  Claiming  that 
nondisclosure  would  prevent  harm  to  the  owls,  the 
Forest  Service  also  maintained  that  the  information 
was  protected  under  an  FoIA  exemption  regarding 
internal  rules. 


December  1995:  The  Internal  Revenue  Ser¬ 
vice  historian  quit  in  protest  over  the  agency’s 
record  keeping,  which  she  said  would  prevent  the 
public  from  ever  seeing  information  about  policies, 
actions,  procedures  and  plans.  In  addition,  she  said 
that  the  IRS  had  not  submitted  any  records  to  the 
National  Archives  for  review  and  possible  disclo¬ 
sure. 

PLUMBING  LEAKS 

January  1995:  The  CIA  told  employees  that 
during  their  regular  polygraph  tests  they  would  be 
asked  whether  they  had  given  any  information  to 
the  news  media. 

May  1995:  The  chairman  of  the  Federal  Com¬ 
munications  Commission  sent  an  e-mail  to  the 
agency’s  commissioners  chastising  them  for  leaking 
information  about  FCC  decision-making  to  the 
press,  and  singling  out  a  particular  commissioner, 
who  in  turn  blamed  the  chairman’s  office  for  the 
leaks. 

June  1995:  President  Clinton  issued  a  memo  to 
cabinet  officers,  warning  that  anyone  found  respon¬ 
sible  for  leaking  national  security  information  would 
be  prosecuted  by  the  Justice  Department. 

February  1996:  The  Justice  Department  con¬ 
firmed  that  there  was  an  investigation  into  leaks  to 
Playboy  magazine  of  an  FBI  crime  lab  supervisor’s 
communications  to  the  department,  but  justice  offi¬ 
cials  emphatically  denied  there  was  any  retaliation 
against  the  agent  for  his  criticism  of  the  lab. 

POLICING  THOUGHT 

January  1995:  During  his  State  of  the  Union 
address.  President  Clinton  urged  the  entertainment 
industry  to  “understand  the  damage”  from  the  “inces¬ 
sant,  repetitive,  mindless  violence  and  irresponsible 
conduct . . .  [that]  permeate  our  media  all  of  the 
time.” 

Also,  although  helpful,  a  memo  from  the  Depart¬ 
ment  of  Housing  and  Urban  Development  outlining 
when  it  will  investigate  alleged  violations  of  the  Fair 
Housing  Act  in  newspaper  real  estate  advertising  did 
not  resolve  the  issue  of  the  newspaper’s  direct  lia¬ 
bility. 

February  1995:  Three  federal  agencies  —  the 
Department  of  Defense,  the  U.S.  Postal  Service  and 
Amtrak  —  who  have  the  highest  advertising  budg¬ 
ets  of  any  federal  agencies,  pledged  not  to  advertise 
during  any  programming  that  features  “excessive 
violence.” 

April  1995:  Shortly  after  the  Oklahoma  City 
bombing.  President  Clinton  denounced  “loud  and 
angry”  voices  on  “radio,  television  or  in  the  movies” 
that  inflame  public  debate.  His  remarks  were  reiter¬ 
ated  in  a  speech  hy  the  White  House  chief  of  staff, 
who  urged  the  press  to  encourage  public  debate 
that  builds  consensus  instead  of  polarizing  views. 

Also,  the  Federal  Communications  Commission 
voted  to  continue  its  study  of  a  plan  to  require  at 
least  three  hours  of  educational  television  program¬ 
ming  for  children  each  week. 

Also,  the  FCC  fined  two  television  stations,  one  in 
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“One  thing  I  consider  to  be 
the  supreme  irony  of  1995  is 
that  in  April,  [President  Clin¬ 
ton]  issued  this  terrific 
declassification  order . . .  and 
then  a  month  later,  he  puts  up 
a  memo  about  leakers  of  na¬ 
tional  security  information 
being  prosecuted.  We  had 
great  hopes  for  the  Clinton 
administration.  At  least  with 
Bush  and  Reagan,  we  knew 
where  we  stood.  We  didn't 
expect  anything.” 

—  Reporters  Committee 
executive  director 
Jane  E.  Kirtley 


of  Justice  continued  to  prosecute  dissemination  of 
leaflets  and  other  material  containing  what  it  called 
repugnant  views. 


Arizona  and  the  other  in  Pennsylvania, 

$125,000  and  $100,000,  respectively,  for 
airing  too  many  commercials  during  chil¬ 
dren’s  television  programming. 

May  1995:  Newspaper  ads  from  the 
National  Rifle  Association  criticizing  the 
Bureau  of  Alcohol,Tobacco  and  Firearms 
were  denounced  by  the  president,  who 
called  criticizing  federal  agents  “not  the 
American  way,  and  anybody  who  does  it 
ought  to  be  ashamed.”  In  addition,  citing 
those  criticisms  and  saying  the  NRA  had 
“gone  too  far,”  the  Secret  Service  disin- 
vited  the  NRA  from  its  annual  pistol 
match. 

Also,  following  the  Oklahoma  City 
bombing,  the  president  proposed  a  bill 
that  would  allow  electronic  surveillance 
for  all  federal  crimes  and  government 
investigations  of  organizations  that  advocate  vio¬ 
lence,  and  would  deport  aliens  believed  to  be 
involved  in  international  terrorism. 

Also,  the  Federal  Communications  Commission 
fined  a  Buffalo  radio  station  $4,000  for  a  sexually 
explicit  1993  broadcast  about  a  man,  a  woman  and 
a  plunger. 

July  1995:  President  Clinton  praised  the  V<hip, 
which  blocks  television  reception  of  certain  pro¬ 
gramming,  and  noted,  “If  we’re  going  to  change  the 
American  culture,  we  have  to  somehow  change  the 
media  culture,  and  we  have  to  do  it  without  finger¬ 
pointing.” 

September  1995:  Citing  the  Children’s  Televi¬ 
sion  Act,  the  Federal  Communications  Commission 
fined  a  Binghamton,  N.  Y. ,  television  station  $  1 1 0,000 
for  violating  commercial  time  limits. 

December  1995:  A  Drug  Enforcement  Agency 
agent  and  the  director  of  the  Massachusetts  Gover¬ 
nor’s  Alliance  Against  Drugs  entered  a  Boston  radio 
station  during  a  protest  by  anti-drug  groups  against 
the  station,  and  demanded  that  it  stop  playing  a  CD 
that  contained  pro-marijuana  songs. 

January  1996:  The  president,  in  the  State  of 
the  Union  speech,  called  on  the  media  to  “create 
movies,  CDs  and  television  shows  you  would  want 
you  own  children  and  grandchildren  to  enjoy.”  He 
also  urged  media  and  entertainment  executives  to 
meet  with  him  to  work  out  ratings  systems  for  tele¬ 
vision  and  ways  to  achieve  his  goal  of  more  educa¬ 
tional  television  programming  for  children. 

Also,  after  three  years  of  investigation,  the  gov¬ 
ernment  decided  not  to  indict  a  software  developer 
whose  product  allowed  users  to  transform  elec¬ 
tronic  messages  into  code.l’he  government  alleged 
that  when  the  free  software  was  posted  on  the 
Internet,  it  was  illegally  exported  and  violated  muni¬ 
tions  law. 

February  1996:  The  president  signed  the 
Telecommunications  Act  of  1996,  which,  among 
other  things,  mandated  use  of  the  V-chip,  which 
blocks  certain  television  programming  based  on 
content  ratings. 

Also,  under  the  Fair  Housing  Act,  the  Department 


PRIOR  RESTRAINT 

February  1995:  The  Forest  Service  issued  a 
policy  statement  prohibiting  employees  from  using 
e-mail  or  faxes  to  send  messages  “which  directly 
attack  the  integrity  of  another  employee  or  which 
condemn  established  policies.” 

April  1995:  To  settle  a  Department  of  Justice 
lawsuit,  Madison  Square  Garden  agreed  to  move 
tobacco  advertisements  out  of  view  of  television 
cameras. 

May  1995:  The  government  lost  an  appeal  of  its 
rule  that  Environmental  Protection  Agency  staffers 
could  not  accept  travel  expense  reimbursements 
from  private  groups  for  speaking  engagements  that 
had  nothing  to  do  with  their  official  duties. 

Also,  a  Department  of  Agriculture  investigator  was 
stripped  of  all  meaningful  assigmnents  and  passed 
over  for  a  promotion  after  he  told  his  supervisors 
that  animal  welfare  laws  for  dealers  were  not  being 
properly'  enforced. 

July  1995:  The  director  of  Radio  Marti  fired  a 
news  analyst  who  had  complained  that  his  com¬ 
mentaries  were  being  censored  because  of  his 
views.  A  U.S.  Information  Agency  investigation  of  the 
government-funded  radio  station  found  that  mem¬ 
bers  of  its  advisory  board  had  interfered  with  news 
coverage. 

August  1995:  Proposals  from  the  Food  and 
Drug  Administration  would  restrict  the  content  of 
tobacco  advertising  to  a  black-and-white  tombstone 
format  in  publications  with  a  certain  amount  of 
youth  readers  and  would  regulate  where  outdoor 
tobacco  advertising  could  be  placed. 

SECRET  GOVERNMENT 

January  1995:  A  Board  of  Veteran’s  Appeals 
attorney  was  sentenced  to  15  months  in  prison  for 
destroying  and  stealing  documents  that  were  crucial 
to  the  benefits  claims  of  hundreds  of  veterans.  The 
(See  Clinton  on  page  32) 
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BY  DEBRA  GERSH  HERNANDEZ 

Obstacles  Facing 
Women  Journalists 


HERE  ARE  APPARENTLY  few 
women  who  will  be  surprised 
by  the  findings  of  a  new 
report  about  attitudes 
towaKls  women  in  the  media. 

“The  results  of  this  survey 
confirmed  what  we  had 
heard  from  women  media 
professionals  all  over  the 
world  —  that  despite  more 
women  attending  journalism 
schools,  a  greater  awareness 
about  discrimination,  and 
efforts  at  increasing  diversity 
in  the  workplace  —  they  are  still  facing  enormous 
obstacles  to  equal  employment  and  equal  treat¬ 
ment,”  the  report  noted. 

Prepared  by  the  International  Women’s  Media 
Foundation,  the  report,“Women  in  the  Media;  Facing 
Obstacles  . . .  Changing  Attitudes,”  is  based  on  sur¬ 
vey  responses  from  women  journalists  at  last  year’s 
United  Nations  Fourth  World  Conference  on  Women 
in  Beijing  and  from  IWMF  members  in  over  40 
countries. 

Nearly  all  (93%)  of  the  respondents  from  around 
the  world  said  they  believe  they  face  obstacles  their 
male  counterparts  do  not,  with  the  biggest  obstacle 
being  balancing  work  and  family  —  and  women  do 
not  want  to  be  forced  to  choose  between  them. 

Further,  that  balancing  act  has  led  some  women 
to  believe  that  “because  of  their  family  obligations, 
they  are  being  passed  up  by  younger  journalists 
who  have  fewer  demands  on  their  time  and 
finances,”  according  to  the  report. 

Additional  problems  mentioned  by  the  respon¬ 
dents  included  the  lack  of  role  models  and  mentors, 
the  latter  perhaps  the  fault  of  women  themselves, 
who  may  not  have  the  time  or  who  are  concerned 
about  competition  for  limited  “women’s  positions” 
in  upper  management. 

Discrimination,  “still  pervasive  in  many  media 
companies  in  every  country 
in  the  worid,”  was  broken  out 
in  the  report  into  issues  of 
salary,  access  to  jobs,  access  to 
information,  harassment  and 
negative  attitudes. 

One  of  “the  most  blatant 
forms  of  discTimination  women 
journalists  face,”  according  to 
the  IWMF,  is  not  being  paid 
the  same  as  men  for  equal 
woik. 


While  the  report  found  that 
half  the  respondents  did  not 
believe  they  were  being  paid 
less,  those  who  did  were 
forced  to  do  so  because  of 
necessity  or  competition. 

Access  to  information  was 
another  hurdle  cited  by 
respondents,  particularly  in 
light  of  the  lack  of  women 
mentors  and  the  scarcity  of 
women’s  “grapevines.” 

Another  form  of  discrimi¬ 
nation  outlined  by  the  IWMF 
report  was  women’s  lack  of  access  to  jobs. 

“Women  who  are  employed  in  the  media  are 
more  likely  to  be  found  in  administrative  positions 
rather  than  as  reporters,  anchors,  technicians  or  in 
management,”  according  to  the  report. 

“Even  within  the  management  ranks,  women  at 
the  top  tend  to  be  in  administrative  management 
positions,  such  as  financing,  rather  than  in  positions 
that  directly  affect  the  news.” 

Survey  respondents  also  said  they  were  “frus¬ 
trated  at  being  denied  access  to  covering  issues  like 
science  and  technology,  politics,  and  business.” 

“Despite  their  areas  of  expertise  and  interests, 
many  women  journalists  find  themselves  assigned 
to  covering  ‘soft  topics’  such  as  fashion  and  enter¬ 
tainment,”  the  rWMF  reported,  adding  that  women 
also  “often  feel  that  their  male  colleagues  get  the 
best  assignments  —  covering  the  most  visible,  con¬ 
troversial,  newsworthy  stories,  and  that  women  jour¬ 
nalists  are  ultimately  denied  access  to  opportunities 
that  could  further  their  careers.” 

A  further  obstacle  cited  by  the  women  surveyed 
was  the  difficulty  they  faced  in  combating  stereo¬ 
typing  and  social  attitudes  that  lead  to  discrimina¬ 
tion. 

But  even  when  they  overcome  these  hurdles,  the 
respondents  said  they  see  their  accomplishments 
downplayed,  some  specifi¬ 
cally  pointing  to  the  backlash 
they  encounter  by  colleagues 
who  are  threatened  by  their 
success. 

Women  employed  by  the 
media  also  blamed  the  media 
for  playing  a  role  “in  perpetu¬ 
ating  and  reinforcing  negative 
stereotypes  about  women 
and  their  potential  capabili- 
(See  Obstacles  on  page  37) 
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Sensitizing 

Reporters 


IP^TERS  COVERING  TERRORIST  bombings,  mur- 
der^iostage  crises,  kidnappings,  rape  cases  and 
othjV  traumatic  events  should  be  sensitized  — 
faMnning  in  journalism  school  —  to  the  effect  of 
nw  interviews  on  victims  and  their  families. 

^«s  was  the  theme  of  an  unusual  conference 
recei||||'  at  the  University  of  Washington  in  Seattle 
that  brought  together  media  professionals,  psychia¬ 
trists,  journalism  professors  and  victims’  advocates 
to  discuss  the  impact  of  Post  Traumatic  Stress  Disor¬ 
der  (PTSD)  on  people  touched  by  violent  crimes 
and  catastrophes. 

Moreover,  the  experts  said, 
rdnsl  SdVS  thOS6  journalists  themselves  may 
suffer  from  PTSD,  a  fact 

covering  traumatic  attested  to  by  some  of  the 

reporter-attendees  who 

events  should  be  recounted  how  they  had 

been  emotionally  affected  by 

aware  of  the  particular  stories  they  had 

covered. 

6ff6Ct  thSir  recognition  of  PTSD 

and  related  conditions 

intSrviGWS  UldV  not  only  the  profes- 

'  sionalism  of  reporters,  but 

hdve  on  victims 

readers  and  interviewees,” 

and  their  families  ” 

Ochberg,  a  Michigan  State 
University  psychiatrist. 

There  should  be  a  degree  of  “humanitarianism”  in 


surgery  and  barely  able  to  speak  when  calls  came 
from  television  stations  and  reporters  sought 
entrance  to  his  hospital  room. 

Two  other  victims,  the  journalist  continued,  were 
“ambushed”  by  a  TV  crew  as  they  emerged  from  a 
doctor’s  office  and  later  rousted  from  their  beds  by 
other  reporters. 

Adding  to  their  misery,  Shapiro  said,  wxs  the  New 
Haven  Register's  printing  of  the  home  addresses  of 
all  seven  victims.  TTie  paper  told  him  it  was  “policy,” 
he  recounted. 

A  serious  problem,  according  to  Shapiro,  is  that 
both  journalists  and  victims  regard  themselves  as 
adversaries  in  a  disaster  situation. 

“As  reporters,  we  talk  about  getting  the  interview 
as  though  it  were  a  commodity,”  he  said.  “Victims 
feel  intruded  upon  and  harassed  by  us.  And  many 
people  see  this  exploitation  as  a  lack  of  press  credi¬ 
bility.  This  need  not  be  the  case.  At  a  certain  level, 
victims  and  reporter  are  partners.  Reporters  are  sto¬ 
rytellers  and  victims  have  stories  to  tell.” 

Care  in  reporting  rape  cases  in  text  and  headlines 
was  stressed  by  Migael  Scherer,  herself  a  rape  victim, 
who  works  with  Simpson’s  UW  program. 

“Your  words  change  people’s  lives  for  better  or 
worse,”  she  told  journalists  and  editors.  “Whatever 
you  say  about  one  rape  victim  affects  all  rape  vic¬ 
tims.” 

A  reporter  must  respect  a  rape  survivor  and  treat 
her  healing  as  “sacred  ground,”  said  Scherer,  a  free¬ 
lance  writer  who  has  written  a  book  about  her 


every  victim  interview,  added  Ochberg,  who  teaches 
in  MSU’s  Victims  and  the  Media  program  in  the 
school  of  journalism. 

A  similar  program  is  conducted  at  UW’s  School  of 
Communi'  ations  under  the  direction  of  Professor  p- 
Roger  Simpson.  ^ 

Both  schools  have  conducted  on-site  workshops  \ 
on  the  subject  at  newspapers  and  meetings  of  \ 
media  organizations. 

Most  people  are  unprepared  for  trauma,  “just  as 
most  journalists  are  unprepared  to  talk  sensitively  to 
victims,  or  to  deal  with  their  own  responses,”  said 
Simpson,  who  coordinated  the  UW  conference. 

His  view  was  supported  by  Bruce  Shapiro,  associ¬ 
ate  editor  of  the  Nation,  who  was  stabbed  along 
with  seven  other  people  in  a  New  Haven,  Conn., cof¬ 
fee  house  by  a  berserk  customer. 

Noting  that  the  1994  incident  received  major 
treatment  in  the  media  as  far  away  as  Europe, 
Shapiro  said  that,  with  a  few  exceptions,  most  of  the 
reporting  was  “exploitive,  intrusive  and  inaccurate.” 

Shapiro  said  he  was  only  a  few  hours  out  of 


(See  Sensitize  on  page  37) 
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Postal  Rate 
Debate  Continues 


HE  RECENT  POSTAL  redassi- 
fi<  atifsi  case  was  “but  one 
stnail  skirmish  in  a  bigger 
war”  according  to  Postal  Rate 
Commission  chairman  Edward 
J.  Gleiman. 

The  “barrage  of  rhetoric 
from  the  Postal  Service  about 
reform”  is  now  being  heard 
on  Capitol  Hill,  and  the  “fall¬ 
out  could  be  worse  than  your  worst  nightmare  you 
had  when  you  saw  the  reclassification  proposal,” 
Gleiman  told  those  at  the  National  Newspaper  Asso¬ 
ciation’s  annual  Government  Affairs  Conference  in 
Washington,  D.C. 

Postal  Service  proposals  for  rate  reclassification 
would  have  led  to  a  significant  increase  for  the 
majority  of  second<lass  mailers.  The  Postal  Rate 
Commission  rejected  that  plan  and  was  backed  by 
the  board  of  governors.  Newspapers  breathed  a  sign 
of  relief  (E&P,  March  16,  p.  36). 

In  third  class,  however,  the  PRC  approved  —  and 
again  w'as  backed  by  the 
board  of  governors  —  Postal 
Service  recommendations  for 
new  subclasses,  which  would 
reward  large-volume  mailers. 

Newspapers  were  not  so 
pleased  with  that  result. 

“We  all  want  a  healthy 
Postal  Service,”  Gleiman  said, 

“but  why  do  they  feel  it  can 
only  be  achieved  at  your,  or 
someone  else’s,  expense?” 

Although  Gleiman  believes 
the  chances  are  “slim  to 
none”  that  postal  reform  will 
be  able  to  make  its  way 
through  the  congressional 
pipeline  before  the  end  of  the 
session,  he  also  noted  that  he 
has  “learned  never  to  say 
never  regarding  Postal  Service 
legislation.” 

Gleiman  warned  of  the 
“inherent  dangers”  in  the  pric¬ 
ing  flexibility  proposed  by 
the  Postal  Service,  pointing 
out  that  each  discount  to  a 
large  mailer  has  to  be  made 
up  somewhere  else. 

“Are  you  going  to  be  able 
to  run  with  the  big  dogs?”  he 
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asked,  quoting  a  popular 
T-shirt.  “Or  will  you  fall  prey 
to  some  back-door  deal?” 

The  Postal  Service,  in  its 
last  rate  reclassification  pro¬ 
posal,  “has  already  shown 
who  would  get  hit:  the 
smaller  mailers,  who  don’t 
have  enough  volume  to  get 
the  discounts,”  Gleiman  said. 
The  heads  of  the  major  newspaper  associations 
recently  testified  to  that  effect,  among  other  things, 
before  the  Senate  Government  Affairs  Committee’s 
Subcommittee  on  Po.st  Office  and  Civil  Service. 

Hearings  were  held  the  same  week  in  the  House 
by  the  Government  Reform  and  Oversight  Commit¬ 
tee’s  Subcommittee  on  the  Postal  Service,  but  only 
government  and  postal  officials,  including  Gleiman, 
testified  there.  Newspaper  representatives  were 
heard  by  the  House  committee  last  year. 

At  the  Senate  hearing,  NNA  president  and  CEO 
Tonda  E  Rush  outlined  the  three  principal  concerns 
of  community  newspapers: 
universal  service,  a  strong 
Postal  Rate  Commission,  and 
Postal  Service  competition  in 
the  private  sector. 

“We  believe  favoritism  to 
large  postal  customers  is  not 
only  inconsistent  with  the 
Postal  Service’s  federal  owner¬ 
ship,  but  we  note  that  in  the 
zero-sum  game  of  postal  rates, 
whenever  someone  gets  a  dis¬ 
count,  someone  by  necessity 
gets  an  increase,”  he  added. 

In  addition,  recalling  Postal 
Service  proposals  from  1S>94 
and  1995  that,  respectively, 
would  have  led  to  a  34% 
increase  in  in-county  rates 
and  a  17%  increase  for  out-of- 
county  rates.  Rush  pointed  to 
the  importance  of  the  Postal 
Rate  Commission  in  defeating 
those  measures. 

“You  would  have  a  very 
hard  time  persuading  most 
community  newspaper  pub¬ 
lishers  that  the  Postal  Rate 
Commission  should  be  weak¬ 
ened  in  1996,  after  what  we 
have  experienced  in  1994 


Postal  Rate 
Commission  chairman 
addresses 
newspaper  group 


"It's  a  distressing  commentary  that  the 
Postal  Service  has  already  pushed  its  way 
past  the  starting  point  of  this  second,  and 
we  believe  fundamentally  mistaken, 
direction  —  and  has  done  so  behind 
closed  doors  and  without  a  public  debate." 

—  John  F.  Sturm, 
Newspaper  Association  of  America 
president  and  CEO 


and  1995,”  she  noted. 

Rush  called  Postal  Service’s  Neighborhood  Mail 
plan  for  small  business  advertising  —  which  was 
dropped  after  a  storm  of  protests  —  a  “real  shot 
across  the  bow.” 

“It  awoke  the  community  press  to  the  problems 
potentially  created  when  USPS  decides  to  compete 
with  the  private  sector,”  Rush  said.  “We  will  watch 
any  future  forays  with  great  concern.” 

Newspaper  Association  of  America  president  and 
CEO  John  E  Sturm  also  testified  before  the  Senate 
subcommittee.  He  was  accompanied  by  Knight-Rid- 
der  marketing  director  William  Wilson. 

The  Postal  Service,  Sturm  said,  is  at  a  turning 
point. 

“One  direction  would  continue  the  public  service 
function  of  the  Postal  Service,”  he  noted  in  his  pre¬ 
pared  remarks.  “A  second  direction,  that  some  seem 
to  prefer,  would  create  powerful  economic  incen¬ 
tives  for  the  institution  to  abandon,  if  it  can,  and  seri¬ 
ously  downplay  if  it  cannot,  service  to  rural  areas 
and  the  public  functions  that  distinguish  our  pre¬ 
sent  system.” 

Sturm  called  it  “a  distressing  commentary  that  the 
Postal  Service  has  already  pushed  its  way  past  the 
starting  point  of  this  second,  and  we  believe  funda¬ 
mentally  mistaken,  direction  —  and  has  done  so 
behind  closed  doors  and  without  a  public  debate.” 


Vinocur  to 
leave  IHT 

JOHN  VINOCUR  HAS  resigned  as  executive  edi¬ 
tor  of  the  International  Herald  Tribune,  effec¬ 
tive  July  1. 

His  successor  is  expected  to  be  Michael  Getler, 
deputy  managing  editor  of  the  Washington  Post. 

He  has  not  yet  formally  accepted  the  position. 

Vinocur,  a  former  Neu>  York  Times  foreign  corre¬ 
spondent  and  editor,  will  remain  with  the  Herald 
Tribune  as  a  full-time  writer,  according  to  Richard 
McClean,  the  paper’s  publisher  and  chief  execu¬ 
tive.  Before  joining  the  Times  in  1977,  Vinocur 
worked  for  the  Associated  Press  for  1 1  years  in 
New  York  and  Paris  and  reported  from  Europe,  the 
Middle  East,  Asia  and  Africa. 

The  International  Herald  Tribune  is  owned 
jointly  by  the  New  York  Times  and  the  Washington 
Post  Co.The  two  companies  alternate  responsibil¬ 
ity  for  the  paper’s  business  operations  every  five 
years. 

Vinocur,  55,  said  his  departure  was  timed  to  the 
next  change  in  management  rotation.  That  begins 
April  1  when  Katharine  P  Darrow,  a  New  York 
Times  executive,  begins  a  term  as  president  of  the 
Herald  Tribune. 

Vinocur  said  he  told  the  staff  earlier  this  week 
that  “with  the  Times  taking  over  the  commercial 
side  of  the  operation,  it  was  a  natural  break  point 
for  me.” 

Vinocur  replaced  the  late  Philip  Foisie,  a  former 
Washington  Post  editor  m  1987.  — AP 


STOCK  TABLES  I 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

4/17/96 

4/10/96 

4/17/95 

A.H.  Belo  Corp.  (NY) 

34.75 

33.125 

29.125 

American  Media  Inc.  (NY) 

3.50 

3.375 

6.00 

Central  Newspapers  Inc.  (NY) 

34.625 

35.25 

25.75 

Dow  Jones  &  Co.  Inc.  (NY) 

36.25 

36.125 

34.625 

Gannett  Co.  Inc.  (NY) 

66.00 

66.375 

52.25 

Gray  Comm.  Sys.  (NY) 

18.75 

19.00 

24.00 

Harte-Hanks  Comm.  (NY)* 

20.75 

21.125 

13.25 

Hollinger  International  (NY)# 

12.00 

11.625 

10.00 

Knight-Ridder  Inc.  (NY) 

67.125 

66.625 

56.375 

Lee  Enterprises  Inc.  (NY)** 

21.75 

21.25 

17.6875 

McClaichy  Newspapers  Inc.  (NY) 

24.75 

24.625 

22.75 

Media  General  Inc.  (AM) 

39.375 

37.75 

32.00 

New  York  Times  Co.  (AM) 

31.625 

31.125 

23.25 

Pulitzer  Publishing  Co.  (NY) 

53.75 

54.375 

41.375 

E.W.  Scripps  Co.  (NY) 

41.875 

42.00 

29.375 

Times  Mirror  Co.  (NY) 

37.625 

38.75 

18.625 

Tribune  Co.  (NY) 

66.125 

65.625 

56.25 

Washington  Post  Co.  (NY) 

286.25 

285.25 

255.50 

*  Adjusted  for  3  for  2  stock  split  as  of  12/95 
**  Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  American  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 
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Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

4/17/96 

4/10/96 

4/17/95 

Hollinger  Inc.  (a) 

11.125 

11.00 

12.75 

News  Corp.  Ltd.  (c) 

22.375 

22.625 

19.75 

!  Pearson  Ltd.  (b) 

7.32 

7.28 

5.55 

Quebecor  Inc.  Class  A  (a) 

21.00 

21.125 

19.25 

Reuters  Holdings,  ADR  (c) 

57.625 

69.8125 

47.00 

Southam  Inc.  (a) 

15.75 

15.75 

15.00 

Thomson  Corp.  (a) 

22.00 

20.625 

18.375 

Toronto  Sun  Publishing  Corp.  (a] 

13.75 

13.50 

10.875 

Torstar  Corp.  (a) 

23.75 

23.875 

20.875 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 
|c)  Quotes  are  in  U.S.  dollars 
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The  Most  Comprehensive  Source  of  Information  About  Newspapers 
and  the  Newspaper  Industry  Worldwide 

The  Newspapers  •  The  People  •  The  Equipment  •  The  Supplies  ...and  much,  much  more! 


Look  at  these  NEW  and  ENHANCED  FEATURES:  jec 

•  NEW!  E-Mail  and  Web  site  listings  are  now  part  of  the 

standard  data  included  for  dailies  in  the  U.S.  and  * 

Canada. 

•  EXPANDED  listings  of  alternative,  Hispanic  and  Jewish 
weeklies. 

•  NEW!  Interactive  products  and  services  listings. 

•  EXPANDED  Foreign  correspondents  in  the  U.S.  Fo 

•  EXPANDED  newspaper  ad  rep  listings,  including  ^2^ 

national,  state  and  foreign  contacts.  pp 

•  NEW!  You  can  now  sort  labels  by  group  affiliation  AND 
newspaper  rep  (CD-ROM  with  listing  capabilities). 

•  ENHANCED,  user-friendly  exporting  functions  (CD-ROM 
with  listing  capabilities). 

PART  1  ca 

•  Section  I  -  U.S.  Dailies  E8 

•  Section  II  -  U.S.  Weeklies  and  Special  Newspapers  bil 

•  Section  III  -  Canadian  Newspapers 

•  Section  IV  -  Foreign  Newspapers  ,  * 

•  Section  V  -  News,  Picture  and  Syndicated  Services  ^ 

•  Section  VI  -  Newspaper  Equipment  /Interactive  Products  Oi 

and  Services  M, 

•  Section  VII  -  Other  Organizations  and  Industry  Services  1 1 

Find  the  -people  you  really  need  with  comprehensive  lists  of  Pc 
names,  titles,  areas  of  responsibility,  address,  phone  and  fax  or 
numbers.  Data  for  sections  I  and  III  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special  edi 
tions/sections,  mechanical  specifications  and  more. 

PART  2  -  WHO’S  WHERE 

This  handy  directory  lets  you  look  up  newspaper  industry 
personnel  by  name.  Look  for  people  from  general  interest 
daily  and  weekly  newspapers  as  well  as  syndicates  and 
groups.  You’ll  find  titles,  company  affiliation  and  phone  num 
bers  for  the  most  influential  people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 
This  3rd  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out  Ye 
Book  information  with  the  criteria  you  select.  The  simple, 
menu-activated  search-and  display  capability  makes  findi 
and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF,  ASCII, 
etc. 

The  CD-ROM  can  be  purchased  with  listing  capabilities,  too. 
Customize  mailing  lists  for  each  of  your  communications  pro 

Look  for  the  convenient  order  card  in  this  issue  of  E&P. 


jects. 

The  Year  Book  CD-ROM  includes  all  the  Year  Book  data  for 
U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers,  Foreign 
Newspapers,  Mechanical  Equipment  and  Who’s  Where  sec¬ 
tions  ...  names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers,  newspaper 
suppliers  and  service  companies. 

For  answers  to  technical  questions  about  the  CD-ROM,  call 
(212)  675-4380,  ext.  506. 

PRICING 

E&P  Year  Book  Part  1  and  Part  2  Who’s  Where:  $125 

E&P  Year  Book  Part  1  Only:  $115 

E&P  Year  Book  Part  2  “Who’s  Where”  Only:  $35 

E&P  Year  Book  Part  1  and  2  AND  CD-ROM  without  listing 

capabilities:  $495 

E&P  Year  Book  Part  1  and  2  AND  CD-ROM  with  listing  capa¬ 
bilities:  $895 

Network  versions  of  the  CD-ROM  are  available.  Please  call 
(212)  675-4380,  ext.  509  for  pricing. 

ORDER  NOW 

Mail  your  order  and  payment  to:  Editor  &  Publisher  Year  Book, 
11  W.  19th  St,  New  York,  NY  1001 1-4234.  Or  to  charge  your 
order  to  your  Visa/MC  account  call  (212)  675-4380,  ext.  509. 
Payments  must  accompany  all 
orders.  NY,  CA,  DC  and  Canada 
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BY  GEORGE  GARNEAU 


Second  Time 
Around 


y'0/?^r  Post  is  launching  an  unusual  Sunday 
f  fcwsfliper  —  by  cloning  its  daily  editions. 

I  The  perennially  money-losing  tabloid,  whose 
Kported  losses  of  nearly  $20  million  last  year  are 
[ftbsidized  by  Rupert  Murdoch’s  News  Corp.,  is  risk- 
Bg  further  red  ink  in  the  hopes  of  reversing  its  ill- 
financial  fortune. 

The  Post,  with  414,000  daily  circulation,  330,000 
Saturday,  was  the  only  New  York  City  daily  —  and 
among  the  biggest  in  the  nation  —  without  a  Sun¬ 
day  edition  until  the  April  14  launch. 

“We  think  we’ve  found  an  opportunity'  in  the  mar¬ 
ketplace,”  publisher  Martin 

New  York  Post  Singerman  said.  “The  Sunday 

New  York  Post  offers  lots  to 
read  and  less  clutter,  at  the 
same  50-cent  price  as  the 
daily  newspaf>er.” 

The  formula:  no  color,  no 
comics,  no  magazine,  no  TV 
book,  no  sections,  no  ad 
inserts  —  and  no  premium 
price.  In  short,  pretty  much 
the  same  Post  sold  Monday 
through  Saturday,  with  a  few 
editorial  tweaks. 

With  “quite  a  few”  more 
journalists  on  staff,  the  Post 
will  have  a  bigger  news  hole  on  Sunday  —  including 
more  sports,  business  and  entertainment  news  — 
plus  selections  from  the  Zagat’s  restaurant  listings. 

Analyst  John  Morton  called  the  Sunday  edition  an 
expensive  venture,  but  required  for  the  Post  to 
become  anything  more  than  an  expensive  Murdoch 
hobby.  The  reason  being:  Metro  papers  harvest  40% 
to  50%  of  advertising  and  profit  on  Sunday,  on  aver¬ 
age,  and  Sunday  circulation  and  advertising  have  out¬ 
stripped  daily  for  years. 

“Tlie  graveyard  is  full  of  newspapers  that  didn’t 
have  Sunday  editions,”  Morton  said.  “Sundays  are  a 
big  part  of  the  business  that  the  Post  doesn’t  share 


the  tabloid  based  in  the  Long 
Island  suburbs,  to  close  its 
seven-day  Neu’  York  Newsday 
after  absorbing  years  of  losses 
and  retreat  to  Queens,  where 
it  circulates  a  local  edition. 

So  the  Sunday  Post's  only 
tabloid  competition  the 

Daily  News,  sells 

739,000  Sunday  papers  for 
$1.25  each  and  carries  all  the 
the  Post  eschews. 

The  Post's  last  attempt  at  a 
Sunday  paper — 
under  former  publisher  Peter 

Kalikow,  who  bought  the  "We  think  we've  found  an  op- 

paper  from  Murdoch  in  a  sale  portunity  in  the  marketplace." 
forced  by  antitrust  regulations  —  Martin  Singerman, 

—  failed  after  eight  months.  publisher,  New  York  Post 

The  difference,  said  Singer¬ 
man,  is  that  Kalikow  tried  to  emulate  the  News, 
unlike  the  hybrid  created  this  time  around. 

Singerman  was  planning  on  a  press  run  of 
500,000  papers  to  be  sold  at  the  usual  outlets 
around  the  city.  Virtually  all  the  Post's  circulation  is 
(See  Post  on  page  26) 


again  enters 
the  Sunday 
sweepstakes  in 
a  bid  to  stanch 
its  financial 
hemorrhaging 


While  not  a  sinecure  for  the  Post's  intractable  \  \jE^B\ 

losses,  a  Sunday  paper  “is  at  least  an  investment  in  \ 

confidence  in  the  Post's  future,  whereas  not  doing  it  \  \ 

is  going  to  mean  it’s  an  underwritten  newspaper  as  \ 

long  as  Mr.  Murdoch  wants  to  do  it,”  Morton  said. 

On  the  downside,  starting  a  Sunday  paper  could 
boost  losses  10%  to  1 5%,  and  the  few  advertisers  the  U 

Post  has  could  opt  to  spread  their  budgets  over  \  \ 

seven  days  instead  of  six,  Morton  said.  L— 

It  is  the  latest  maneuver  in  the  city’s  century-old 
newspaper  wars,  which  last  year  forced  Neu’sday,  The  latest  Sunday  New  York  Post 
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tising  sales  manag¬ 
er,  was  named  gen¬ 
eral  manager. 


BILUE  SMITH, 

Inc.  director  of 

publishing  sys-  A^hBi 

terns,  has  been 

named  publisher 

of  the  Aberdeen 

(S.D.)  American 

JOE  FREDERICKSOh 

Neu’s. 

Prior  to  joining 

Knight-Ridder,  she  spent  17  years  at  the 
Tallahassee  (Fla.)  Democrat. 


GVYL. 

GILMORE,  circu¬ 
lation  director  at 
the  Tennessean, 
Nashville,  has  been 
named  circulation 

New  Iberia,  La.  1  director  at  the  Oregonian  Publishing  Co., 

Smith  also  served  as  editor  at  two  j  Portland, 
other  Ohio  Thomson  dailies,  the  PUjua  j 

Ca/I  and  Steubenville //eraW-5fejr.  j  nfOM4S.4.£4SOiV,36,display  adver- 

1  tising  manager  at  Fort  Wayne 

ED  WALKER,  advertising  director  at  the  j  Newspapers  in  Indiana,  has  been 
Rawlins  (  Wyo.)  Daily  Times,  has  been  I  appointed  advertising  director  at  the 
appointed  general  manager  at  the  Henry  i  Hint  (Mich.)  Journal. 

County  Advertizer,  Atkinson,  111.  j  He  succeeds  ROGER  D.  SAMVEL, 

i  who  was  promoted  to  publisher. 

DAN  J.  MASHBURN,  circulation  direc¬ 
tor  at  the  Knoocville  News-Sentinel,  has  i  ANDREW  J.  JACOBSON,  chief  operat- 

been  promoted  to  circulation  director  for  I  ing  officer  and  president  of  BRP 
Cincinnati-based  E.W  Scripps  Co.’s  news-  j  Publications  Inc.,  a  publisher  of  newslet- 
paper  division.  I  ters  and  electronic  information  services, 

I  and  a  producer  of  telecom  conferences, 

PAUL  WENSKE,  assistant  journalism  I  has  been  appointed  director  of  new  busi- 
professor  at  the  University  of  Kansas,  has  I  ness  development  for  professional  infor- 
been  named  editor  at  the  Kansas  Ctfy  j  mation  services  at  the  Washington  Post 
Business  Journal,  Kansas  City,  Mo.  i  Co. 

His  career  includes  stints  at  the  j 

Kansas  City  Star,  Kansas  City  Times  and  j  JOE  FREDERICKSON,  marketing  direc- 
Daily  Oklahoman,  Oklahoma  City.  I  tor  at  the  Toledo  Blade,  has  been  named 

j  marketing  director  at  the  Press- 

THOMAS  H,  KREKEL,  general  manag-  j  Enterprise,  Riverside,  Calif, 
er  of  This  Week,  a  shoppers  group  based  I 

in  Milwaukee,  has  been  promoted  to  j  THOMAS  J.  STVLTZ,  vice  president  at 

president  and  publisher  of  Community  i  Multimedia  Newspaper  Co.,  has  been 

Newspapers  Inc.,  a  SunMedia  Corp.,  I  appointed  president  of  Gray 
Cleveland,  subsidiary  located  in  I  Communications  Systems  Inc.’s  publish- 

Milwaukee.  i  ing  division.  Gray  is  based  in 

/QH2V/.  PJFEIFER,This  Week’s  adver-  j  Lawrenceville,  Ga. 

RICHARD  T.  RAE,  general  manager 
of  Tribune-Review  Printing  and 
Publishing  Co.,  Irwin,  Pa.,  was  named 
president  of  the  Rockdale  Publishing  Co. 
and  publisher  of  the  Gwinnett  Daily 
News,  Lawrenceville,  Ga.,  and  Rockdale 
Citizen,  Conyers,  Ga. 


DANIEL  GOODRICH 


JONATHAN  CAPEHART,  an  editorial 
writer  at  the  New  York  Daily  News,  has 
been  appointed  president  of  the  New 
York  chapter  of  the  National  Lesbian  and 
Gay  Journalists  Association. 


MICHAEL  GETLER,  deputy  managing 
editor  at  the  Washington  Post,  will 
become  executive  editor  of  the 
International  Herald  Tribune  effective 
July  1. 

He  succeeds  JOHN  VINOCVR,  who, 
after  10  years  as  executive  editor,  will 
continue  to  write  for  the  newspaper  as  a 
senior  correspondent. 


MICHAEL  L  FREDERICKSON,  39, 

who  recently  directed  Washington,  D.C., 
AIDSWALK,  has  been  named  the  first 
executive  director  of  the  National 
Lesbian  and  Gay  Journalists  Association. 

One  of  his  first  duties  is  to  relocate  the 
organization  fitm  Sebastopol,  Calif.,  to 
Washington,  D.C. 


JAMES  C  SMITH,  47,  editor  at  the  East 
Liverpool,  Ohio,  Evening  Review,  a 
Thomson  newspaper,  has  been  named 
managing  editor  at  the  Daily  Iberian, 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  eiqiloring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daily  newspaper 
groups. 


DANIEL  GOODRICH,  publisher  of 
Phoenixville  Newspapers,  Phoenixville, 
Pa.,  has  been  promoted  to  publisher  of 
the  Woonsocket,  Pa.,  Call. 

KEITH  DAWN,  advertising  director  at 
the  Norristown,  Pa.,  Times  Herald,  suc¬ 
ceeds  Goodrich  in  Phoenixville. 
Phoenixville  Newspapers,  the  Call  and 
the  Times  Herald  are  owned  by  the 
Journal  Register  Co., Trenton,  N.J. 


Lice  Dirks  Owen  Van  Essen 

123  E.  Marcy  St.,  Suite  207,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 
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Actor  acquitted 
of  hitting 
photographer 

A  LOS  ANGELES  jury  acquitted  actor 
Alec  Baldwin  of  attacking  a  photog¬ 
rapher  trying  to  videotape  his  wife, 
actress  Kim  Basinger,  and  their  newborn 
child. 

The  37-year-old  Baldwin  was  tried  in 
Municipal  Court  on  misdemeanor  battery 
charges  for  striking  freelance  cameraman 
Alan  Zanger  across  the  street  from  the 
actor’s  home.  The  couple  had  just 
returned  from  the  hospital  with  their 
chUd. 

Zanger,  a  freelancer  who  stakes  out 
celebrities,  also  has  filed  a  $1  million  law¬ 
suit  against  Baldwin. 

The  Los  Angeles  Times  quoted  Zanger 
as  saying  the  jury  was  swayed  by  Baldwin’s 
Hollywood  status. 

“He’s  smooth,”  the  photographer  said. 
“He  appealed  to  the  jury.  He’s  an  actor.” 

Zanger  testified  he  was  on  a  public 
street  across  from  Baldwin’s  home  when 
he  was  struck. 

Baldwin  said  he  feared  for  his  safety 
when  he  went  after  Zanger.  He  added  that 
because  of  the  confrontation,  he  has  had 
to  move  out  of  his  house  in  the  San 
Fernando  Valley  to  a  new  residence  out¬ 
side  the  city. 

According  to  the  Times,  other  photog¬ 
raphers  who  film  celebrities  were 
shocked  at  the  verdict. 

“It  looks  like  it’s  open  season  on 
paparazzi,”  said  Roger  Kambad,  another 
freelancer.  “He  was  on  the  street.  He 
was  not  on  private  property.  Wliat  the 
hell  was  the  jury  looking  at?” 

Infomercial 
memory  king 
sues  newspaper 

Kevin  TRUDEAU,  whose  infomer¬ 
cials  for  a  memory  technique  were 
until  recently  a  staple  of  late-night  TV,  is 
suing  the  Chicago  alternative  paper 
Neu’City  for  $10  million  over  a  Feb.  1 
cover  story  on  his  history  of  criminal 
fraud  and  his  present  marketing  prac¬ 
tices. 

The  suit  against  the  weekly  and  free¬ 
lance  writer  Murray  M.  Coffey  contends 
Trudeau  was  libeled  in  an  article  that 
focused  on  the  sales  recruitment  policy 


of  Trudeau  Mariceting  Group. 

That  article  and  a  follow-up  article 
reported  that  law  enforcement  authori¬ 
ties  in  at  least  two  states  were  investigat¬ 
ing  whether  the  “multilevel”  sales  organi¬ 
zation  amounted  to  an  illegal  pyramid 
scheme. 

Coffey’s  article  also  documented 
Trudeau’s  past,  which  includes  a  two- 
year  jail  stint  for  credit  card  fraud  and  a 
guilty  plea  in  Massachusetts  to  charges  of 
depositing  bad  checks  in  a  bank.  While 
the  lawsuit,  filed  in  Cook  County  Circuit 
Court  in  Chicago,  does  not  contest  many 
of  the  articles’  factual  assertions,  it  con¬ 
tends  the  phrasing  and  context  of  the 
articles  amount  to  a  libelous  characteri¬ 
zation  of  Trudeau. 

NewCity  editor  and  publisher  Brian 
Hieggelke  said  the  newspaper  regards 
the  lawsuit  as  meritless. 

“Given  Mr.  Trudeau’s  legal  history.  I’m 
quite  surprised  that  he’s  so  eager  to  head 
back  to  court,”  he  said  in  an  article  in  his 
paper.  “We  consider  this  a  nuisance  suit 
designed  to  have  a  chilling  effect,  not 
only  on  our  publication,  but  on  other 
media  outlets,  as  well. 

“The  tactic  certainly  won’t  work  in 
our  case,  and  I  hope  it  won’t  woiic  in  oth¬ 
ers,  since  the  suit  is  without  merit.” 

Abu-Jamal 
sues  NPR 

CELEBRATED  DEATH  ROW  journalist 
Mumia  Abu-Jamal  and  his  producer 
have  sued  National  Public  Radio  for  $2 
million. 

Their  complaint,  filed  last  month  in 
U.S.  District  Court  for  the  District  of 
Columbia,  charged  that  when  NPR 
pulled  Abu-Jamal’s  reports  from  the  pro¬ 
gram  “All  Things  Considered”  two  years 
ago,  it  violated  his  free-speech  rights  and 
breached  a  contract. 

Abu-Jamal’s  counsel  contended  that 
NPR  caved  to  pressure  from  Republican 
presidential  candidate  Sen.  Bob  Dole  and 
the  Fraternal  Order  of  Police. 

Abu-Jamal,  a  former  Philadelphia 
broadcaster  and  activist  and  past 
National  Association  of  Black  Journalists 
chapter  president,  was  convicted  in  the 
1981  shooting  death  of  Philadelphia 
police  officer  Daniel  Faulkner.  He  has 
been  on  Pennsylvania’s  death  row  since 
1982. 

Abu-Jamal  has  contended  that  at  his 
trial,  evidence  of  his  innocence  was  sup¬ 
pressed  and  prosecutors  acted  inappro¬ 


priately. 

He  became  a  cause  cel^lne  last  sum¬ 
mer  as  his  scheduled  execution  drew 
near  and  supporters  —  including 
celebrities  such  as  Norman  Mailer  and 
Susan  Sarandon,  and  many  within  NABJ’s 
ranks  —  called  for  a  new  trial.  The  exe¬ 
cution  was  postponed,  but  requests  for 
another  trial  were  denied. 

“As  a  publicly  funded  institution,  NPR 
has  a  legal  obligation  to  present  a  diver¬ 
sity  of  perspectives,”  said  Debra  Katz  of 
the  Washington,  D.C.,  civil  rights  firm 
Bemabei  &  Katz,  which  is  representing 
Abu-Jamal  and  the  producer.  Prison 
Radio  Project. 

“NPR  betrayed  that  mission  and,  in 
doing  so,  violated  Mumia  Abu-Jamal’s 
constitutional  rights.” 

NPR  called  the  censorship  allegations 
“wholly  without  merit”  and  said  it  was 
“troubled  by  this  attempt  to  use  the 
courts  to  dictate  to  an  independent  news 
organization  what  material  it  should 
broadcast.” 

The  network  said  it  did  not  cancel 
Abu-Jamal’s  reports  because  of  any  out¬ 
side  pressure. 

Ohio  court 
orders  release  of 
911  tapes 

The  OHIO  SUPREME  Court  ruled 
that  tapes  of  911  emergency  calls 
are  public  records  and  must  immediate¬ 
ly  be  turned  over  to  the  media,  if 
requested. 

The  case  involved  separate  requests 
by  the  Cincinnati  Post  and  Cincinnati 
which  in  1994  and  1995  asked 
officials  in  Hamilton  County  and 
Cincinnati  for  transcripts  of  911  calls 
related  to  four  killings. 

City  and  county  officials  refused  to 
turn  over  the  transcripts  because  they 
were  part  of  continuing  criminal  investi¬ 
gations  and  because  they  could  conceiv¬ 
ably  contain  information  protected  from 
disclosure  under  an  exception  to  the 
state’s  open  records  laws. 

The  court  unanimously  sided  with 
the  newspapers. 

“The  moment  the  tapes  were  made 
as  a  result  of  the  calls  ...  to  the  911 
number,  the  tapes  become  public 
records,”  the  court  said  in  an  unsigned 
opinion.  “The  tapes  should  have  been, 
and  should  now  and  henceforth  always 
be,  released.”  —  AP 
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Classified 
Voice  Mail 


Three  daily  newspapers,  the  Omaha 

World-Herald,  the  Allentown  Morning 
CaU,  and  the  Buffalo  News,  are  focus¬ 
ing  on  the  needs  of  classified  advertis¬ 
ers  by  offering  them  optional  voice 
mail  services. 

Though  each  newspaper’s  system  is  different, 
and  the  impact  and  effectiveness  of  these  services 
vary  by  paper,  all  three  share  common  benefits  and 
services. 

For  example,  the  classified  ads  which  use  the 
voice  mail  system  provide  a  phone  number  to  a 

voice  mailbox  which  respon- 
dents  can  call  any  time  of 
the  day.  The  voice  mail  num¬ 
ber  doesn’t  ring  to  the  adver¬ 
tiser’s  home  phone,  leaving 
the  advertiser’s  phone  num¬ 
ber  confidential.The  advertis¬ 
er  feels  more  in  control, 
remains  anonymous,  and  is 
less  inconvenienced. 

Elaine  Hall,  classified  adver¬ 
tising  manager  and  electronic 
information  services  manager 
for  the  Morning  Call,  said 
she  doesn’t  know  the  percentage  of  classified 
advertisers  who  use  the  voice  mail  services  her 
paper  offers;  she  does  know  that  her  paper’s  voice 
mail  revenue  went  over  the  $100,000  mark  in 
1995,  and  her  sales  staff  sells  about  1 00  of  these 
services  to  customers  a  week. 

The  Morning  Call  has  had  a  classified  voice  mail 
system  for  three  years.  For  two  of  those  years,  the 
paper  worked  with  a  vendor,  Voice-Tell. The 
Morning  Call  rented  the  voice  mailboxes  from 
Voice-Tell,  and  Voice-Tell  took  care  of  the  voice 
mail  administration. 

This  year,  the  paper  went  solo  and  brought  the 
system  in-house  by  installing  an  AT&T  phone  sys¬ 
tem  with  the  necessary  voice  mail  capabilities. 

“We  knew  it  was  a  good  product  and  it  would 
sell,  so  we  brought  it  in,”  said  Hall. 

She  described  it  as  a  very  simple  answering 
machine  system  with  2,000  to  3,000  boxes  and  a 
good  number  of  phone  lines.  And  no  new  positions 
needed  to  be  created  to  implement  this  system  at 
the  paper. 

Even  though  the  Morning  Call  has  now  relieved 
itself  of  rental  costs  to  the  vendor.  Hall  is  glad  the 
paper  worked  with  a  vendor  in  the  beginning. 

“I  think  the  benefit  of  out-of-house  in  the  begin¬ 


ning  is  there’s  no  risk.  We  found  people  liked  it  and 
used  it,”  commented  Hall. 

The  classified  voice  mail  service  is  sold  as  an 
add-on  by  the  paper’s  classified  sales  staff. 
Advertisers  have  the  option  to  leave  their  own 
greetings  or  have  the  paper  do  it  for  them.  Each 
voice  mailbox  is  customized  per  ad.  Respondents 
can  recognize  which  ads  use  voice  mail  from  the 
phone  icon  and  seven-digit  number  included  in  the 
ad.  Advertisers  can  control  what  is  said  in  the  voice 
mail  greeting,  and  have  the  opportunity  to  hear  the 
respondent’s  voice,  which  is  especially  helpful  with 
help  wanted  ads. 

Hall  described  this  voice  mail  system  as  a  win- 
win  situation. 

“I  think  primarily  it’s  a  very  important  piece  of 
customer  service. Today,  people  are  bus}-  and  con¬ 
cerned  with  privacy.  But  it’s  also  been  a  solid  rev¬ 
enue  generator  for  us,”  Hall  said. 

The  World-Herald  has  had  Voice  Information 
Services  (VIS)  since  July  of  1992,  said  Dale  Harris, 
classified  advertising  manager. 

The  World-Herald’s  system  has  never  been  in- 
house;  the  paper  has  a  customized  contract  with  a 
local  vendor  which  offers  the  paper  up  to  1,000 
rotating  boxes.  It  was  the  vendor  who  originally 
approached  the  paper  about  using  voice  mail,  but 
both  the  vendor  and  the  paper  worked  to  develop 
an  idea  that  would  work  for  the  paper,  said  Harris. 

The  paper  offers  advertisers  two  VIS  options; 
voice  resumes  for  employment  recruiting  and  regu¬ 
lar  voice  mailboxes  for  buying  and  selling. 

Recruiting  employers  can  choose  from  two  dif¬ 
ferent  voice  resumes:  one  which  asks  six  general 
questions  respondents  must  answer  (for  example, 
name,  education,  and  employment  history)  plus 
one  customized  question,  and  one  which  allows 
the  advertiser  to  customize  all  seven  questions. 
Respondents  call  the  VIS  number  and  leave  the 
information  requested,  and  have  the  option  to  send 
a  hard-copy  resume,  as  well. 

The  voice  mailboxes  for  buying  and  selling  are 
customized  per  ad,  with  a  greeting  the  newspaper 
provides,  asking  the  interested  respondent  to  leave 
a  message. 

Readers  can  recognize  which  ads  offer  VIS  by 
the  telephone  logo  included  with  the  ad. 

Harris  admitted  that  VIS  is  not  a  big  revenue  gen¬ 
erator,  (in  a  year,  less  than  1%  of  all  classified  adver¬ 
tising  uses  it),  though  it’s  very  profitable.  He  con¬ 
tributes  this  to  the  fact  that  the  paper  has  to  sell  it 
as  an  add-on  service  (just  like  blind-box  mail. 


/>>  )'o//  do  it  in- 
house  or  lease 
from  a  vendor? 
What  some 
neu'spapers 
around  the 
country  are 
doin^ 
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which  isn’t  a  big  seller,  either).  But 
Harris  did  mention  there’s  a  lot  of 
repeat  business,  and  the  paper  has  no 
intentions  of  abandoning  the  service. 

“It’s  not  a  big  volume,  but  it’s  a  great 
service,  very  profitable,  and  it’s  an 
upscale.  It’s  worked  well  for  us,”  Harris 
commented. 

On  Dec.  4, 1995,  the  Buffalo  Neu’s' 
classified  department  implemented  the 
Adsitter  program,  which  was  created  in 
conjunction  with  Newspaper  Voice 
Services.  “We  felt  it  was  a  service  to 
many  people.  If  I  was  running  an  ad,  1 
would  pay  a  small  fee  for  an  automated 
attendant  to  take  my  messages  because 
I  have  such  a  long  workday,”  said  Karin 
Weale,  telephone  sales  manager  at  the 
Buffalo  News. 

Advertisers  can  access  their  Adsitter 
messages  with  a  special  code,  and  can 
save  or  cancel  any  messages.  Also,  when 
the  advertiser  has  sold  the  item  in  ques¬ 
tion,  he  or  she  can  call  Adsitter  and  dial 
a  special  code  which  lets  respondents 
know  the  item  is  no  longer  available. 

The  Adsitter  menu  is  generic. The 
respondent  calls  the  box  number  in 
which  he  or  she  is  interested  and  leaves 
the  appn)priate  information. 

Weale  said  the  new  service  was  intro¬ 
duced  during  a  slow  period  to  give 
sales  personnel  more  time  to  familiarize 
themselves  with  the  product  and  how 
to  sell  it  to  the  community. 


Ex-sales  rep 
guilty  of  fraud 

A  FORMER  MIAMI  Herald  sales  repre¬ 
sentative  pleaded  no  contest  to  a 
fraud  charge  for  placing  phony  ads  in  the 
newspaper  to  solicit  funds  for  a  pro- 
Israel  charity. 

David  Weinrab  will  pay  the  Herald 
$75,000  in  restitution,  which  will  come 
down  to  $625  a  month  for  10  years.This 
amount  is  part  of  the  $98,000  the  paper 
would  have  received  for  the  five  full- 
page  ads,  said  the  article. 

These  ads  were  supposedly  run  by  a 
pro-lsrael  gn>up  called  FLAME  (Facts  and 
Logic  about  the  Middle  East),  and 
appeared  for  several  days  in  late  1994. 

The  ads  asked  readers  to  send  tax- 
deductible  contributions  to  “help  Israel 
and  its  interests.” 

There  is  a  legitimate  organization 
called  FLAME  based  in  San  Francisco, 
which  had  nothing  to  do  with  these  ads. 


Enter,  Chicago’s  theaters  and 
ling  arts  community  were  in  an 
over  what  were  then  only 
of  changes  the  Chicago  Tribune 
planned  for  its  daily  and  Sunday  arts 
coverage. 

Theater  owners  alone  solicited  more 
than  13,000  signatures  from  patrons  to 
postcards  opposing  any  change  in 
ArtsPlus,  a  full  page  of  overnight 
reviews  and  other  arts  coverage  that  ran 
with  full<olor  photos  and  graphics  on 
the  back  page  of  the  Tribune's  Section 
One. 

More  than  nine  months  later,  in 
September,  the  Tribune  began  publish¬ 
ing  the  new  sections,  expanding  the 
Sunday  arts  coverage  from  a  tabloid  sec¬ 
tion  to  a  broadsheet. 

Weekdays,  overnight  reviews  were 
taken  of  Section  One,  renamed 
ArtsWatch,  and  moved  to  the  back  page 
of  the  Metro  section  —  where  it  shared 
space  with  a  big  advertising  position 
and  where  there  is  no  possibility  of  run¬ 
ning  color. 

If  Chicago’s  arts  community  were 
Siskel  and  Ebert,  they  would  be  giving  it 
one  thumb  up  and  one  thumb  down. 

In  general,  impresarios  like  the 
expanded  news  hole  and  bigger  broad¬ 
sheet  design  on  Sundays  —  although 
the  price  of  a  full-page  ad  has,  of  course, 
climbed  dramatically. 

On  weekdays,  however,  they  say  los¬ 
ing  the  Section  One  back  page  has  been 
disastrous.  Patrons  complain  that  they 
can’t  find  reviews. 

ArtsWatch  was  “the  journalistic  equiv¬ 
alent  of  the  garbage  scow  that  couldn’t 
find  a  place  to  come  into  port,”  arts 
review  Bill  Wyman  wrote  in  the  alterna¬ 
tive  paper  the  Reader. 

Theater  owners  said  the  redesign  also 
affected  business. 

“For  us,  it  obviously  shows  up  at  the 
box  office,”  said  Cindy  Bandle,  spokes¬ 
woman  for  the  Goodman  Theatre.  “The 
overnight  reviews  are  a  critical,  critical 
problem. 

“It  used  to  be  such  a  fabulous,  fabu¬ 


lous  celebration  of  the  Chicago  arts 
community. You  just  don’t  get  that  any¬ 
where  now.” 

But  arts  coverage  now  has  a  more  sta¬ 
ble  home  in  the  Tribune:  On  Jan.  15,  it 
began  running  weekdays  in  the  Tempo 
feature  section. 

Tempo  is  not  a  live  section  —  but 
both  area  theaters  and  the  newspaper 
are  making  adjustments  to  keep  reviews 
timely. 

For  instanc'e,  two  of  Chicago’s  best- 
known  theater  companies,  Steppenwolf 
and  the  Goodman,  are  taking  a  cue  from 
Broadway  and  holding  press  nights  dur¬ 
ing  previews. 

That  allows  the  paper  to  run  a  review 
the  morning  after  a  work’s  formal  open¬ 
ing. 

In  addition,  the  Tribune  is  making  all 
reviews  available  on  Chicago  Online 
within  hours  of  the  end  of  perfor¬ 
mances. 


Publicitas 

developments 

PUBUCITAS  ADVERTISING  SERVICES 
Inc.  reported  several  positive  devel¬ 
opments  from  1995. 

For  the  year,  Publicitas  said  it 
processed  over  $40  million  in  advertise¬ 
ments,  doubled  its  headquarters  space  in 
Stamford,  Conn.,  and  increased  its  staff 
from  40  to  50  employees. 

The  company  expanded  into  Dallas 
last  year,  making  the  number  of  its 
regional  offices  seven. 

Publicitas  also  announced  that  Denis 
Thompson  was  named  controller  at  the 
company,  where  he  will  be  responsible 
for  substantiation  of  all  financial  data, 
and  the  internal  financial  control  sys¬ 
tems. 

Thompson  was  recently  controller  at 
the  C.O.  JeUiff  Corporation,  a  manufac¬ 
turer  of  wire  mesh  and  synthetic  screens 
used  in  the  screen  printing  process  and 
vehicles. 
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BY  MARK  FITZGERALD 


Verde  Film  Scores 
High  In  Testing 


IN  THE  FIRST  extensive  testing  of  Xerox’s 
Verde  digital  film,  dry  imaging  film  gets  high 
marks  for  environmental,  quality  and  produc¬ 
tivity,  but  only  an  “incomplete”  for  its  sup¬ 
posed  cost  savings  advantage,  USA  Today's 
director  of  network  operations  says. 

The  national  newspaper  recently  concluded  an 
alpha/beta  test  of  Verde  film,  which  uses  layers  of  a 
protective  overcoat,  photosensitive  selenium,  ther¬ 
moplastic  and  conducting  material  over  a  standard 
polyester  base.The  film  is  sensitized  with  a  nega¬ 
tive  charge,  exposed  with  either  blue  light  or  fluo¬ 
rescent  light,  and  developed 
by  heating. 

Because  it  requires  no 
chemical  processing,  the  film 
holds  the  promise  of  elimi¬ 
nating  the  massive  amount  of 
processing  consumables 
required  by  USA  Today.  Paul 
Pinyot,  the  paper’s  network 
operations  director,  notes  that  in  1996,  USA  Today 
expects  to  go  through  14,000  100-sheet  boxes  of 
film,  2,200  five-gallon  cubes  of  developer  concen¬ 
trate  and  1,000  five-gallon  cubes  of  fixer  concen¬ 
trate. 

“That  is  3,258,000  square  feet  of  film,  55,000  gal¬ 
lons  of  mixed  developer,  20,000  gallons  of  mixed 
fixer.  That’s  a  lot  of  stuff  going  down  the  drain,” 
Pinyot  said. 

In  addition,  the  paper  must  factor  in  another 
$15,000  annually  for  processor  maintenance,  he 
said. 


But  USA  Toilay 
awards  an 
"'incomplete  "for 
cost  sa  rings 


These  kinds  of  costs  —  financial  and  environ¬ 
mental  —  were  a  big  reason  the  newspaper  was 
eager  to  test  the  Verde  film,  Pinyot  said. 

Verde  has  other  potential  advantages:  The  seleni¬ 
um  particle  can  give  a  far  better  dot  in  Dmax  than 
silver  halide,  it  has  virtually  unlimited  shelf  life,  and 
it  allows  daylight  handling  before  and  after  pro¬ 
cessing. 

Pinyot  described  USA  Today's  experiments  at 
the  recent  Newspaper  Association  of  America 
SuperConference  in  Miami  Beach. 

USA  Today  found  three  big  challenges  in  using 
the  dry  imaging  film:  charging  the  film  properly, 
grounding  processing  equipment,  and  timing  the 
heat  during  development.  The  paper  installed  the 
microtron  that  charges  the  film  on  a  remote  image¬ 
setter  and  had  immediate  problems  controlling  dis¬ 
tribution  of  the  charge  across  the  image  area. 

Because  the  charge  controls  the  migration  of 


selenium  particles  —  which  in  turn  accounts  for 
the  Dmin  and  Dmax  dots  —  too  little  charge  will 
not  cover  the  image  area  or  will  prevent  complete 
migration,  and  too  much  of  a  charge  can  mean  a 
fast  and  out-of-control  migration  that  distorts  the 
image. 

USA  Today  also  had  trouble  with  grounding  in 
the  drums  of  its  retrofitted  equipment  —  an 
absolute  necessity  to  work  safely  with  a  film  that 
requires,  after  all,  a  75,000-volt  charging.  Some  sec¬ 
tions  of  the  drums  turned  out  to  be  insulated  and 
permitted  no  conduction  to  the  shaft  of  the  image¬ 
setter,  Pinyot  said. 

There  was  also  some  diffi¬ 
culty  working  with  the  heat- 
developing  process,  Pinyot 
said. 

In  fact,  at  first  USA  Today 
operations  people  simply 
placed  the  film  down  on  the 
drum,  which  is  heated  to 
lOO’C,  counted  “one- 
Mississippi,  two-Mississippi,” 
and  pulled  the  film  off. 

The  paper  tried  using  a 
heated  roller  —  but  opera¬ 
tors  could  not  touch  the 
roller;  and  if  they  brushed 
something  while  handling  the  film,  they  could  lose 
the  charge  in  the  exposed  film. 

USA  Today's  solution  was  to  develop  what  it 
refers  to  as  the  “advanced  pizza  oven,”  a  flatbed 
radiant  heater  with  hot  rollers  and  a  vacuum  to 
hold  film  straight. 

Heating  is  a  critical  element  of  the  process, 
Pinyot  said:  “Too  much  heat  would  give  you  too  lit¬ 
tle  migration,  while  if  it  was  heated  too  fast  you 
would  get  distortion  of  the  image.” 

There  was  yet  another  unexpected  problem,  he 
said:  contamination  of  the  film  itself.  TTiere  were 
occasionally  Dmax  “voids”  because  the  selenium 
simply  would  not  migrate  to  small  parts  of  the 
film. 

“The  quality  is  there.  The  dots  look  sharp.  In  fact, 
the  quality  would  be  an  A’  if  those  [film]  defects 
weren’t  there,”  Pinyot  said,  giving  the  film  a  ‘B’  in 
the  category  of  “high  quality  results.” 

He  rated  “productivity  improvement”  as  a  B-  for 
the  film,  and  gave  it  a  solid  A  for  environmental 
safety. 

Overall  cost  savings,  however,  remain  unproved 
and  deserving  of  a  grade  of  “incomplete,”  he  said. 


USA  Today’s 
solution  was 
to  develop  what  it 
refers  to  as  the 
“advanced  pizza 
oven,”  a  flatbed 
radiant  heater 
with  hot  rollers 
and  a  vacuum  to 
hold  film  straight 
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Xerox  may 
unload  Verde 
film  business 

Xerox  is  looking  for  a  strategic 
partner  or  buyer  for  Xerox  Graphic 
Systems,  the  unit  that  produces  Verde 
Digital  Film,  Paul  Pinyot,  USA  Today's 
director  of  network  operations,  told  the 
recent  Newspaper  Association  of 
America  SuperConference. 

After  giving  the  film  liigh  marks  for 
quality,  productivity  and  environmental 
advantages  and  an  “incomplete”  on  cost 
savings,  Pinyot  ended  his  report  on 
alpha/beta  testing  of  the  Verde  dry  imag¬ 
ing  film  at  USA  Today  by  announcing 
Xerox’s  intention  to  sell  the  unit. 

Headquartered  in  Purchase,  N.Y.,  XGS 
was  founded  Feb.  1,  1994  with  Verde 
Digital  Film  as  its  first  product.  Pinyot 
directed  interested  parties  to  Xerox’s 
Web  site  at  http://www.xerox.com  or 
914-251-4400. 

By  April,  however,  the  Web  site  con¬ 
tained  no  new  information,  and  calls  to 
XGS  were  not  returned.  A  recent  edition 
of  the  Seybold  Report  on  Publishing 
Systems  quoted  XGS  president  Mel 
Ettinger  as  saying  that  the  amount  of 
Verde  film  meeting  the  manufacturer’s 
quality  standard  had  been  “substantially 
below”  a  satisfactory  level  of  95%  of  pro¬ 
duction.  —  Mark  Fitzgerald 

Joint  NAA,  IFRA 
study  planned 

UQOME  HEAVY  RESEARCH”  on  com- 
puter-to-plate  technology  is 
plarmed  in  a  joint  undertaking  by  the 
Newspaper  Association  of  America  and 
IFRA,  the  technical  research  arm  of  the 
International  Newspaper  Publishers 
Federation,  according  to  the  NAA’s  two 
top  technology  executives. 

NAA  newspaper  operations  vice  presi¬ 
dent  Howard  Eichler  said  arrangements 
for  the  study  are  just  getting  off  the 
ground,  and  the  topic  will  be  on  the 
agenda  at  an  upcoming  NAA-IFRA  meet¬ 
ing. 

Eric  Wolferman,  NAA  senior  vice  pres¬ 
ident  for  technology,  said  four  or  five 
NAA  representatives  will  travel  to 
Germany  this  month  to  confer  with  their 
IFRA  counterparts. 

Wolferman  also  said  he  would  like  to 
see  the  NAA  create  a  computer-to-plate 


research  fellowship.  He  suggested  “pluck¬ 
ing  someone  from  a  newspaper  compa¬ 
ny”  to  do  the  work  at  NAA  expense  while 
remaining  on  his  or  her  employer’s  pay- 
roU. 

In  return,  the  newspaper  company 
gains  a  CTP  expert.  “I  would  think  that’s 
worth  a  lot  to  an  individual  company,”  he 
said. 

Though  the  researcher  can  be  based 
anywhere,  Wolferman  said  the  job  will 
require  travel  in  the  U.S.  and  overseas.  He 
hopes  a  person  can  be  selected  by  sum¬ 
mer  to  begin  six  to  nine  months  of 
research,  and  said  that  a  resulting  NAA 
report  on  the  subject  would  probably  be 
available  about  three  months  later. 

GATF,  TOO 

All-electronic  CTP  work  flows  that 
disjjense  with  hard  copy  proofs  will  still 
need  to  check  color  prior  to  output  or 
printing.  While  conventional  RGB  video 
cannot  be  expected  to  accurately  display 
printable  process  color,  two  big  names 
in  printing  believe  they  have  an  on¬ 
screen  route  to  reliable  color  proofing. 

Commercial  printer,  binder  and  dis¬ 
tributor  R.R.  Donnelley  &  Sons  Co.  and 
the  Pittsburgh-based  Graphic  Arts 
Technical  Foundation  have  jointly 
applied  to  patent  a  flat-panel  display  sys¬ 
tem  for  soft  color  proofing. 

The  key  element  in  the  approach, 
according  to  GATF,  is  selection  of  mate¬ 
rials  that  create  the  on-screen  color  pix¬ 
els.  Unlike  the  color  from  video  phos¬ 
phors,  which  not  only  behave  differently 
than  pigments  but  also  vary  from  moni¬ 
tor  to  monitor,  GATF  said  its  new  display 
screen  filter  material  shows  a  close  spiec- 
tral  match  to  ink-on-paper  color. 
Donnelley  senior  vice  president  of  sys¬ 
tems  Don  Reeves  said  a  successful  dis¬ 
play  would  give  printers  and  publishers 
“improvements  in  time  and  production 
flexibility.” 

The  joint  development  aims  to  meet 
the  demand  being  created  by  all-digital 
work  flows  resulting  from  computer-to- 
plate  and  computer-to-press  technolo¬ 
gies,  as  well  as  digital  data  transmission 
to  remote  printing  sites. 

Funded  by  the  U.S.  Department  of 
Defense  Advanced  Research  Projects 
Agency  and  in  conjunction  with  an 
advanced  display  project  at  the  Carnegie 
Mellon  University  Robotic  Institute, 
GATF  has  researched  flat-panel  display 
technology  for  10  years. 

The  worit  is  being  subcontracted  to 
Active  Matrix  Associates,  a  Pittsburgh 


firm  headed  by  TP  Brody,  an  expert  in 
active  matrices  who  holds  several  design 
and  manufacturing  patents  for  liquid 
crystal  displays. 

Finally,  with  no  intermediate  film  or 
proof  copy,  CTP  errors  that  escape 
notice  on  screen  may  be  erasable  on  out¬ 
put.  Graphic  Arts  Products  supplier  Base- 
Line  Inc.,  Auburn,  Wash.,  introduced  the 
CTP  Deletion  Pen,  which  it  says  will 
remove  images  from  all  metal  plates, 
including  direct-output  (CTP)  and  fast- 
exposure,  long-run  plates.  It  comes  with 
three  tip  widths.  — Jim  Rosenberg 

RRA  completes 
design  projects 


Barletta  joins 
online  firm 

JOSEPH  BARLETTA  HAS  been  named 
head  of  Santa  Barbara,  Calif.-based 
Durand  Communications  Network’s 
interactive  community  and  publishing 
division. 

Barletta  was  the  former  general  man¬ 
ager  of  the  New  York  Daily  News,  presi¬ 
dent  of  the  San  Francisco  Newspaper 
Agency  and  head  of  Freedom  Com¬ 
munications’  newspaper  division.  Most 
recently,  he  was  the  publisher  of  TV 
Guide. 


RRA  INC.,  CONSULTANTS,  planners, 
designers  and  project  managers 
based  in  Sharon,  Mass.,  said  it  completed 
engineering  design  and  specifications 
for  newspapers’  air  and  ink  systems. 

In  association  with  Robert  G.  Dashiell 
Jr.,  EE.  Inc.,  Norfolk,  Va.,  RRA  designed 
the  upgrade  and  expansion  of  the 
Augusta  (Ga.)  Chronicle's  compressed 
air  system  —  an  assignment  carried  out 
in  conjunction  with  the  paper’s  packag¬ 
ing  center  expansion  project. 

In  Ontario,  RRA  designed  the  high- 
pressure,  dead-end  storage  and  distribu¬ 
tion  .system  for  black  and  color  inks  serv¬ 
ing  the  KBA  anilox  Colora  press  going 
into  a  new  printing  and  distribution  facil¬ 
ity  at  the  Windsor  Star. 

Partners  at  RRA  are  president  Richard 
S.  Rowse  and  Dwight  Rogers,  both  for¬ 
merly  with  Boston-based  Parsons  Main, 
and  Desmond  Hirst,  formerly  with  the 
Sydney  (Australia)  Morning  Herald  and 
now  based  in  Montgomery,  Ala.,  where 
he  most  recently  served  as  post-press 
manager  for  the  Montgomery  Advertiser. 
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INTERACTIVE  COMMUNICATIONS 


BY  JODI  B.  COHEN 

Leveraging  ^ur 
Brand  Name  Online 


Computer 
entrepreneur  , 
and  college 
senior  offers 
advice  to 
newspapers  as 
America  East 
keynote  speaker 


HE’S  NOT  A  big  shot  CEO  of  a  major 
software  company.  He’s  not  some¬ 
body  you  would  expect  to  be  a 
keynote  speaker  at  a  major  newspa¬ 
per  operations  and  technology  con¬ 
ference.  After  aU,  he  hasn’t  graduated  college  yet. 

But  this  is  no  ordinary  college  senior.  His  name 
is  Alex  Rogers  and  he  attends  Duke  University  with 
an  Angier  B.  Duke  Scholarship,  the  university’s 
most  prestigious  full-tuition  merit  scholarship. 

He  spoke  at  the  recent  America  East  conference, 
in  Hershey,  Pa.  —  the  youngest  keynote  speaker  in 
the  conference’s  history. 

He  is  the  co-founder  of 
Calliope,  LLC,  an  Internet 
consulting  and  programming 
firm,  and  was  responsible  for 
putting  the  university’s 
award-winning  daily  student 
newspaper,  the  Chronicle,  on 
the  Web. 

He  is  currently  involved  in 
creating  a  site  for  Duke 
Magazine  (the  alumni  maga¬ 
zine)  on  the  Web. 

“I’ve  never  addressed  so 

important  an  audience,  and  I’m  still  not  certain  that 
they  haven’t  asked  the  wrong  person  to  speak,” 
said  Rogers  during  his  speech.  “At  first,  I  could 
think  only  of  my  occasional  wit  and  winning  smile, 
but  somehow  1  think  the  answer  may  actually  lie  in 
my  lack  of  qualifications  as  a  keynote  speaker.” 

Rogers  spoke  of  growing  up  in  an  “interactive, 
interconnected  age,”  when  the  Web  was  just  getting 
started  and  he  could  watch  how  large  numbers  of 
people  reacted  to  getting  information  online  for 
the  first  time. 

“Although  my  print  publishing  experience  is 
meager,  1  have  abundant  familiarity  with  online 
publishing,”  he  said. 

His  approach  to  creating  the  online  version  of 
the  Chronicle  started  with  the  question,  “What 
does  it  mean  to  have  an  online  publication?” 

“Although  the  actual  Chronicle  Online  did  not 
exactly  conform  to  my  mental  ideal  of  an  online 
newspaper,  from  the  point  of  its  intellectual  con¬ 
ception  . . . ,”  he  said,  “my  time  and  thought  started 
focusing  on  the  implications  of  Web  publishing  for 
existing  institutions  dedicated  to  disseminating 
information.” 

As  a  selt-proclaimed  optimist,  Rogers  “firmly” 
believes  the  newspaper  industry  will  benefit  from 


the  Internet.  To  make  his  point,  Rogers  quizzed 
America  East  participants: 

“Which  of  the  following  does  not  fit:  (1)  the 
Global  Village  (2)  the  Information  Superhighway  or 
(3)  the  Empire  State  Building?”  he  said.  “It  is  a  trick 
question  —  it’s  none  of  the  above.” 

He  went  on  to  explain  that  all  of  the  above  are 
metaphors  for  the  Internet.  Marshall  McLuhan  pop¬ 
ularized  the  phrase  “Global  Village”  in  his  1990 
book  of  the  same  name.  According  to  Rogers, 
McLuhan  wanted  to  convey  an  increasing  sense  of 
community  within  not  only  “geographically  proxi¬ 
mate  locations,  but  also  between  distant  cities, 
states,  countries  and  continents.” 

Information  Superhighway  was  coined  by  Vice 
President  Gore,  and  the  Empire  State  Building  is 
Rogers  original  entry. 

“I  think  it  is  appropriate,  not  because  of  the 
physical  grandeur  of  the  building,”  he  said,  “but  for 
a  question  my  mother  used  to  ask  me  when  I  was 
little ....  ‘If  you’re  friends  jumped  off  the  Empire 
State  Building,  would  you  jump  too?’  ” 

Rogers  believes,  like  children  eager  to  impress 
their  friends,  many  publications  are  jumping  on  the 
Web  without  considering  the  consequences. 

“In  most  cases,  it  seems  to  be  a  reflex  action,”  he 
said.  “Most  publications  are  saying  our  readers 
expect  us  to  go  online,  and  if  we  don’t,  the  readers 
might  wonder  why.” 

This  rationale,  he  said,  will  not  allow  newspapers 
to  survive  in  the  next  century,  which  is  what  the 
pessimist  would  believe,  according  to  Rogers. 
However,  being  an  optimist,  he  believes  newspa¬ 
pers  are  in  a  perfect  position  to  meet  the  informa¬ 
tion  demands  of  consumers. 

“Newspapers  should  focus  on  their  comparative 
strengths,  vis-a-vis  online  newcomers,”  he  said.  “If 
newspapers  seize  their  initial  advantages  to  grab 
online  adherents,  then  they  will  have  the  opportu¬ 
nity  to  carry  their  print  information  monopoly  to 
the  Web  .” 

Rogers  stands  firm  as  an  optimist  because  he 
said  he  knows  of  some  of  the  wild  predictions 
made  about  technology  in  the  past.  “The  age  of 
the  movie  is  over!”  Yet,  Hollywood  thrives  today. 

“People  will  never  read  again,”  yet  today  the  pub¬ 
lishing  industry  is  bigger  than  ever,  according  to 
Rogers. 

“Americans  love  hyperbole  —  we  must  have  the 
biggest  and  the  best,”  he  said.  “Though  I  am  con¬ 
vinced  the  Internet  will  ultimately  reshape 
American  social,  political  and  economical  dis- 
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coa*^,  it  is  currently  overftyped.” 

He  then  drew  on  “non-scientific  anec¬ 
dotal  evidence”  by  saying  he  likes  how 
a  newspaper  feels  and  still  remembers 
his  father  telling  him  how  to  fold  a  New 
York  Times  to  read  it  properly  on  the 
subway. 

“Somehow  1  cannot  imagine  people 
reading  an  LCD  display  at  the  breakfast 
table  or  on  the  bus,”  he  said.  “The 
Internet  has  a  credibility  problem.  I 
think  it  comes  from  the  fact  you  cannot 
touch  or  feel  a  part  of  Internet  news.” 

Rogers  does  believe  some  of  the  pes¬ 
simist’s  observations  are  accurate. 
Directed  news  (customization)  will 
compete  with  newspapers,  locality  does 
assume  a  different  meaning  on  the 
Internet  and  establishing  a  strong,  early 
Net  presence  is  important. 

“These  facts,  however,  do  not  presage 
newspapers’  imminent  demise,”  he  said. 
“But  rather  highlight  conquerable  chal¬ 
lenges  for  newspapers  in  the  21st 
Century." 

For  instance,  while  directed  news 
offers  something  new,  it  can  never  have 
newspapers’  strongest  asset,  “the  trust 
that  their  brand  name  inspires.” 

Rogers  believes  newspapers  can 
leverage  their  brand  name  in  the  print 
medium  into  credibility  on  the  Internet. 

“Faced  with  a  hundred  different  ways 
of  finding  out  about  midwestem  floods 
or  bombings  in  Israel,  who  will  readers 
trust  for  the  most  current  and  accurate 
news?”  Rogers  asked.  “The  same  organi¬ 
zation  they  turn  to  over  coffee  each 
morning  —  their  daily'  newspaper.” 

Newspaper 
in  cable 
partnership 

CENTURY  COMMUNICATIONS’ 
Cablevision  of  Colorado  Springs, 
the  Colorado  Springs  Gazette  Telegraph 
and  Source  Media’s  Interactive  Channel, 
will  offer  the  Channel  to  105,000 
Colorado  Springs  cable  subscribers 
beginning  this  fall. 

Cable  subscribers  who  add  this  chan¬ 
nel  to  their  cable  programming  will  be 
able  to  access  a  menu  of  local  and 
national  online  programming  choices, 
including  news,  entertainment,  shop)- 
ping,  stock  information,  local  TV  and  cin¬ 
ema  listings,  restaurant  guides,  games, 
children’s  programming  and  educational 
information. 


Stanbrook 

joins 

CompuServe 

COMPUSERVE  HAS  ANNOUNCED 
the  appointment  of  Steven  P. 
Stanbrook  to  the  newly  created  position 
of  president,  international. 

Stanbrook  was  hired  to  leverage 
CompuServe’s  current  leadership  posi¬ 
tion  throughout  Europe  and  to  lead  an 
aggressive  global  expansion  campaign. 

Stanbrook,  a  British  national,  joins 
CompuServe  from  Sara  Lee  Corporation 
where  he  was  most  recently  president 
and  CEO  of  Sara  Lee  Bakery,  headquar¬ 
tered  in  Chicago.  Stanbrook  will  report 
to  CompuServe  president  and  CEO  Bob 
Massey. 


Microsoft  in 
deal  with 
Japanese  firm 

JAPANESE  SOFTWARE  WHOLESALER 
Softbank  Corp.  and  software  giant, 
icrosoft  Corp., announced  they  will  set 
up  a  Japanese  subsidiary  to  provide 
client-server  software  to  businesses. 

Both  companies  believe  the  new  sub¬ 
sidiary  will  boost  sales  of  Microsoft’s 
WindowsNT  Sert'er,  which  has  been  ris¬ 
ing  sharply  amid  Japan’s  personal  com¬ 
puter  boom. 

The  new  venture  will  be  called 
SolutionBank  and  will  be  set  up  within 
the  next  year  and  owned  60%  by 
Softbank  and  40%  by  Microsoft. 

Village  Voice 
classifieds 
now  online 

The  village  voice  real  estate  classi¬ 
fieds  are  now  available  on  Village 
Voice  Worldwide,  the  Internet  edition  of 
the  Village  Voice  at  http://www.vil- 
lagevoice.com/. 

Also  on  Village  Voice  Worldwide,  users 
will  find  select  editorial  features,  the 
Personals,  coming  this  spring.  Voice 
Choices,  the  entertainment  listings  and  a 
section  dedicated  to  the  Obie  awards 
and  the  Global  Voice  —  a  section  dedi¬ 
cated  to  international  alternative 
newsweeklies. 


Love  online 

WANT  TO  FIND  your  perfect  cyber¬ 
mate? 

America  Online  has  announced 
Love@AOL.  This  original  content  was 
created  by  the  AOL  Greenhouse,  a  busi¬ 
ness  unit  of  America  Online  designed  to 
assist  “infopreneurs”  in  the  creation  of 
unique  online  content  and  interactive 
services  developed  exclusively  for 
America  Online. 

Love@AOL  debuted  on  Valentine’s 
Day,  and  it  was  such  a  hit,  the  AOL 
Greenhouse  decided  to  make  it  a  full¬ 
time  project.Write  a  romantic  love  letter 
and  get  tips  for  when  you  meet  that  spe¬ 
cial  person  —  in  person. 

PR  Newswire 
adds  online 
auto  site 

PR  NEWSWIRE  HAS  introduced  PRN 
Automotive,  an  industry  specific 
Web  site  at  http://pm.branch.com/. 

During  April,  the  site  features  cover¬ 
age  of  the  New  York  International 
Automobile  Show  with  an  online  sweep- 
stakes.  There  are  also  2,000  auto-related 
photographs  in  conjunction  with  the 
Wieck  Photo  DataBase,  and  current 
news  releases  from  leading  automotive 
companies. 

PR  Newswire  specializes  in  the  global 
electronic  distribution  of  news  releases 
to  the  media  and  financial  community, 
and  is  headquartered  in  New  York. 

Three  papers 
add  EdgCapture 

The  Albany,  N.Y,  Times  Union,  the 
Fargo,  N.D.,  Eorum  and  the 
Tallahassee  Democrat  are  now  using 
EdgCapture  systems  to  provide  prepay¬ 
ment  automation  for  classified  advertis¬ 
ing. 

EdgCapture  is  a  product  of  Edgii 
Associates  Inc.  based  in  Massachusetts, 
whose  products  also  include  WebCentral. 

EdgCapture  is  incorporated  into  the 
newspaper’s  LAN  and  passes  all  relevant 
payment  information  to  credit  card  ser¬ 
vice  providers,  as  well  as  managing  funds 
transfer  for  the  newspapers.  In  addition, 
the  software  updates  the  newspapers’ 
business  systems  and  runs  routine  credit 
card  reports. 
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sold  by  single  copies. 

The  bare-bones  concept  is  designed  to 
appeal  to  Post  readers  who  have  to  buy 
another  paper  on  Sunday  and  to  those 
who  find  Sunday  sections  and  ad  inserts 
“unnecessary  and  cumbersome,”  Singer- 
man  said,  describing  the  Sunday  Post  as 
“somewhat  different  than  what  we’ve 
come  to  expect  of  a  Sunday  paper.” 

Singerman  gave  no  names  or  numbers 
but  said  advertisers  “are  supporting  it.  We 
will  have  a  very,  very  substantial  advertis¬ 
ing  representation.” 

Singerman  declined  to  divulge  how 
much  money  was  being  invested  or 
when  management  expects  to  turn  a 
profit,  except  to  say,  “There’s  a  big  upside 
and  very  little  downside.” 

The  first  Sunday  edition  contained  lots 
of  full-page  ads,  but  that  could  be 
because  the  ad  rates  charged  were  based 
on  a  circulation  of  only  250,000.  Sunday 
rates  are  expected  to  increase  to  the  lev¬ 
els  of  the  daily  paper  as  circulation  rises. 

Citing  a  lack  of  precedent,  Morton 
reserved  judgment  on  the  strategy  of 
marketing  what  is  essentially  a  daily 
metro  tabloid  on  Sunday,  but  suggested  it 
was  worth  a  try,  saying: 

“The  Post,  as  presently  configured,  is 
highly  unlikely  ever  to  make  money.  With 
a  Sunday  edition,  it  might  have  a  faint 
glimmer  of  hope.” 

In  other  developments,  more  than  a 
year  after  he  announced  plans  to  build  a 
production  plant  to  replace  the  South 
Street  pressroom,  operating  with  SOyear- 
old  letterpress  equipment,  Singerman 
said  the  search  for  a  site  was  continuing, 
but  gave  no  timetable.  Editorial  offices 
have  moved  to  News  Corp.’s  U.S.  base,  on 
Sixth  Avenue  in  Midtown  Manhattan. 

Cruise  horror 
probe  triggers 
lawsuit 

Anew  YORK  Post  investigation  has 
prompted  the  state  attorney  gen¬ 
eral’s  office  to  slap  a  Florida  travel  com¬ 
pany  with  a  false  advertising  suit. 

The  suit  claims  that  Promotional  Travel 
and  its  related  corporations  engaged  in 
schemes  so  deceptive  the  company 
could  “write  a  primer  on  how  to  defraud 
consumers.”  The  three-part  Post  series  — 
“Nightmare  On  The  Dream  Boat”  — 
explored  how  Promotional  Travel  duped 
unsuspecting  consumers  with  promises 
of  extravagant  vacations  which  never 
materialized. 


More  solicitors 
than  scribes 

The  ratio  of  formerly  practicing 
attorneys  to  journalists  serving  in 
Congress  is  8.5  to  1,  according  to  an 
index  in  the  quarterly  Media  Studies 
Journal,  published  by  the  Freedom 
Forum  Studies  Media  Center. 

The  index,  compiled  by  Carrie  Klein,  a 
former  aide  to  Sen.  Marie  O.  Hatfield  (R- 
Ore.),  says  that  the  number  of  U.S.  sena¬ 
tors  and  representatives  who  worieed  as 
attorneys  before  entering  Congress  totals 
204;  the  number  w^ho  woriced  as  journal¬ 
ists  is  24. 

Nixon  tapes 
to  be  released 

Nearly  3,700  hours  of  previously 
unheard  White  House  tapes  are  to 
be  released  by  the  estate  of  former  Pres¬ 
ident  Nixon. 

The  release  settles  a  lawsuit  filed  in 
1992  by  University  of  Wisconsin  at 
Madison  history  professor  Stanley  I.  Kut- 
ler  and  the  advocacy  group  Public  Citi¬ 
zens  against  the  National  Archives  and 
Record  Administration.  The  lawsuit 
sought  release  of  the  tapes. 

To  date,  only  about  63  hours  of  tapes 
have  been  released. 

Portions  of  the  newly  released  tapes 
reportedly  were  made  during  the  Water¬ 
gate  crisis. 

The  first  release,  expected  to  be  com¬ 
pleted  by  November,  will  consist  of 
some  201  hours  regarding  abuses  of  gov¬ 
ernment  power.  A  second  release,  as  yet 
unscheduled,  is  to  include  278  hours  of 
conversations  from  the  White  House 
cabinet  room. 

Internet  fellows 

INTERNET  ACCESS  AND  training  is 
being  offered  to  universities,  libraries 
and  civic  organizations  in  Russia, 
Belarus,  Kazakstan,  Ukraine  and  Uzbek¬ 
istan  through  a  $1.7  million  Internet  fel¬ 
lows  program. 

Under  the  program  —  funded  in  part 
by  the  International  Research  and 
Exchange  Board  GKEX)  and  primarily  by 
the  U.S.  Information  Agency  under  the 
Freedom  Support  Act  and  Carnegie 
Corp.  of  New  York  —  the  American 
Internet  fellows  will  spend  a  year  help¬ 
ing  establish  public-access  stations  at 
universities  and  public  libraries,  training 
local  instructors,  and  distributing  modems. 

In  addition,  they  will  create  free  Web 
sites  for  the  participating  institutions. 


Foreign  media 
opinions  online 

The  U.S.  INFORMATION  Agency’s 
Daily  Digest  of  foreign  media  reac¬ 
tion  is  now  available  online  at 
bttp://www.usia.gov. 

The  digest  includes  a  roundup  of 
newspaper,  magazine  and  broadcast  edi¬ 
torial  or  op-ed  opinions  from  around  the 
globe  about  a  major  foreign  or  U.S. 
domestic  policy  issue. 

Press  impact 

Anew  report  from  the  Freedom 
Forum  Media  Studies  Center  shows 
that  three  quarters  of  the  public  believe 
the  press  has  a  negative  impact  on  pres¬ 
idential  campaigns,  although  they  see 
most  news  outlets  as  fair  and  unbiased 
sources  of  information  about  the  cam¬ 
paign. 

In  addition,  the  survey  found  that  83% 
agree  that  campaign  coverage  leads  can¬ 
didates  to  perform  for  cameras  and  jour¬ 
nalists  rather  than  focusing  on  issues, 
while  77%  said  they  believe  the  media 
has  too  much  control  in  defining  cam¬ 
paign  issues. 

Choosing 
a  name 

O  HELP  THE  new  Baltimore,  Md., 
NFL  team  choose  a  name,  the  Balti¬ 
more  Sun  used  its  Sundial  audiotex  ser¬ 
vice  to  give  fans  31  hours  to  call  in  and 
vote. 

Voting  started  at  3  a.m.  on  Thursday, 
March  28,  and  by  11  a.m.,  more  than 
6,000  votes  had  been  cast,  breaking  the 
paper’s  record  for  single-day  events.  By 
3:30  p.m.,  more  than  14,000  calls  had 
been  received,  breaking  the  record  set 
during  an  earlier  three-day  promotional 
contest. 

A  total  of  33,288  votes  were  cast,  with 
the  overwhelming  majority  (22,108)  for 
the  name  the  Ravens. 

Netcom  enters 
British  Internet 

Netcom  online  Communications 
Services  Inc.,  a  leading  ISP  in  the 
U.S.,  announced  recently'  it  plans  to  enter 
the  British  Internet  market  in  the  second 
quarter. 

Britain  will  serve  as  a  starting  point  for 
its  expansion  globally,  following  its  move 
into  the  Canadian  market  at  the  begin¬ 
ning  of  the  year,  said  the  company. 
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FULL 

RUN 

PART 

RUN 

FULL 

RUN 

PART 

RUN 

ALBANY,  N.Y. 

Times  Union-a/d 

ROP  Local . 

18,560 

24,980 

Preprint  Local . 

21,896 

24,061 

ROP  National . 

3,678 

3,950 

Classified . 

27.336 

32,458 

Total . 

..  71,470 

85,449 

Times  Union-S 

RO?  Local . 

12,841 

17,566 

Preprinl  Local . 

76,325 

60,950 

RCP  National . 

2,205 

2,592 

Preprint  National . 

16,075 

16,005 

Classilied . 

15,962 

15,555 

Total . 

..  123,408 

112,668 

GRAND  TOTAL 

.,  194,878 

198,117 

YEAR  TO  DATE 

„  377,893 

363,996 

ALBANY,  QRE. 

Democrat-Herald-e 

ROP  Local . 

..,  24,691 

23,522 

ROP  National . 

63 

Classified . 

...  24,647 

27,251 

GRAND  TOTAL 

..  49,338 

50,836 

YEAR  TO  DATE 

86,020 

89,698 

ALBUQUERQUE,  N 

M. 

Journal-m 

ROP  Local . 

30,144 

38,091 

Preprinl  Local . 

2,064 

19,995 

7,998 

19,544 

ROP  National . 

1,192 

1,038 

Preprinl  National . 

645 

516 

Oisplay  Classilieo . 

....  17,407 

17,937 

In-Column  Classified 

....  23,156 

21,635 

Total . 

...  73,963 

20,640 

86,699 

20,060 

Tribune-e 

ROP  Local . 

....  20,456 

24,124 

Preprint  Local . 

4,386 

14,706 

5,934 

17,931 

ROPNalional . 

1,015 

880 

Display  Classified . 

16,691 

17,335 

In-Column  Classilied 

23,156 

21,635 

Total . 

...  65,704 

14,706 

69,908 

17,931 

Journal-S 

ROP  Local . 

..,.  10,650 

12,135 

Preprint  Local . 

4,644 

44,634 

9,675 

45,666 

ROPNalional . 

971 

992 

Preprint  National . 

.  15,730 

14,448 

Oisplay  Classified . 

.  11,495 

11,915 

In-Column  Classified 

.  11,864 

10,743 

Total . 

...  55,362 

44,634 

59,908 

45,666 

GRAND  TOTAL 

„.  195,029 

79,980 

216,515 

83,657 

YEAR  TO  DATE...  374,924 

134,160 

414,436 

149,705 

BANGQR, 

MAINE 

Daily  News-m 

ROP  Local 

11,678 

2,816 

17,961 

3,870 

Preprint  Local . 

2,673 

18,023 

886 

20.793 

ROPNalional . 

689 

862 

Preprint  National . 

162 

Display  Classilied . 

5,911 

5,400 

In-Column  Classified 

6,789 

6,374 

Total . 

....  27,902 

20,839 

31,483 

24,663 

Daily  News-S 

ROP  Local . 

4,907 

1,069 

8,278 

776 

Preprint  Local . 

3,964 

15,826 

3,306 

19,960 

ROPNalional . 

69 

202 

♦Indicates  newspapers  reporting  figures  in  lines. 


1996  1995 


FULL  PART  FUU  PART 
RUN  RUN  RUN  RUN 


Preprint  National . 

11,583 

10,692 

Display  Classilied . 

6,508 

8,062 

In-Column  Classified . 

1,587 

1,469 

Total . 

28,618  16,895 

32,009 

20,736 

GRAND  TDTAL... 

56,520  37,734 

63,492 

45,399 

YEAR  TO  DATE... 

104,403  66,374  117,776 

80,697 

BENNINGTQN,  VT 

Banner-m 

ROP  Local . 

6,373 

6,512 

Preprint  Local . 

1,040 

1,629 

ROPNalional . 

296 

708 

Preprint  National . 

52 

157 

Display  Classified . 

4,811 

4,735 

In-Column  Classilied . 

4,862 

3,850 

GRAND  TOTAL... 

17,434 

17,591 

YEAR  TO  DATE...  32,641 

BQSTQN,  MASS. 

31,243 

Herald-m 

ROP  Local . 

20,006 

20,081 

Preprint  Local 

6,205 

4,258 

ROP  National 

10,111 

13,878 

Oisplay  Classified . 

63,178 

48,612 

In-Column  Classified . 

19,246 

16,685 

Total . 

112,541  6,205 

99,256 

4,258 

Herald-S 

ROP  Local . 

6,836 

5,943 

Preprint  Local . 

33,146 

40,978 

ROP  Nalional . 

2,618 

3,964 

Preprint  National . 

8,882 

7,690 

Display  Classified . 

14,969 

12,192 

In-Column  Classified . 

3,377 

2,862 

Total . 

27,800  42,028 

24,961 

48,668 

GRAND  TOTAL,.. 

140,341  48,233 

124,217 

52,926 

YEAR  TO  DATE...  275,559  90,188 

BUFFALQ,  N.Y. 

246,803 

104,722 

News-a/d 

ROP  Local . 

21,718 

22,150 

Preprint  Local . 

1,122  3,298 

3,072 

3,622 

ROPNalional . 

4,424 

5,349 

Classified . 

29,537 

29,695 

Total . 

56,801  3,298 

60,266 

3,622 

News-S 

ROP  Local . 

10,608 

12,123 

Preprinl  Local . 

5,434  9,799 

4,972 

9,744 

ROP  Nalional . 

2,942 

3,857 

Preprint  National . 

1,820  622 

333 

2,480 

Classified . 

11,208 

11,162 

Total . 

32,012  10,421 

32,447 

12,224 

GRAND  TOTAL... 

88,813  13,719 

92,713 

15,846 

YEAR  TO  DATE... 

171,007  28,004 

186,364 

36,332 

CASA 

GRANGE,  ARIZ. 

Dispatch-e 

ROP  Local . 

13,384 

12,758 

ROPNalional . 

476 

1,650 

Display  Classilied . 

1,859 

3,044 

In-Column  Classilied . 

7,792 

8,146 

GRAND  TOTAL... 

23,511 

25,598 

YEAR  TO  DATE... 

47,465 

47,090 

CHAMPAIGN,  ILL. 

News  Gazette-eS 


ROP  1  oca! ., 

35,791 

529 

35,848 

249 

Preprint  Local . 

76,497 

29,154 

72,498 

28,767 

ROPNalional . 

1,255 

2,089 

Preprint  National . 

15,093 

16,890 

Classified... 

26,885 

28,985 

GRAND  TDTAL... 

155,521 

29,683 

156,310 

29,016 

YEAR  TO  DATE... 

310,451 

56,074 

322,670 

54,771 

1996  1995 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


CONWAY,  ARK. 


Log  Cabin  Oemocrat-eS 


ROP  Local . 

23,763 

21.181 

Preprint  Local 

12.960 

13.898 

ROP  National 

14 

21 

Preprint  National . 

444 

Classilied.. 

10.523 

10,083 

GRAND  TOTAL.,. 

47,724 

45,183 

YEAR  TO  DATE... 

93,361 

92,442 

QURHAM, 

,N.C. 

Herald-Sun-m 

ROP  Local . 

24,241 

26,978 

ROPNalional . 

551 

1,942 

Classified. 

18,248 

18,261 

Total . 

43,040 

47,181 

Herald-Sun-S 

ROP  Local . 

14,223 

13,194 

ROPNalional . 

727 

425 

Classified. 

6,823 

6.649 

Total . 

21.773 

20,268 

GRAND  TOTAL... 

64,813 

67,449 

YEAR  TO  DATE... 

127,471 

130,171 

ERIE,  PA. 

Times-e 

ROP  Local . 

19,042 

17.328 

Preprint  Local 

20,789 

16,661 

ROPNalional . 

1,709 

695 

Preprint  National . 

11 

Classilied 

27,804 

27,448 

Total . 

69,344 

62,143 

Times-S 

ROP  Local . 

10,301 

11,769 

Preprint  Local . 

67,764 

60,479 

ROPNalional . 

825 

853 

Preprint  National . 

8,280 

9,380 

Classilied 

16,075 

18,342 

Total . 

103,245 

100,823 

GRAND  TOTAL... 

172,589 

162,966 

YEAR  TO  DATE... 

310,826 

336,694 

FQRT  LAUQERQALE, 

FLA. 

Sun-Sentinel-mS 

ROP  Local . 

,  108,756 

175,792 

118,840 

173,661 

Preprint  Local . 

28.636 

64,624 

55,358 

36,152 

ROPNalional . 

16,440 

6,140 

18,817 

5,707 

Preprint  Nalional . 

16,728 

480 

12,882 

3,120 

Classified 

179,941 

77,863 

177,547 

73.328 

GRAND  TOTAL... 

,  350,501 

324,899 

383,444 

291,968 

YEAR  TO  DATE.. 

.  773,068 

669,465 

809,010 

612,262 

FQRT  WAYNE,  INQ. 

Journal  Gazette-m 

RO?  Local . 

22,623 

3,706 

23,776 

5,551 

Preprint  Local . 

9,620 

45,342 

12,612 

53  366 

ROPNalional . 

1,623 

850 

Preprint  Natonal . 

1,232 

400 

1,485 

Classified 

37  486 

1,270 

34,657 

1,909 

Total . 

72,584 

50,718 

73,380 

60,826 

News  Sentinel-e 

ROP  Local . 

22,278 

3.706 

23.820 

5,551 

Preprint  Local . 

9,620 

41.414 

12,612 

53.366 

ROPNalional . 

1.829 

933 

Preprint  Nalional . 

1,232 

400 

1.485 

Classified . 

36,828 

1,270 

34.391 

1,909 

Total . 

71,787 

46,790 

73,241 

60,826 
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AD  DATA 


ME  A  S  V  R  E  D  .1  N  IN  GH  E  S 


Journal  Gazene-S 

ROP  Local . 

Preprint  Local . 

ROP  Nalional . 

Preprint  National . 

Classified . 


8,599 

15.260 

915 

11,168 

21.555 


Total .  57,497 


220 

44.950 


9  5.11 

2o!o79  42,356 

471 

10,981  198 

22,093 

63,157  42,554 


GRAND  TOTAL...  201,368  142,458  209,778  164,206 
YEAR  TO  DATE...  422,426  304.444  445,124  325,831 


FREDERICK,  MD. 


Post  &  News-m/e 

ROP  Local . 

Preprint  Local . 

ROP  Nalional . 

Classified . 


29,947 

72,546 

226 

32,408 


GRAND  TOTAL...  135,127 
YEAR  TO  DATE...  254.706 


32,005 

79,698 

241 

36.685 

148,629 

295,765 


GETTYSBURG,  PA. 


Times-m 

ROP  Local . 

12,911 

16,625 

Preprint  Local . 

24,274 

30,703 

ROP  Nalional . 

33 

Preprint  National . 

90 

Classitied . 

14,935 

18,171 

GRAND  TOTAL... 

52,210 

65,537 

YEAR  TO  DATE... 

96,787 

115,037 

GREENSBURG,  PA. 

Tribune-Review-m 

ROP  Local . 

18,178 

18,013 

Preprint  Local . 

13,212 

7,654 

22,127 

ROP  National . 

1,225 

484 

Display  Classified . 

14,683 

15,375 

In-Column  Classitied . 

31,184 

23,051 

Total . 

78,482 

7,654 

79,050 

Tribune-Review-S 

ROP  Local . 

20.757 

23,852 

Preprint  Local . 

34,300 

18,957 

39,907 

ROP  National . 

372 

567 

Preprint  Nalional . 

11,570 

130 

13,260 

Display  Classitied . 

15,487 

19,807 

In-Column  Classitied . 

15.328 

10,611 

Total . 

97,814 

19,087 

108,004 

GRAND  TOTAL... 

176,296 

26,741 

187,054 

YEAR  TO  DATE... 

334,459 

44,647 

365,349 

9,606 


HUTCHINSON,  KAN. 


ROP  Local . 

20,236 

20,438 

Preprint  Local . 

9,303 

62,186 

13,336 

ROP  National . 

888 

304 

Preprint  National . 

16,676 

19,353 

Classitied . 

25,401 

24,625 

GRAND  TOTAL... 

72,504 

62,186 

78,056 

YEAR  TO  DATE... 

144,121 

115,916 

162,754 

JACKSONVILLE,  FLA. 

Florida  Titnes-Union-mS 


ROP  Local . 

55,926 

30,945 

55,759 

30,193 

Preprint  Local . 

95,718 

95,718 

ROP  Nalional . 

8,168 

6,651 

Preprint  National . 

18,834 

19,479 

Display  Classitied . 

76,580 

40,889 

In-Column  Classified . 

9,657 

32,392 

GRAND  TOTAL... 

264,883 

30,945 

250,888 

30,193 

YEAR  TO  DATE... 

491,444 

55,075 

509,177 

53,388 

LEBANON,  IND. 


Reporter-e 


ROP  Local . 

12,046 

10,664 

Preprint  Local . 

9,013 

6,272 

ROP  Nalional . 

30 

534 

Classitied . 

5,143 

4,865 

GRAND  TOTAL... 

26,232 

22,335 

YEAR  TO  DATE... 

52,191 

44,496 

♦Indicates  newspapers  reporting  figures  in  lines. 


1996 


1995 


FULL 

RUN 

PART 

RUN 

FULL 

RUN 

PART 

RUN 

LINCOLN,  NEB. 

Journal  Star-mS 

ROPlocal . 

31,268 

35,054 

ROP  Nalional . 

732 

1,917 

Classified . 

44,794 

41.955 

GRAND  TOTAL... 

76,794 

78,926 

YEAR  TO  DATE... 

153,927 

160,181 

LOUISVILLE,  KY. 

Courier-Journal-a/d 

ROP  Local . 

30.426 

7,604 

28.663 

16,739 

Preprinl  Local . 

56,613 

36,467 

ROP  Nalional 

635 

1,225 

Classified . 

44,320 

16,852 

31,584 

17,660 

Total . 

75,381 

81,069 

61,472 

70,866 

Courier-Journal-S 

ROP  Local ... 

15,627 

14 

17,448 

256 

Preprinl  Local . 

57,866 

55,541 

ROP  National 

766 

325 

Preprint  Nalional . 

11,741 

11,708 

Classitied . 

19,599 

18,948 

Total . 

35,992 

69,621 

36,721 

67,505 

GRAND  TOTAL... 

111,373 

150,690 

98,193 

138,371 

YEAR  TO  DATE... 

213,103 

264,767 

196,802 

277,772 

MANCHESTER,  N.H. 

Union  Leader-m 

ROP  Local . 

32,387 

31,271 

ROP  National . 

3,233 

1,386 

Classified . 

30,829 

31,112 

Total . 

66,449 

63,769 

N.H.  Sunday  News-S 

ROP  Local . 

15,353 

13,444 

ROP  Nalional . 

1,437 

262 

Classitied . 

18,731 

19,404 

Total . 

35,521 

33,110 

GRAND  TOTAL... 

101,970 

96,879 

YEAR  TO  DATE... 

184,348 

186,889 

MARYSVILLE,  CALIF. 


Appeal  Democrat-m 

ROP  Local .  20,867  18,785 

Preprint  Local .  65,512  77,336 

ROP  National .  552  1,203 

Preprint  Natonal .  552  732 

Display  Classified .  17,351  16,149 

In-Column  Classitied .  7,307  6,816 

GRAND  TOTAL...  112,141  121,021 

YEAR  TO  DATE...  213,299  237,109 

MEDICINE  HAT,  ALBERTA 


ROP  Local . 

201,281 

188,157 

ROP  Nalional . 

45,431 

52,926 

Classified . 

79,759 

78,133 

GRAND  TOTAL... 

326,471 

319,216 

YEAR  TO  DATE... 

983,109 

706,373 

MUNCIE,  IND. 


ROP  Local . 

10,927 

13,128 

Preprint  Local . 

2,749 

4,122 

ROP  Nalional . 

430 

701 

Preprint  National . 

30 

50 

Classified . 

...  10,671 

11,117 

Total . 

..  24,807 

29,118 

Press-e 

ROP  Local . 

....  16,726 

17,708 

Preprinl  Local . 

4,026 

5,694 

ROP  National . 

701 

701 

Preprint  Nalional . 

30 

50 

Classitied... 

12,879 

13.296 

Total . 

...  34,362 

37,449 

1996 

FULL  P. 
RUN  B 


1995 


top  Local . 

5,561 

4.808 

’reprint  Local . 

3,434 

4,332 

top  Nalional . 

222 

160 

’reprint  Nalional . 

316 

449 

Classitied 

4,998 

4,641 

Total . 

14,531 

14,390 

GRAND  TOTAL... 

73,700 

80,957 

YEAR  TO  DATE... 

150,934 

159,918 

NASHVILLE,  TENN. 


Preprint  Local . 

11.502 

17,009 

ROP  Nalional . 

1,682 

1,671 

Classified 

37,182 

37,855 

Total . 

82,143 

88,857 

Banner-e 

ROP  Local . 

28,003 

27,742 

Preprint  Local . 

10,848 

16.890 

ROP  Nalional . 

1,583 

1,570 

Classitied . 

28,544 

30,167 

Total . 

68,978 

76,369 

Tennessean-S 

ROP  Local . 

20,705 

19.635 

Preprinl  Local . 

32,722 

26,840 

ROP  Nalional . 

1,201 

1.480 

Preprint  National . 

10,783 

11,828 

Classified . 

23,927 

23,873 

Total . 

89,338 

83,656 

GRAND  TOTAL... 

240,459 

248,882 

YEAR  TO  DATE... 

512,768 

532,001 

NORTH  BAY,  ONTARIO 

Nugget-m* 

ROP  Local . 

22,917 

13,367 

Preprint  Local . 

43,941 

31,374 

ROP  National . 

9,240 

6,613 

Preprint  Nalional . 

2,953 

4,665 

Classitied . 

17,354 

11,065 

GRAND  TOTAL... 

96,405 

67,084 

YEAR  TO  DATE... 

171,075 

131,839 

NORTHAMPTON,  MASS. 


PinSBURGH,  PA. 


Daily  Hampshire  Gazette-e 

ROP  Local .  35,160 

Preprint  Local .  15,222  28.380 

ROP  National .  35 

Preprint  National .  129 

Classified .  11,640 

GRAND  TOTAL...  62,186  28,380 

YEAR  TO  DATE...  115,162  48,504  140,388  37,926 


33,761 

32,379  20,124 


12.626 

78,766  20,124 


ROP  Lrxal 

31,955 

7,077 

26,217 

8,894 

Preprint  Lrxal . 

2,646 

62,797 

12,285 

64,095 

ROP  Nalional . 

5,719 

72 

5,808 

24 

Preprint  Nalional . 

1,104 

Classified . 

39,256 

12,859 

41,837 

18,950 

Total . 

79,576 

82,805 

86,147 

93,067 

Post-Gazette-S 

ROP  Local . 

15,411 

2,813 

10,910 

2,894 

Preprint  Local . 

55,005 

29,080 

66,601 

31,714 

ROP  National . 

4,511 

4,309 

12 

Preprinl  National . 

27,808 

25,313 

Classified . 

33,312 

5,926 

30.520 

6,808 

Total . 

136,047 

37,819 

137,653 

41,428 

GRAND  TOTAL... 

215,623 

120,624 

223,800 

134,495 

YEAR  TO  DATE... 

416,439 

225,683 

450,512 

235,386 

PORTLAND. 

,  MAINE 

Press  Herald-m 

ROP  Local . 

23,453 

2.267 

26,053 

2,244 

Preprint  Local . 

11,652 

8,564 

ROP  Nalional . 

948 

302 

Preprinl  National . 

108 

Classified 

13,349 

13,366 

18 

Total . 

49,510 

2,267 

48,285 

2,262 
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Al?.J.}AJA . . .  1  .MKASI  RKJ)  IN  INC'IIKS 


FULL  PART  FUU  PART 
RUN  RUN  RUN  RUN 


Telegram-S 

ROP  Local  17.138  18,368 

Preprint  Local .  31,812  32,918 

ROP  National .  270  458 

Preprint  National .  1,020  1,148 

Classilied .  14,578  17,772 

Total .  64,818  70,564 

GRAND  TOTAL...  114,328  2.267  118,849  2,262 

YEAR  TO  DATE...  229.096  3,814  246,470  4,363 


PROVIDENCE,  R.I. 

Journal-Bulletin-a'd 

ROP  Local .  26,397  21.762  29,165  12,322 

Preprint  Local .  6,374  58,658  5,775  75,930 

ROPNalional .  2,328  177  4,193  177 

Preprint  National .  3,6l9  4,314 


Classified .  27,870  1,150  25,118  1,275 

Total .  62,969  85,366  64,251  94,018 


Journal-S 

ROP  Local . 

Preprint  Local .  42,071  56,848  54,444  72,357 

ROP  National .  1,861  2,527 

Preprint  National .  12,668  84  14,296 

Classified .  11,629  1  11,515  240 

Tout .  89,098  56,933  103,382  73,596 

GRAND  TOTAL...  152,067  142,299  167,633  167,614 

YEAR  TO  DATE...  294,020  275,641  345,299  321,649 


READING,  PA. 


Times  &  Eagle-m/e 


Preprint  Local . 

11,290 

16,450 

ROP  National . 

680 

951 

Classified . 

27,723 

34,769 

Total . 

.  61,911 

76,562 

Eagle-S 

ROP  Local . 

16,528 

21,000 

Preprint  Local . 

33,600 

5,000 

36,285 

ROP  National . 

9,462 

10,789 

Preprint  National . 

9,090 

10,530 

Classified . 

21,080 

22,156 

Total . 

89,760 

5,000 

100,760 

GRAND  TOTAL.. 

151,671 

5,000 

177,322 

YEAR  TO  DATE.. 

289,626 

14,515 

355,565 

REND,  NEV. 

Gazette-Journal-m 

ROP  Local . 

52,798 

63,145 

Preprint  Local 

91,507 

102,978 

ROP  National . 

1,261 

1,558 

Preprint  National . 

9,920 

10,132 

Classified . 

58,274 

59,786 

GRAND  TOTAL.. 

,.  213,760 

237,599 

YEAR  TO  DATE.. 

,.  454,966 

503,874 

RICHMOND.VA. 


Times-Dispatch-m 


ROP  Local . 

30,807 

5,012 

32,315 

8,278 

Preprint  Local . 

9,994 

786 

13,054 

1,028 

ROP  National . 

1,900 

1,665 

Classilied . 

35,328 

37,653 

Total . 

78,029 

5,798 

84,697 

9,306 

Tiines-Dispatch-S 

ROP  Local . 

15,120 

16,041 

Preprint  Local . 

20,647 

1.674 

22,267 

632 

ROPNalional . 

718 

994 

Preprint  National . 

9,425 

9,356 

Classilied . 

21,462 

21,236 

Total . 

67,372 

1,674 

69,894 

632 

GRAND  TDTAL... 

145,401 

7,472 

154,591 

9,938 

YEAR  TD  DATE... 

305,381 

17,379 

330,083 

20,463 

*Indicates  newspapers  reporting  figures  in  lines. 


1996  1995 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


RIVERSIDE,  CALIF. 

Press-Enterprise-m 

ROP  Local .  48,820  26,134  49,194  22,771 

ROP  National .  5,989  358  8,810  733 

Classified .  81,781  9,568  78,951 

GRAND  TOTAL...  136,590  36,060  136,955  23,504 

YEAR  TO  DATE...  275,144  62,486  275,913  43,670 

SAN  BERNARDIND,  CALIF. 


ROP  Local . 

30,200 

36.928 

Preprint  Local . 

34,030 

52,333 

ROPNalional . 

4,270 

8.690 

Preprint  National . 

10,142 

10,918 

Classified . 

61,908 

63,348 

GRAND  TDTAL... 

140,550 

172,217 

YEAR  TO  DATE... 

300,278 

365,621 

SAN  DIEGD,  CALIF. 

Union  Tribune-mS 

ROP  Local .  99,616  16,633  110,911  14,677 

ROP  National .  14,148  686  14,617  1,393 

Classified .  90,499  17,892  98,191  13,596 

GRAND  TOTAL...  204,263  35,211  223,719  29,666 

YEAR  TO  DATE...  440,302  73,836  493,547  62,075 

SAN  FRANCISCD,  CALIF. 

Chroniclem 


ROP  Local . 

26,497 

6,223 

33,573 

8,837 

Preprint  Local . 

35,360 

39,130 

ROP  National 

13,552 

1,475 

17,729 

240 

Preprint  National . 

2,080 

Classified . . 

30,486 

34,495 

Total . 

107,975 

7,698 

124,927 

9,077 

Examiner-e 

ROP  Local . 

25,690 

6,055 

32,679 

8,424 

Preprint  Local . 

35,360 

39,130 

ROP  National 

13,203 

851 

17.294 

172 

Preprint  National . 

2,080 

Classified . 

30,048 

34,366 

Total . 

106,381 

6,906 

123,469 

8,596 

Examiner/Chronicle-S 

ROP  Local ... 

17,702 

3,593 

19,190 

3,000 

Preprint  Local . 

61,096 

62,648 

ROP  National 

9,139 

121 

9,170 

86 

Preprint  National . 

17,160 

16.640 

Classified . 

18,444 

19,625 

Total . 

123,541 

3,714 

127,273 

3,086 

GRAND  TDTAL... 

337,897 

18,318 

375,669 

20,759 

YEAR  TD  DATE... 

679,140 

35,633 

722,880 

39,842 

SPDKANE,WASH. 

Spokesman-Review-m 

ROP  Local . 

29,795 

28,527 

Preprint  Local . 

3,989 

5,805 

ROP  National . . 

2,454 

3,951 

Preprint  National . 

22 

140 

Display  Classified . 

26,888 

31.882 

In-Column  Classified . 

9,653 

10,300 

Total .  72,801  80,605 

Spokesman-Review-S 

ROP  Local .  8,839  9,815 

Preprint  Local .  4,295  4.849 

ROP  National  3,735  3,058 

Preprint  National .  813  938 

Display  Classified .  14,290  15,550 

In-Col'jmn  Classified .  2,633  4,344 

Total .  34,605  38,554 

GRAND  TOTAL...  107,406  119,159 

YEAR  TO  DATE...  214,337  241,620 

TACDMA,WASH. 

News  Tribune-m 

ROP  Local .  39.256  2,616  48,785  2  231 

Preprint  Local .  46,989  22,164  47,583  14,371 


FULL  PART  FUU  PART 
RUN  RUN  RUN  RUN 


ROP  National . 

4,115 

5,730 

1 

Preprint  National . 

...  15,486 

66 

16,802 

Classified . 

...  38,810 

40,656 

GRAND  TDTAL. 

..  144,656 

24,846 

159,556 

16,603 

YEAR  TO  DATE. 

..  293,162 

41,704 

330,553 

29,945 

TDLEDD,  DHID 

Blade-m 

ROP  Local . 

....  24,571 

5,990 

22,327 

6.088 

Preprint  Local . 

15,183 

22,365 

ROP  National . 

1,315 

101 

867 

46 

Classified. 

15,491 

382 

14,560 

556 

Total . 

...  56,560 

6,473 

60,119 

6,690 

Blade-S 

ROP  Local . 

....  16,490 

17,710 

Preprint  Local . 

49,644 

51,597 

ROPNalional . 

1,593 

1,115 

Preprint  National . . 

17,325 

18.333 

Classified. 

12,315 

12,231 

Total . 

...  97,367 

100,986 

GRAND  TOTAL 

...  153,927 

6,473 

161,105 

6,690 

YEAR  TO  DATE 

...  292,878 

11,098 

322,458 

12,557 

TULSA,  DKLA. 


World-m 

ROP  Local . 

28,630 

5,951 

Preprint  Local . 

8,124 

15,729 

ROP  National . 

935 

Preprint  National . 

496 

Display  Classified . 

11,314 

In-Column  Classilied . 

16,828 

Total . 

65,831 

22,176 

World-S 

ROP  Local .  13,844 

Preprint  Local .  40,576 

ROP  National .  642 

Preprint  National .  12,651 

Display  Classified .  12,979 

In-Column  Classified .  9,851 

Total .  90,543 

GRAND  TOTAL...  156,374  22,176 

YEAR  TO  DATE...  305,015  36,508 


26.281  6,568 

9,083  860 

655 
288 
12.940 
17,725 

66,972  7,428 

16,708 

41,434 

985 

16,449 

12,711 

10,247 

98,534 

165,506  7,428 


TWIN  FALLS,  IDAHD 

Times-News-mS 


ROP  Local . 

24,585 

24,785 

Preprint  Local . 

72,227 

59,180 

ROPNalional . 

111 

9 

Display  Classified . 

24,192 

22,045 

ki-Column  Classified ..... 

4,100 

3,176 

GRAND  TDTAL... 

125,215 

109,195 

YEAR  TD  DATE... 

256,661 

232,166 

WINSTDN-SALEM,  N.C. 


Journal-m 

ROP  Local . 

29.206 

3,056 

34,115 

4,057 

Preprint  Local 

3,148 

20,219 

3,942 

18.238 

ROPNalional . 

2.280 

2,446 

Preprint  National . 

88 

176 

88 

176 

Classified 

39,405 

84 

40,343 

84 

Total . 

74,127 

23,535 

80,934 

22,555 

Joumal-S 

ROP  Local . 

12,754 

1.109 

12,722 

1.456 

Preprint  Local 

12,138 

25,722 

7,885 

23,037 

ROP  National . 

748 

240 

499 

Preprint  National . 

11,800 

10,848 

Classified . 

20,294 

19,723 

Total . 

57,734 

27,071 

51,677 

24,493 

GRAND  TOTAL... 

131,861 

50,606 

132,611 

47,048 

YEAR  TO  DATE... 

289,688 

101,774 

295,444 

96,034 

YAKIMA,  WASH. 

Herald-Republic-m 

ROP  Local . 

26,560 

23,535 

ROP  National . 

1,744 

1,505 

Display  Classified . 

37.311 

31,650 

In-Column  Classified . 

13,690 

13,090 

GRAND  TOTAL... 

79,305 

69,780 

YEAR  TO  DATE... 

162,438 

147,693 

April  20, 1996  ■  EditOT  &  Pubusher  29 


Ad  Inches  in 

Selected  National  Categories 

Jan.-Dee.  1995  -  Full  Run  ROP,  excluding  preprints 


Camputars  Food  ft  Cradit  Card* 
ft  Software  Household 


Altincbts 


Hotaia  ft  Travel  ft  Airiines 

Besorts  Tourism 


Communlcatlorts  Pictures 


Ad  Inches 


Auto  Dsalsr  Factory  Investments  Insurance 

Assn's  Automotive 


Category 

Jan.-Dee.  Total 

Jan. 

Feb. 

Mar. 

Apr. 

May 

Jun. 

Jul. 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

Atafttnaa 

918,714 

89,160 

86,729 

90.534 

97,972 

108,713 

60,212 

41,009 

64,157 

75,965 

94,829 

57.433 

52,001 

Auto  Dealer  Assn’s 

1,438,493 

47,008 

71,772 

76,612 

72,965 

80,003 

164,882 

171,311 

143,575 

165,656 

159,983 

156,836 

149,890 

Factory  AtfBHiutive 

1.344,574 

121,578 

217.379 

191,154 

141,125 

191,523 

69,9^ 

84,133 

58,967 

64,537 

41,338 

87,678 

75,378 

Banks 

2,540,670 

250,494 

214,987 

265,818 

271,895 

236,262 

214,348 

155,814 

149,580 

191,974 

275.230 

201,560 

112,708 

ConpBlBcs  ft  Softrare 

164,375 

9,491 

15,645 

14,449 

16,360 

9,158 

12,858 

6,848 

16,436 

6,541 

7,350 

15,079 

34,160 

Credit  Cards 

57,985 

11,757 

5,441 

5,047 

3,491 

2,336 

5,887 

1,869 

2,661 

5,107 

6,433 

6,551 

3,405 

Food  ft  HeusdKdd 

150,514 

14.385 

9,206 

16,753 

9,705 

8,547 

14,149 

7,304 

8,878 

9,818 

14,959 

16,732 

20,078 

Hotels  ft  Resorts 

1,038,513 

77,868 

74,821 

75,082 

82,790 

97.392 

113,817 

113,402 

86,725 

70,364 

77,992 

85,566 

82,694 

insufance 

745,549 

50,514 

42,611 

54,242 

53,229 

69,830 

49,850 

51,057 

48.051 

67,176 

100,176 

101,386 

57,427 

Investments 

284,207 

25,454 

23,968 

29,307 

30,730 

18,789 

22,574 

16,436 

14,156 

20,620 

30,943 

27,746 

23,484 

Motion  Pktom 

3,048,131 

282,990 

210,755 

218,367 

258,104 

222,558 

223,526 

282,398 

260,332 

243.594 

255.797 

253,795 

335,915 

Travel  ft  Tourian 

1,546,998 

157,544 

138,969 

145,654 

143,044 

134,960 

131,380 

114,274 

99,149 

114,703 

152,002 

121,430 

93,880 

Utffides&ComBmnications  2,511.447 

223,222 

250,947 

240,355 

197,184 

ii(>m 

187,006 

146,761 

137,161 

220,592 

186,637 

275,844 

219,649 

13  Watioiial  Cilemiitet 

15.790,170 

1.361,265  1,363,230 

1,423,374  1,378,594  1,406,169 

1,270.473 

1,192.616 

1.089,828 

1,252,64? 

1383.669  1,407,636 

1,260,669 

•Ad  data  providetHirConipeiniw  Media  Reporting 
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Ad  Inches 


200,000 


1,100.000 


170,000 


920,000 


140,000 


560,000 


80,000 


380,000 


200,000 


50,000 


Ad  Inches 


Ad  Inches 


60,000 


140,000 


120,000 


15,000 


80.000 
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Ad  Inches  in 
Selected  Retail  Categories 

Jan.-Dee.  1995  -  Full  Run  ROI^  excluding  preprints 


Furniture  &  Depertment  Consumer 

Accessories  Stores  Electronics 


Discount  Appareal  &  Computer 

Stores  Accessories  Stores 


Drugstores  Books  &  Office  Supply  Jewsry 
Stationary  Stores  Stores  Stores 


Auto  Supply/  Sports  A  BuHdmg 
Repair  Toy  Center  Materials 


Category  Jan.^Dec.  Total 

Jan. 

Feb. 

Mai. 

Apr. 

May 

Jun. 

Jul. 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

Appard  &  Accessories 

1,851,447 

144,378 

133.786 

161,048 

156,215 

139,167 

140,849 

101,154 

156,461 

136,610 

138,634 

211,514 

231.631 

Auto  Supply/Repair 

1,692,268 

138,987 

117,398 

142,379 

152,779 

148,439 

143M7 

146,360 

141,274 

134.793 

150,169 

144319 

131,524 

Books  &  Stationer)  Stores 

282,452 

19,838 

16,381 

19,802 

22,414 

21,998 

24,604 

16,837 

17,022 

21,527 

2’, 338 

.36,623 

38,068 

Building  Materials 

1,415.040 

87.120 

90,945 

127,641 

175,453 

182,017 

145,313 

89,877 

94,451 

112,531 

114,182 

106,572 

88.938 

Computer  Stores 

968,186 

55,687 

54,035 

56,343 

73,682 

64,531 

78,847 

72,890 

89,9(» 

90,068 

71,333 

113,082 

147,785 

Consumer  Electronics 

6,845,392 

562,571 

484,281 

541,734 

541,840 

553,247 

598,680 

568,397 

529,416 

554,776 

523,938 

603,547 

782,965 

Department  Stores 

12,361,737 

687,932 

798,973 

958.976 

925,979 

9%, 200 

990,811 

743,815 

988,065 

1,021,050 

1,063.598  1.505,700  1.680,638 

Discount  Stores 

1,844,772 

120,700 

108,829 

158,837 

140,817 

156,405 

125,675 

126,606 

157,227 

162.686 

166,323 

197,124 

225.543 

Drugstores 

386164 

27,679 

23,746 

30,734 

35,117 

56,046 

38,058 

36.037 

33,2.30 

18,250 

26,064 

24,860 

36.543 

Food  Stores 

3,546,818 

309,360 

270,654 

319,152 

317,060 

294.143 

287,307 

263,320 

284,945 

262,379 

290,845 

.334,755 

312,900 

Furniture  &  Accessories 

6,911,051 

615,165 

574,228 

587,106 

572,779 

582,772 

519,240 

593,067 

504,255 

608,993 

574,159 

611.118 

568,169 

Jewelry  Stores 

462.763 

20,792 

33,420 

25,184 

31,009 

42,204 

31,362 

19,031 

20,705 

22,740 

30,495 

69.973 

115,848 

Office  Supply  Stores 

823,805 

86,801 

77,928 

68,454 

61,319 

55,112 

63,344 

56,776 

52,380 

47340 

73,186 

78,4f)0 

102,765 

Sports  &  Toy  Stmvs 

1,951,864 

143,112 

128,753 

162,387 

147,704 

164,127 

163338 

122,751 

168,979 

127,947 

128,524 

198,490 

295.752 

14  Reteit  Categories 

41343,759 

3,020,122 

2,913357 

3359,777 

3,354,167  3,456,408 

3,351375  2,956,918 

3,238313 

3321,690  3378t7«6  4.236J177  4,7563® 

*Ad  data  provided  by  Corapelitive  Media  Reporting 


AD  DATA 


Clinton 

Continued  from  page  1 1 

attorney  apologized  and  said  his  actions 
were  due  to  stress. 

March  1995:  The  Attorney  General 
refused  to  release  documents  from  the 
Justice  Department’s  investigation  of  the 
Housing  and  Urban  Development  secre¬ 
tary,  who  was  accused  of  lying  to  the  FBI 
about  how  much  money  he  paid  to  a  for¬ 
mer  mistress  and  when  the  payments 
stopped. 

The  documents  were  released  in  May 
1995  after  an  independent  counsel  was 
appointed. 

Also,  while  promoting  partnerships 
with  Mexico,  the  U.S.  government  con¬ 
cealed  allegations  of  corruption  against 
top  Mexican  officials. 

Also,  14  months  after  a  Guatemalan 
guerilla  fighter  had  been  captured  and 
killed  by  military  forces,  the  CIA  released 
a  document  indicating  it  had  known 
about  his  fate  since  September  1993,  but 
did  not  tell  his  wife,  who  is  an  American 
lawyer  who  went  on  a  highly  publicized 
hunger  strike  in  her  efforts  to  get  infor¬ 
mation,  or  the  WTiite  House. 

April  1995:  Under  a  new  executive 
order  prompted  by  the  Aldrich  Ames  spy 
case,  intelligence  agencies  were  granted 
the  power  to  investigate  the  private  lives 
of  officials  who  are  privy  to  government 
secrets. 

May  1995:  The  FBI  reviewed  classi¬ 
fied  documents  —  which  it  refused  to 
release  —  and  used  them  to  debunk  alle¬ 
gations  in  a  book  that  claimed  U.S.  scien¬ 
tists  who  develofjed  the  atomic  bomb 
passed  on  secrets  to  the  Soviet  Union. 

September  1995:  The  president 
exerted  executive  privilege  and  refused 
to  release  to  Congress  documents  related 
to  the  firing  of  the  White  House  Travel 
Office  staff,  submitting  only  a  log  of  doc¬ 
uments  he  considered  privileged. 

December  1995:  The  Federal  Com¬ 
munications  Commission  chairman  told 
an  audience  that  from  1992  to  1994,  the 
FCC  had  quietly  enforced  mandatory 
time  minimums  for  children’s  educa¬ 
tional  television  by  u.sing  it  as  a  standard 
for  license  renewals. 

January  1996:  The  National  Recon¬ 
naissance  Office,  which  builds  spy  satel¬ 
lites,  reported  to  Congress  that  it  had  mis¬ 
placed  more  than  $2  billion  from  its  $28 
billion  budget,  which  is  classified  above 
“top  secret.” 

STOP  THE  PRESS 

January  1995:  The  president  pro¬ 
posed  that  television  stations  be  required 
to  give  free  air  time  to  political  candi¬ 
dates,  an  idea  that  was  called  “political 


welfare”  and  a  First  Amendment  infringe¬ 
ment  by  the  National  Association  of 
Broadcasters. 

Also,  the  U.S.  Information  Agency 
stopped  funding  for  the  University  of 
Maryland-run  American  Journalism  Cen¬ 
ter  in  Budapest,  which  was  then  forced 
to  close  and  its  offices  were  taken  over 
by  the  USIA. 

Also,  the  president  and  first  lady  con¬ 
tinued  their  tradition  of  attending  the  off- 
the-record  Renaissance  Weekend  at 
Hilton  Head,  S.C.,  but  they  stayed  only 
one  night. 

February  1995:  A  news  director 
from  a  Spanish-language  radio  station  in 
Miami  was  denied  entrance  to  the  Guan¬ 
tanamo  Bay  Naval  Base  after  the  Navy 
accused  him  of  urging  Cuban  detainees 
to  commit  acts  of  violence  against  U.S. 
military  personnel.  The  news  director 
denied  the  accusation. 

Also,  the  White  House  Correspondents 
Association  presented  a  report  to  the 
new  press  secretary  that  complained 
about  the  White  House  press  office’s 
“casual  disregard  for  precision  and  accu¬ 
racy”  and  asked  for  better  access  and 
treatment.  In  an  attempt  to  get  staffers  to 
understand  the  importance  of  working 
with  the  press,  the  press  secretary 
started  fining  staffers  who  had  not 
helped  reporters  $1,  which  was  put  in  a 
kitty  for  pizza. 

March  1995:  A  top  White  House 
adviser  said  that  instantaneous  news  cov¬ 
erage  made  decisiveness,  not  fact-gather¬ 
ing  and  analysis,  the  “highest  governing 
virtue.” 

Also,  60  Minutes  refused  a  request 
from  the  national  security  staff  to  view  in 
advance  of  airing  a  rep>ort  the  program 
was  preparing  on  Gulf  War  Syndrome. 

April  1995:  At  the  request  of  the 
FBI,  the  New  York  Times  deleted  three 
paragraphs  from  portions  of  a  letter  from 
the  Unabomber  that  was  published  in 
the  paper. 

June  1995:  Agreeing  with  the  gov¬ 
ernment’s  arguments  that  it  would  be 
necessary  to  avoid  disclosure  of  detailed 
information  about  CIA  agents’  covert 
woric,  a  judge  barred  reporters  from  the 
courtroom  as  current  and  former  CIA 
employees  testified  about  the  agency’s 
discrimination  against  women. 

Also,  the  General  Services  Administra¬ 
tion  in  NewYoric  barred  members  of  the 
media  from  federal  buildings  unless  they 
were  escorted  by  government  staffers. 
The  GSA  maintained  the  measure  was 
designed  to  protect  federal  employees 
and  the  security  of  federal  buildings  after 
the  Oklahoma  City  bombing.  The  policy 
was  revised  in  July  1995,  allowing 
reporters  to  have  full  access,  but  keeping 


the  restriction  for  photographers  and 
camera  crews. 

July  1995:  U.S.  Postal  Inspectors 
posed  as  reporters  while  collecting  infor¬ 
mation  for  a  case.  After  protests  from  the 
media,  the  Postmaster  General  told 
inspectors  to  stop  using  this  tactic. 

September  1995:  The  Attorney 
General  and  FBI  director  urged  the  pub¬ 
lishers  of  the  Washington  Post  and  New 
York  Times  to  publish  the  35,000-word 
manifesto  from  the  Unabomber,  a  condi¬ 
tion  he  gave  for  ceasing  his  attacks.  The 
papers  agreed,  citing  “public  safety  rea¬ 
sons.” 

December  1995:  Federal  agencies 
were  told  by  the  administration  not  to 
schedule  one-on-one  interviews  with 
replacement  workers  from  the  Detroit 
News  or  Detroit  Free  Press,  which  have 
been  subject  to  a  labor  strike  since  July 
1995. 

Also,  two  reporters  were  physically 
blocked  by  Secret  Service  agents  who 
tried  to  prevent  them  from  interviewing 
officials  in  the  White  House  driveway 
and  a  photographer  was  shoved  by  an 
officer  while  trying  to  take  pictures.  The 
White  House  press  office  promised  to 
prevent  future  incidents  of  reporter 
abuse. 

January  1996:  The  president  gave  a 
half-hour  speech  during  the  annual  off- 
the-record  Renaissance  Weekend  at 
Hilton  Head,  S.C. 

Also,  the  president  gave  his  first  news 
conference  in  nine  months,  only  the  fifth 
of  his  administration. 

February  1996:  Following  a  Coun¬ 
cil  on  Foreign  Relations  report  that  sug¬ 
gested  the  CIA  reconsider  posing  as  and 
using  journalists  for  intelligence  opera¬ 
tions.  the  director  of  the  CIA  told  Con¬ 
gress  that  when  intelligence  agencies 
believed  it  necessary,  they  would  con¬ 
tinue  to  recruit  journalists  for  covert 
actions. 


New  sections 

HE  HOUSTON  CHRONICLE  has 
started  two  new  newspaper  sections: 
chron.com  and  Dining  Guide. 

Chron.com,  a  computer-oriented  sec¬ 
tion,  is  a  four-page  pullout  from  the  busi¬ 
ness  section.  The  tabloid-size  Dining 
Guide  appears  weekly  inside  Friday’s 
Weekend  Preview. 

Charity  drive 

The  lakeland,  FLA.,  Ledger  raised 
nearly  $60,000  in  reader  contribu¬ 
tions  during  its  annual  “Newspaper  With 
A  Heart”  community  fund-raising  drive  to 
benefit  needy  families. 
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NAA  68*  ANNUAL  NEWSPAPER  TECHNICAL  EXPOSITION  and  CONFERENCE 

LAS  VEGAS -JUNE  15-19 

HIT  THE  NEXPO'96  ADVERTISING 


ONLY  IN  E&P! 

Reach  MORE 
Newspaper 
Decision- 
Makers! 


Planning  Issue:  May  18 

Who's  exhibiting?  What  will  I  be  able 
to  see  at  NEXPO?  The  planning  issue  is 
packed  with  information  for  show-goers; 
a  listing  of  exhibitors,  highlights  of  what 
they  are  exhibiting  and  what's  new  in 
the  industry.  Published  a  month  before 
the  exposition,  this  pullout  section  is  a 
favorite  with  NEXPO  attendees. 


Convention  Issue:  June  1 5 

In  addition  to  our  readership  of  80,000, 
this  special  issue  will  be  distributed  at 
NEXPO'96  in  Las  Vegas.  Attendees  will 
be  reminded  of  your  exhibit  at  NEXPO, 
your  product  benefits  and  services.  Non¬ 
attendees  with  buying  influence  at  news¬ 
papers  throughout  the  country  will  look 
through  this  issue  for  equipment  and 
service  information  to  fit  their  needs. 


Post-Conventien  Issue:  June  22 

If  s  your  "sales  call  follow-up."  This  spe¬ 
cial  issue  recaps  the  highlights  of  the 
convention,  including  technical  news 
from  the  exposition  and  conference  ses¬ 
sion  summaries.  It's  the  perfect  environ¬ 
ment  to  remind  our  readers  of  your 
products  and  services,  to  recap  your 
best  sales  points. 


Ad  Reservation  Deadline:  May  3 
Ad  Material  Deadline:  May  7 


Ad  Reservation  Deadline:  May  31 
Ad  Moterial  Deadline:  June  4 


Ad  Reservation  Deadline:  June  7 
Ad  Material  Deadline:  June  1 1 


ADVERTISE  IN  ALL  THREE! 


CAU,  FAX  OR  MAIL  US  YOUR  ORDERS 


LUCKY  SAVINGS!  50%  OFF! 

Everyone  wins  on  this  one:  Run  an  ad  in  the  May  1 8  Planning 
Issue  and  the  June  1 5  Convention  Issue  and  you'll  get  50%  off 
your  normal  rate  for  your  ad  in  the  June  22  Post-Convention 
Issue! 

BONUS  EXTRA! 

With  an  ad  in  all  three  issues,  you  will  be  supplied  with  a 
moiling  list  in  the  category  you  select  from  the  extensive  Editor 
&  Publisher  database.  This  mailing  list  will  give  you  an  addi¬ 
tional  chance  to  reach  your  best  prospects. 


Ad  Rates 

Full  Page  . $3,620 

2/3  Page . $2,825 

1/2  Page . $2,135 

1/3  Page . $1,525 

1/4  Page . $1,265 

...or  your  E&P  contract  role  applies. 


Color  Rotes 

Spot  color,  per  color,  per  page, 
extra  $575 

Facing  page,  same  color, 
extra  $400 

Four-color  process  space  and 
color  charge: 

One  page,  $4,920;  Two-page 
spread,  $9,090 

(based  on  one-lime  space  rote) 


Sales  Offices 

•  New  York  (21 2)  675-4380  •  Fax  (21 2)  929-1259 

•  Chicago  (312)  641-0041  •  Fox  (312)  641-0043 

•  Los  Angeles  (310)  378-7075  •  Fox  (310)  378-7075 
Son  Francisco  (415)  421-7950  •  Fox  (415)  398-4156 
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SYNDICATES/NEWS  SERVICES 


A  couple  has  a 
great-niece. 
Now,  ‘Gasoline 
Alley’  has  another 
newspaper  clietit 


BY  DAVID  ASTOR 


Illinois  Readers  Are 
Sponsoring  Comic 


WHEN  A  SMALL  Illinois  daUy 
agreed  to  let  a  local  couple 
sponsor  a  comic  strip,  was  it  an 
isolated  event  or  something 
other  papers  might  emulate  in 
this  budget-conscious  era? 

Time  wUl  tell.  But  one  thing’s  for  certain: 
“Gasoline  Alley”  has  another  client,  and  it  has  four- 
year-old  Amanda  Burgardt  to  thank. 

Amanda  is  a  Texas  kid  who  was  the  model  for 
the  red-haired,  freckle-faced  Amanda  Lynn  character 
in  “Gasoline  Alley.”  This  happened  because  her 
grandfather,  Joe  Young,  is 
friendly  with  the  comic’s  car- 
toonist,Jim  Scancarelli. 

The  real-life  Amanda  is  also 
the  great-niece  of  Sarah  and 
Fritz  Brian,  who  own  a  lum- 
■■llljliM  her  company  in  the  south- 

eastern  Illinois  town  of 
Bridgeport.The  Brians  want¬ 
ed  to  follow  Amanda  Lynn  in  “Gasoline  Alley,”  but 
couldn’t  find  a  newspaper  anywhere  near  their 
rural  area  that  carried  the  comic.  So  they 
approached  the  local  Lawrenceville  Daily  Record. 

After  some  discussion,  the  4,200-circulation 
paper  agreed  to  start  running  “Gasoline  Alley”  if  the 
Brians  would  pay  the  Tribune  Media  Services  strip’s 
$10-a-week  cost. 

“On  first  thought,  I  was  a  little  hesitant,”  recalled 
Daily  Record  associate  publisher  John  Peterson.  “I 
was  concerned  about  setting  some  sort  of  prece¬ 
dent.  I  had  never  heard  of  a  sponsorship  of  a 
comic  strip  before.  On  second  thought,  I  figured, 
why  not?” 

So,  on  April  8,  “Gasoline  Alley”  started  app>earing 
in  the  paper  below  a  line  reading,  “Sponsored  by 
Sarah  and  Fritz  Brian,  Brian  Lumber  Co.”A  front¬ 
page  explanatory  story  also  appeared  that  day. 


The  Daily 
Record,  which  car¬ 
ries  nine  comics, 
dropped  “For 
Better  or  For 
Worse”  to  make 
room  for  “Gasoline 
Alley.”  Peterson 
noted  that  “For 
Better  or  For 
Worse”  had  only 
been  in  the  paper 
since  “Calvin  and 
Hobbes”  ended  on 
Dec.  31,  and  said 
he  hoped  it  hadn’t 
built  too  strong  a 
following  yet. 

“‘Gasoline  Alley’ 
should  develop  a 
good  readership,”  he 
added.  “Lawrence 
County  has  a  lot 
of  multigenera- 
tional  families.  The  April  8  Daily  Record  featured  the 
Once  they  start  "Gasoline  Alley"  story  on  Page  1. 
reading  it,  I  think 

they’ll  get  involved  with  the  families  and  charac¬ 
ters.” 

The  multigenerational  comic  dates  back  to  1918, 
when  it  was  started  by  Frank  King.  The  Brian 
Lumber  Co.  is  even  older,  having  been  founded  111 
years  ago. 

Sarah  Brian  said  she  was  a  “Gasoline  Alley”  fan 
long  before  her  great-niece  was  bom. 

“I’m  57  years  old,”  she  told  E&P.  “I  grew  up  with 
‘Gasoline  Alley’  I’ve  always  been  very  interested  in 
it.  I  like  the  way  it  ages  its  characters.” 

Scancarelli,  whose  comic  has  about  140  clients, 
is  thrilled  that  the  Brians 
took  the  initiative. 

“It’s  great  that  some  grass¬ 
roots-type  people  had 
enough  love  for  the  strip  to 
get  it  in  the  Lawrenceville 
paper,”  said  the  North 
Carolina-based  cartoonist. 

Scancarelli  added,  “I  won¬ 
der  if  it’s  a  first  —  readers 
sponsoring  the  funnies.  And 
I  wonder  if  it  will  start  a 
trend.” 


Paily  Record 


Gasoline  Alley /by  Jim  Scancarelli —  sponsored  by  Sanh  and  Fria  Brum,  Brian  umber  Co. 


Yeah!  Lovenia  an’  l")  You  and  she 
broKe  had  a  fight : 


Lovenia s  a  gug 


The  Tribune  Media  Services  strip  as  it  appears  in  the  Lawrenceville  newspaper 
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Solution-oriented 
stories  from  ANS 


by  Edwin  Edebiri,  who  shows  readers 
“how  to  make  the  maximum  use  of  their 
time  and  effort.” 

Edebiri  is  the  author  of  Nettvorking  A 
to  X,  and  a  frequent  speaker  about  per¬ 
sonal  presentation  and  sales  strategies. 

The  two  columns,  plus  news  coverage 
from  Griot,  is  available  online  or  by  fax 
or  mail.  The  syndicate  can  be  reached  at 
310410-1474. 


American  news  service  is  offering 
four  articles  twice  a  month  on  inno¬ 
vations  in  public  problem-solving. 

“Our  articles  provide  a  much-needed 
antidote  to  the  nation’s  endless  headlines 
about  sex  and  scandals,  catastrophes  and 
corruption,”  said  publisher  Paul  Martin 
Du  Bois.  “Our  beat  is  the  complicated 
and  intriguing  realm  of  people  woridng 
together  to  actually  find  ways  of  resolv¬ 
ing  America’s  toughest  issues.” 

Stories  include  the  contact  names  and 
numbers  of  the  sources  mentioned. 

The  Brattleboro,  Vt.-based,  nonprofit 
ANS  —  whose  correspondents  have 
written  for  papers  such  as  the  Boston 
Globe,  Los  Angeles  Times,  Neu>  York 
Times,  USA  Today  and  Washington  Post 
—  can  be  reached  at  1-800-654-NEWS. 

PAKISTANI  PRIME  MINISTER  Benazir  \  Its  editor  is  Frances  Moore  Lappe. 

Bhutto  has  begun  writing  an  every-  i  ANS  material  is  also  available  on  the 
other-week  column  for  Creators  j  Knight-Ridder/Tribune  wire. 

Syndicate.  | 

Bhutto  will  discuss  topics  such  as  the  j  , _ _ _ ^ 

rise  of  the  Islamic  faith.  Middle  Eastern  j  *  '  ■ 

events,  the  war  in  Bosnia,  nuclear  prolif-  I  j  I 

eration,  relations  between  developed  I 
and  developing  countries,  and  women’s  | 
issues.  I 

The  42-year-old  Bhutto,  who  studied  ; 
diplomacy  at  Harvard  and  Oxford,  is  the  j 
daughter  of  former  Pakistani  Prime  j 
Minister  Zulfikar  All  Bhutto.  He  was  | 
executed  in  a  1979  coup,  -and  Benazir  j 
spent  the  next  nine  years  as  a  political  I 
prisoner.  j 

She  then  served  as  prime  minister  i 
between  1988  and  1990  before  being  re-  j 
in  1993-  i 


SHNS  is  offering 
Olympic  coverage 

SCRIPPS  HOWARD  NEWS  Service  will 
offer  special  coverage  of  this  sum¬ 
mer’s  Olympics  in  Atlanta. 

SHNS  is  doing  a  lOOclay  countdown 
that  started  April  10,  a  preview  section  in 
early  July,  and  a  daily  package  during  the 
games. 


Benazir  Bhutto 


Columnist  on  the 
road  less  traveled 


Doug  IANSKY  has  brought  his  self- 
syndicated  travel  column  to  Tribune 
Media  Services. 

The  weekly  “Vagabond”  feature  has 
been  described  by  editors  as  “Jack 
Kerouac  meets  Dave  Barry  in  a  Third 
World  youth  hostel.” 

Lansky,  who  is  in  his  20s,  writes 
humorously  about  his  trips  to  exotic 
locales.  He  has,  among  other  things, 
taken  a  cargo  ship  up  the  Amazon,  ridden 
a  camel  across  the  desert  in  India,  and 
hitchhiked  through  Jordan. 

The  columnist  {E&P,  July  8,  1995,  p. 
34)  has  written  for  Spy  magazine, 
appeared  on  Minnesota  Public  Radio, 
and  more. 


Graphic  syndicate 
has  new  Web  site 

Graphics  syndicate  of  Toronto 
is  launching  a  Web  site  focusing  on 
environmental,  health  and  animal<are 
issues. 

The  Infoland  Discovery  Centre  site 
(http://www.infovision.net/infoland/)  is 
being  introduced  April  22  to  mark  Earth 
Day.  The  environmental  section 
(http  ://www.  infovision .  net/ecoland/) 
includes  information  on  how  people  can 
help  the  environment. 

The  syndicate’s*  newspaper  graphics 
include  “Ecoline,”  “Lifeline”  and  “The 
Village  Vet.” 


Two  features  from  | 

Griot  Syndication  |  "j/ 

Griot  syndication  is  offering  i 

two  columns. 

One  is  the  four-times-a-week  “Down  to  j 
Business”  by  John  William  Templeton,  i 
who  discusses  politics,  affirmative  action,  | 

Templeton  1 

Griot,  Ae  African-American,  African  and  j 
Caribbean  business  daily;  and  the  author  j 
of  Black  Monday:  The  Aftermath  of  the  j 
Million  Man  March  and  Success  Secrets  j 
of  Black  Executives.  j 

The  other  column  is  a  monthly  feature  I  Doug  Lansky  rides  into  syndication. 
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Reuben  change? 

Although  the  national  car¬ 
toonists  Society  lias  all  kinds  of  car¬ 
toonists  as  members,  most  nominees  for  its 
annual  Reuben  Award  are  widely  syndicat¬ 
ed  comic  creators  —  whose  work  tends  to 
be  the  most  familiar  to  NCS  voters. 

Wiley  Miller  is  a  comic  creator  himself, 
but  he  thinks  this  category  of  artist  has  an 
unfair  advantage  when  it  comes  to  the 
Reuben  honor  as  “Outstanding  Cartoonist 
of  the  Year.” 

So  Miller,  in  a  letter  published  in  the  lat¬ 
est  NCS  newsletter,  su^ested  a  change  in 
the  Reuben  process.  Instead  of  all  full  NCS 
members  voting  for  any  cartoonist,  a  jury 
system  would  be  used.  The  only  creators 
eligible  for  the  Reuben  would  be  that 
year’s  NCS  division  award  winners,  who 
are  chosen  by  juries  and  who  come  from 
various  categories  of  cartooning. 

“This  will  help  level  the  playing  field  for 
cartoonists  in  fields  other  than  comic 
strips  and  lend  more  credence  to  the 
award  itself,”  said  Miller,  who  does  “Non 
Sequitur”  for  the  Washington  Post  Writers 
Group  and  “Us  &  Them,”  with  Susan 
Dewar,  for  Universal  Press  Syndicate. 

The  three  finalists  for  this  year’s  Reuben 
—  which  will  be  presented  May  18  in 
New  York  Qty  —  are  comic  creators  who 
have  received  more  than  20  nominations 
between  them  over  the  years. 

Wiley  emphasized  that  Lynn  Johnston 
(“For  Better  or  For  Worse”),  Garry  Trudeau 
(“Doonesbury”)  and  Bill  Watterson 
(“Calvin  and  Hobbes”)  are  all  “eminently 
deserving”  of  the  award. 

But  he  concluded,  “I  think  it  is . . . 
important  to  keep  in  mind  that  this  is  the 
National  Cartoonists  Society,  not  the 
National  Comic  Strip  Society.” 

The  ‘Life  of  Newt’ 

U  A  DAY  IN  the  Life  of  Newt,”  an  illus- 
xA.trated  diary  of  editorial  cartoonist 
Henry  Payme’s  24-hour  tour  with  the 
Republican  house  speaker,  is  now  available 
in  the  “Inkwell”  area  of  United  Media’s  Web 
site. 

The  Gingrich  feature  (http:/Avww.unit- 
edmedia.com/inkwell/payne)  first  ap¬ 
peared  in  Scripps  Howard  News  Service 
(SHNS)  client  papers  last  August. 

News  about  books 

SEVERAL  COLUMNISTS  HAVE  new 
books  out. 

DeWayne  Wickham  of  USA  Today  and 
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Gannett  News  Service  has  edited 
Thinking  Black:  Some  of  the  Nation’s  Best 
Black  Columnists  Speak  Their  Mind  for 
Crown  Publishers. 

Phil  Lempert  of  the  Knight- 
Ridder/Tribune  wire  has  written  Phi! 
Lempert’s  Supermarket  Shopping  and 
Value  Guide  for  Contemporary  Books. 

Walt  Brasch  of  Spectrum  Features  has 
authored  Enquiring  Minds  arui  Space 
Aliens:  Wandering  Through  the  Mass 
Media  and  Popular  Culture  for  Mayfly 
Productions  of  Elmwood,  III. 

And  Charles  Memminger  of  the 
Honolulu  Star-Bulletin  has  written 
Honolulu  Lite:  The  Humor  of  Charles 
Memminger  for  Island  Heritage  Publishing 
of  Aiea,  Hawaii.  The  book  is  illustrated  by 
Star-Bulletin  cartoonist  Corky  Trinidad. 


Amy  Friedman 


A  storytelling  tour 

CC^TpELL  ME  A  Story”  columnist  Amy 
1.  Friedman  of  Universal  Press 
Syndicate  did  more  than  sign  books  dur¬ 
ing  her  April  10-15  book  tour  to  Atlanta, 
Kansas  City  and  Detroit. 

Friedman  also  read  excerpts  from  her 
and  artist  Jillian  Gilliland’s  new  hardcover. 
The  Spectacular  Gift  and  Other  Tales 
from  Tell  Me  a  Story  (Andrews  and 
McMeel). 

‘Hi’  praise  in  mail 

The  creators  of  “HI  and  Lois”  have 
received  a  number  of  letters  praising 
strips  that  touch  on  “male  bashing”  and 
related  topics. 

One  of  the  comics  showed  Hi  leaving 
a  theater  and  asking,  “What  kind  of  movie 
was  that!  Every  male  character  was  a 
total  jerk!”  Lois  replied, “A  woman’s 
movie.” 

The  letters  came  after  an  organization 
called  the  National  Coalition  of  Free  Men 
urged  its  members  to  compliment  the 
“Hi  and  Lois”  team  —  which  includes  Bri¬ 
an  Walker,  Greg  Walker  and  Chance 
Browne  of  King  Features  Syndicate. 


‘Dave’  on  the  Web 

The  “DAVE”  COMIC  starring  a  twen¬ 
tysomething  guy  now  has  its  own  Web 
site  (http://www.davetoon.com/dave). 

Among  the  site’s  six  areas  is  one  in 
which  users  can  participate  in  a  caption¬ 
writing  contest. 

In  other  news,  Dave  Miller’s  Tribune 
Media  Services  strip  has  begun  a  story  line 
on  the  breakup  of  the  cartoon  Dave  and 
his  girlfriend,  Darla. 

Named  at  Tribune 

Tribune  media  services  has  named 

Larry  Wilson  to  the  position  of  appli¬ 
cations  specialist  for  TV  Week  Interactive, 
the  electronic  television  programming 
guide  for  the  Internet  and  for  online  ser¬ 
vices. 

Wilson,  who  will  be  based  in  Glens  Falls, 
N.Y,  has  been  with  TMS  for  more  than  10- 
years  in  a  variety  of  customer  support  and 
technical  positions. 

A  growing  puzzle 

U  ATTE’S  WEE  DO  Puzzles”  now  has 
J\.about  10  major  newspaper  clients. 
The  self-syndicated,  educational  Sunday 
comic  feature  (E&P,  Dec.  17, 1S>94,  p.  40)  is 
written  by  Judge  Rudolph  Loncke  and 
drawn  by  John  Kloss. 

Loncke  is  based  at  6429  Faustino  Way, 
Sacramento,  Calif.  95831;  916429-1903. 

Half-century  ‘Mark’ 

U  ARK  TRAIL”  TURNED  50  on  April 
IVX 15,  according  to  North  America 
Syndicate. 

The  environmental  comic,  created  by 
Ed  Dodd,  has  been  written  and  drawn  by 
Jack  Elrod  for  the  past  18  years. 

King  names  Miller 

Mary  ANNE  miller  has  been  named 
international  sales  manager  for  syndi¬ 
cation  and  publishing  at  King  Features 
Syndicate  and  King’s  North  America 
Syndicate. 

A  Copley  package 

COPLEY  NEWS  SERVICE  is  offering  a 
special  feature  package  called  “Family 
Ties.” 

It  includes  10  stories,  shorts,  infograph¬ 
ics,  photos  and  more  on  such  topics  as  par¬ 
enting,  sibling  rivalry  and  day  care. 
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Obstacles 
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ties,”  the  IWMF  reported. 

In  fact,  nearly  two-thirds  (64%)  of  the 
women  journalists  surveyed  said  they 
believe  that  the  media’s  portrayal  of 
women  is  inaccurate.  A  quarter  (25%) 
said  they  thought  it  was  accurate,  while 
11%  responded  “sometimes.” 

Although  there  were  few  solid  sugges¬ 
tions  for  change,  respondents  generally 
believed  “that  once  greater  equality  for 
women  was  reached  in  the  media  and 
society  as  a  whole,  women  —  who  make 
up  at  least  half  of  the  potential  media 
market  —  will  demand  to  see  and  hear 
represented  all  of  their  various  images.” 

“Many  of  the  survey  respondents 
agree  with  the  position  that  if  women 
were  in  higher  positions  in  the  media, 
they  would  make  decisions  to  portray 
women  differently,”  according  to  the 
report. 

The  IWMF  report  was  not  all  criticism, 
however.  It  also  offered  some  solutions, 
as  suggested  by  the  women  surveyed. 

Among  the  recommendations  were: 

•  Mentoring.  The  report  noted  that 
“mentoring  is  essential”  and  encouraged 
media  companies  and  women’s  media 
organizations  to  develop  programs  pro¬ 
viding  “encouragement  and  incentives 
for  women  to  take  on  a  mentor.” 

•  Training.  The  fWMF  cited  continued 
education,  training  and  access  to  infor¬ 
mation  as  “vital  to  women’s  competitive¬ 
ness  in  the  ever-evolving  mass  media 
realm.” Already  facing  constraints  on  their 
time,  women  often  have  difficulty  sched¬ 
uling  additional  education  and  training, 
which  often  are  important  to  career  suc¬ 
cess. 

•  Organizing  and  Networking.  Organi¬ 
zations  designed  for  women  that  offer 
networking  and  mentoring  opportuni¬ 
ties  often  face  fmancial  difficulties,  the 
IWMF  reported,  noting,  however,  that 
there  are  support  programs  that  do  exist. 

•  Legislating.The.rWMF  report  stressed 
the  importance  of  strengthening  legal 
mechanisms,  such  as  anti-discrimination 
and  affirmative  action  laws,  and  seeing 
that  they  are  enforced. 

“The  future  for  women  in  the  media 
depends  on  women  committed  to  a  long¬ 
term  effort  and  working  together  to  pro¬ 
vide  support  through  mentoring,  sharing 
and  learning,”  the  report  concluded. 
“When  the  needs  of  women  journalists 
for  equal  access  and  equal  opportunity 
are  met  —  in  whatever  roles  they  play  — 
they  will  move  from  being  untapped 
resources  to  becoming  true  assets  to 
their  companies,  their  industry  and  their 
communities.” 


Sensitize 
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experience.  Still  Lot>ed  the  Sun. 

She  suggests  that  media  coverage 
include  checking  with  local  sexual 
assault  programs  on  how  they  can  edu¬ 
cate  the  public  on  the  issue,  and  “recog¬ 
nizing  the  therapist  as  an  expert  on  the 
impact  of  sexual  assault.” 

Her  list  of  don’ts  in  reporting  rape 
include: 

•  Putting  in  details  that  identify  the  vic¬ 
tim. 

•  Asking  victims, “Why  did  you  do  that?” 

•  Use  of  such  terms  as  “the  accuser”  or 
“alleged  victim.”  Instead  say,  “The  person 
reporting  the  rape.” 

•  Printing  the  entire  police  report. 
“Think  of  the  victim.” 

•  Publishing  the  assailant’s  name  and 
address  when  it  could  identify  the  victim. 

Scherer  also  urges:  “Stop  making  such 
a  big  deal  about  false  reports;  only  about 
2%  of  sexual  assaults  are  false,  the  same 
rate  as  for  most  other  violent  crimes.” 

Joan  Byrd,  former  ombudsman  for  the 
Washington  Post  and  a  visiting  UW  pro¬ 
fessor,  agreed  that  the  media  tick  off  lx)th 
victims  and  readers  by  their  coverage  of 
crime  and  disaster  victims. 

One  thing  newspapers  and  television 
should  do  is  explain  the  rationale  for  the 
story  and  pictures,  she  said. 

“Say  somewhere  that  this  person 
wanted  to  tell  his  or  her  story  and  why,” 
Byrd  said.  “People  have  the  feeling  we’re 
forcing  them  to  see  things  they  don’t 
want  to  see  and  they  can’t  find  any  rea¬ 
son  why  they  should  see  them.  They 
want  the  media  to  show  respect  for  vic¬ 
tims  and  not  invade  their  privacy  and  dig¬ 
nity.” 

Ochbeig  said  one  of  the  aims  of  the 
MSU  and  UW  programs  is  to  assure 
reporters  “they  will  get  a  better  story  if 
they  have  a  sense  of  comfort  and  exper¬ 
tise  in  interviewing  people  who  are  dis¬ 
tressed.  We  are  not  urging  news 
reporters  to  become  victims’  advocates. 

Another  psychiatrist.  Dr.  E.K.  Rynear- 
son  of  Seattle’s  Virginia  Mason  Medical 
Center,  advised  journalists  interviewing 
crime  victims  to  avoid  “speculative 
input”  such  as  suggesting  a  murder  may 
be  the  act  of  a  serial  killer,  that  a  neigh¬ 
borhood  or  school  should  have  better 
police  protection  or  that  a  murder  victim 
must  have  been  a  “risk  taker.”  - 

“All  these  leading  questions  are  meant 
to  elaborate  a  reporter’s  potential  story,” 
the  expert  said.  “Instead,  they  run  the  risk 
of  distorting  and  further  complicating 
the  story  of  a  traumatized  person.” 

Rynearson  contended  that  a  reporter 
loses  his  or  her  “professional  boundaries 


by  assuming  the  role  of  personal  confi¬ 
dant,  advocate  and  finally,  co-investiga¬ 
tor.” 

In  one  actual  case,  he  recalled,  the 
mother  of  a  slain  child  became  suicidal 
over  police  failure  to  solve  the  crime.  She 
also  became  enraged  at  a  reporter  to 
whom  she  had  confided,  accusing  her  of 
being  incompetent  and  uncaring,  the 
psychiatrist  said. 

Rynearson  further  warned  journalists 
against  dwelling  on  the  re-enactment  of  a 
trauma  when  talking  to  a  victim,  pointing 
out:  “The  highly  traumatized  person  is 
barraged  by  recurring  re-enactment 
themes  which  will  persist  for  many 
months.  This  is  commonly  associated 
with  nonrecovery.” 

Ochberg,  who  has  served  as  a  crisis 
management  consultant  to  the  FBI, 
Secret  Service  and  the  National  Security 
Council,  advised  reporters  to  allow  vic¬ 
tims  being  questioned  as  much  control 
over  the  interview  as  possible,  as  well  as 
explaining  their  journalistic  objective. 

The  reporter,  he  went  on,  might  start 
by  convincing  a  robbery  victim,  for 
example,  that  he  is  really  interested  in 
her  story  and  that  readers  would  benefit 
by  knowing  the  kind  of  impact  such  a 
crime  has. 

The  reporter,  Ochberg  said,  need  not 
offer  a  “journalistic  equivalent”  of  the 
Miranda  warning  in  dealing  with  trauma, 
but  he  might  explain  to  the  victim  that 
the  interview  has  benefits  for  the  com¬ 
munity  and  may  benefit  him. 


Shop  Talk 

Continued  from  page  48 

mance  appraisals,  because  the  appraiser 
has  a  file  of  the  reporter’s  or  copy  edi¬ 
tor’s  stories  or  pages  that  are  already 
rated.  So  specifics  can  be  discussed. 

At  first,  Trawick  said  of  the  new 
process,“reporters  expressed  total  hostil¬ 
ity.  Some  hostility  remains,  so  we’re  back¬ 
ing  off  a  little.  We’ve  settled  in  with  some 
positive  results.” 

The  scoring  process  was  begun,  he 
said,  “because  there  was  virtually  no 
feedback  to  reporters.  We  have  tried  to 
allow  for  in-depth  stories.  It’s  too  early  to 
say  how  successful  we  are. 

“But  we  certainly  don’t  go  with  just 
the  raw  numbers.”  Surely  many  other 
newspapers  would  welcome  the  emer¬ 
gence  of  a  reliable  method  of  measuring 
newsroom  productivity.  It  will  be  instruc¬ 
tive  to  see  how  the  Winston-Salem  sys¬ 
tem  fares  over  time. 

Meanwhile,  I  think  all  paprers  should 
be  reminded  of  the  folly  of  using  raw 
byline  counts  as  a  yardstick. 
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IN  HRIE! 


Quinn  scholars 

Forty-four  minority  joumaUsm 
students  from  colleges  and  universi¬ 
ties  across  the  country  have  been 
named  Chips  Quinn  Scholars  and  will 
receive  training,  paid  summer  newspa¬ 
per  internships  and  $1,000  scholar¬ 
ships. 

The  scholarships  are  named  in  mem¬ 
ory  of  John  C.  “Chips”  Quinn  Jr,  manag¬ 
ing  editor  of  Poughkeepsie  (N.Y.) 
Journal,  who  died  in  an  automobile 
accident  in  1990.  His  father,  John  C. 
Quinn,  is  deputy  chairman  of  the 
Freedom  Forum. 

AAJA  protests 
replacement 
of  editor 

The  ASIAN  AMERICAN  Journalists 
Association  has  written  a  letter  in 
support  of  William  F.  Woo,  editor  at  the 
St.  Louis  Post-Dispatch,  who  will  be 
replaced  by  an  as-yet  unnamed  succes¬ 
sor  (£’6?P  April  6,  page  19). 

Woo  remains  in  charge  of  the  news¬ 
room  for  now,  but  when  he  is  replaced, 
it  is  uncertain  what  his  future  responsi¬ 
bilities  with  the  company  wUl  be. 

“It  was  with  great  pride  to  many 
Asian  Americans  that  William  F.  Woo 
was  the  first  journalist  outside  the 
Pulitzer  famil>'  who  was  chosen  to  head 
the  St  Louis  Post-LHspatch^  the  letter 
read.  “It  is  with  great  sadness  and  con¬ 
cern  that  we  read  about  the  circum¬ 
stances  of  the  announcement  of  his  suc¬ 
cession.” 

The  letter  is  signed  by  Dinah  Eng, 
president  of  AAJA. 

Ithaca  paper 
plans  shift 
to  mornings 

HE  ITHACA  (N.Y.)  Journal  will 
switch  from  an  afternoon  newspa¬ 
per  to  a  morning  edition  starting  May  6. 
The  newspaper  will  be  delivered  by  6 
a.m. 

A  number  of  content  improvements 
also  will  be  made  in  the  newspaper.  It 
will  be  larger  and  will  feature  more 
local,  worid,  national  and  state  news. 


Daily  theme  pages  will  offer  specialty 
news  about  health,  science  and  the  envi¬ 
ronment,  computers,  careers  and  work¬ 
place  issues  and  arts  and  entertainment. 

Also,  a  pullout  section,  called 
Daybreak,  will  feature  color  comics,  puz¬ 
zles  and  a  TV  viewing  guide. 

Media  coalition 
works  to 
combat  AIDS 

The  media  coaution  of  south 

Florida  recently  published  a  special 
section  about  the  impact  of  AIDS/HIV 
on  South  Florida. 

The  coalition  was  formed  in  mid- 
1995  by  eight  area  news  organizations 
and  three  community  groups.  Stories 
about  the  economic  and  emotional 
costs  of  the  disease  ran  in  local  newspa¬ 
pers  and  on  television,  cable  and  radio 
stations.  Also,  the  coalition  sponsored  a 
community  symposium  which  featured 
discussions  on  AIDS/HIV  service, 
research,  and  fund-raising. 

The  special  section  was  a  compila¬ 
tion  of  all  of  the  stories  that  ran,  statis¬ 
tics  about  the  disease  and  local  help 
and  services.  Part  of  the  section  was 
translated  into  Spanish  and  Creole. 

Newspaper  members  of  the  coalition 
include:  the  Fort  Lauderdale  Sun- 
Sentinel,  Broward  Times',  and  the 
Westside  Gazette. 

Competition  in 
Amsterdam,  N.Y. 

The  AMSTERDAM  (N.Y)  STAR 
announced  that  the  newspaper 
plans  to  move  from  weekly  to  daily  pub¬ 
lication  in  May. 

The  move  will  put  the  3,(X)Ocircula- 
tion  Star  into  direct  competition  with 
the  11,500  daily-circulation  Amsterdam 
Recorder. 

The  Star  will  be  a  morning  newspa¬ 
per;  the  Recorder  is  an  evening  publica¬ 
tion. 

Libel  suit 
dismissed 

An  APPEALS  COURT  dismissed  a 
libel  suit  filed  against  the 


Milwaukee  Journal  stemming  from  a 
story  that  reported  a  state  official’s  con¬ 
flict  of  interest. 

The  paper  reported  that  John 
Torgerson,  Wisconsin’s  former  deputy 
insurance  commissioner,  coowned  a 
title  insurance  company  while  he 
helped  eliminate  a  rule  that  required 
title  companies  to  disclose  their  lowest 
rates. 

Torgerson  failed  to  provide  “sufficient 
evidence  of  actual  malice”  by  the  paper, 
the  state  court  said.  The  ruling  over¬ 
turned  a  decision  by  a  trial  court  judge 
who  said  the  suit  should  go  to  trial. 

The  state  Ethics  Board  twice  advised 
Torgerson  to  avoid  a  conflict  of  interest 
by  staying  out  of  title  insurance  regula¬ 
tion,  court  documents  said. 

The  Journal,  which  has  since  merged 
with  the  Milwaukee  Sentinel  to  form 
the  Milwaukee  Journal  Sentinel,  argued 
that  the  October  1993  story  was  neither 
felse  nor  capable  of  defamatory  mean¬ 
ing. 

Torgerson  contended  that  he  was 
defamed  because  the  newspaper 
falsely  reported  that  he  violated  conflict 
of  interest  restraints  and  implied  he 
initiated  the  change  in  title  insurance 
regulation  to  advance  his  private  busi¬ 
ness. 

The  lawsuit  cost  the  newspaper 
about  $100,000,  according  to  Paul 
Kritzer,  vice  president  and  general  coun¬ 
sel  for  Journal  Sentinel  Inc.,  the  newspa¬ 
per’s  parent  company.  —  AP 

Court  nixes 
gag  order 

A  FEDERAL  APPEALS  court  struck 
down  a  federal  district  judge’s 
order  that  gagged  Louisiana  school  offi¬ 
cials  and  ordered  private  negotiations  in 
a  40-year-otd  desegregation  case. 

A  three-judge  panel  of  the  U.S.  Court 
of  Appeals  for  the  5th  Circuit  sided 
with  Capital  City  Press,  publisher  of  the 
Baton  Rouge  Advocate,  the  newspaper’s 
education  reporter  and  WBR2-TV,  the 
local  ABC  af^ate.  An  amicus  brief  was 
filed  by  the  Reporters  Committee  for 
Freedom  of  the  Press,  the  New  York 
Times  Co.,  National  Association  of 
Broadcasters,  Society  of  Professional 
Journalists,  Gannett-owned  Times  of 
Shreveport  and  the  Radio  and  Television 
News  Directors  Association. 
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1 1 W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  6754380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


_ ASTROLOGY _ 

Daily-Weeldy-Monthly  Features 
Camera  Ready.  Time  Data  Syndicate 
NEW!  SPANISH  TRANSLATION 
(603)  623-7733  or  (800)  322-5101 

AUTOMOTIVE 

100  EVENTS  THAT  MADE  THE  U.S. 
AUTO  INDUSTRY.  A  chronicle  of  the 
most  exciting  highlights  in  the  auto 
industry  Available  in  early  May.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

WHEELS  101:  A  weekly  column 
teaching  the  basics  of  buying,  ovming 
and  driving  a  car  by  automotive  expert 
Jayne  O'Donnell.  Joe  Hanley,  CRAIN 
NEWS  SERVICE,  Phone:  (21 2)  254-0890 
Fax:  (212)  254-7646. _ 

Kim  Diehl 


GAMING/WALL  STREET 

HEARD  ON  THE  STRIP  -  Lively  weekly 
column,  inside  Las  Vegas.  ('News 
Before  It's  NEWS!)  Written  by  GAM¬ 
ING  TODAY  business  editor  Chuck  Di 
Rocco,  who  has  covered  the  casino 
capital  of  the  world  since  1975. 
Accent:  public  gaming  companies. 
Many  news  firsts  to  its  credit.  Samples 
call  (702)798-1151. 

HUMOR 

AWARDwinning  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  3303,  Grass  Valley,  CA  95945 

I  WRITE  FOR  FREE 

"Diversions'  -  the  vieekly  3-minute  comic 
short  story.  Fast-paced  fun  for  a  wide 
audience.  650  words.  3  recent  awards 
from  Washington  Press  Association 
and  Society  of  Professional  Journalists. 
Recognized  as  the  funniest  column  in 
the  history  of  Western  Civilization. 

"If  it's  free,  how  con  it  be  good?" 

Call  for  samples:  (619)  435-2514. 


_ HUMOR _ 

OBSERVATIONS  FROM  THE  MIDDLE 
Boomers  Perspective  On  Life 
Weekly  Column,  Fax  (209)  924-891 1 

WACKY  -  VYIT  -  VYEEKLY 
For  a  ‘SUGHRY  OFF*  Perspective 
Deb  Di  Sandro,  (847)  639-1 232 

VYHY  NOT  TAKE  A  CHANCE?  Weekly 
500  word  column,  first  6  months  free. 
Won't  last  long  at  these  prices.  Call  for 
Perry...(713)  802-2799.  You'll  like  it... 

PUZZLES 

BRAINSQUEEZE 

The  ultinnale  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 

SYNDICATION  SERVICES 

Gol(*Garden«Cyber»Cars»Hunx)r»M3re 
Camera-ready»Modem*Disk«Free  Trial 
Daily-Weekly-Monthly  from  BULLEONE 
(216)  261-3423»Fax:  (216)  261-9656 


SYNDICATK?N  SERVICES 

LET  YOUR  READERS  LOOK  at  life  from 
a  different  point  of  view.  Alternative, 
intelligent,  fi^h  columns  by  established 
professtonal  writers.  Available  now:  All 
About  Eve,  Intuition  at  Work,  Political 
Humor  &  Opinion,  Mother  Knows  Best 
Movie  Reviews,  Intuitive  Eating.  Call 
for  samples.  Cumberland  Literary 
Group,  (615)  269-5039,  fax  (615) 
297-6630. _ 

Workplace  is  a  weekly  news  service 
devoted  exclusively  to  news,  columns 
and  features  about  careers  and  employ¬ 
ment.  For  information,  call  (770)  931- 
7113. 

WEB  PUBUSHING 

WebPointers  Columns  explain  the 
World  Wide  Web  to  your  readers. 
Timely,  entertaining,  informative  copy 
attracts  younger  readers  &  new 
advertisers.  See  for  yourself  WebPoin¬ 
ters'  archived  columns  with  active 
hypedinks  at 

http://www.webpoinlers.com 
Call  1  (kiO)  784-5025  or  e-mail: 
webpartners@webpointers.com  for  one 
month's  free  trial. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


DAVID  R.  STILL 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 
Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


SOUTHERN  NEWSPAPERS,  INC. 
Experienced  in  confidentiality  and 
accuracy  and  detail,  reasonable 
prices.  Contact  Dick  Smith,  president, 
108  Jane  Cove,  Clarksaale,  MS 
38614,  phone  (601)  627-7906,  Fax 
(601)627-79063*. 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Smton,  N.England  (617)  545-6175 
Wren  Barnett,  South  (704)  699-0021 
Ron  Holla,  Canada  E.  (613)  525-1666 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-01 70. 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  *  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


Nothing  is  particularly  hard  if  you 
divide  it  into  small  jobs. 

Henry  Ford 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts 

professional,  confidential  negotiations 

for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  properly,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123NW13thSt.,  Suite  214-8 
Boca  Raton,  FL  33432 


JIM  VYEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)  599-5785 

31 5  York,  Weatherford,  Texas  76086 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fox  (404)  364-6533 
Lon  W.  Williams 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-lnvestments 
Managemen^Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
1 08  Jane  Cove-Clarksdale,  MS  3861 4 
(601 )  627-7906  Fox  601  -627-79063* 
W.C.  Shoemaker- Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


NEWSPAPER  BROKERS 


Bolittu>Cribb  Rtport:  bttp-7/www.imt.net/-jcribb/bcicpott.btinl 

Appraisal  -  Brokerage 

BOLITHO-CRIBB 

&  Associates 


Established  1923 


Qualified  Brokerage 
for  over  70  years. 


Appraisal  for  estate, 
ESOP,  partners,  baitk, 
tax,  stock,  assets 


IohnTjCribblAiuiett^ari^rive^ozeman^4^^971^06^586j6M^ 


NEWSPAPER  BROKERS 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


ESTABLISHED,  independently  owned 
trade  publication  distributed  monthly  to 
retail  grocers  and  convenience  store 
operators  in  3-state  region  in  Zone  2. 
Excellent  potenHal.  Owner  retiring.  Box 
0741 3,  Editor  &  Publisher. 


REWARD  YOURSELF:  Newspapers  for 
sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  ovimer/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact 
KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Lar« 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  skty  in  place. 
All  replies  guaranteed  helcT  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


Worry  is  os  useless  as  a  handle  on  a 

snowball. 


MAzi  Chandler 


ANNOUNCEMENTS 


PLANTS  FOR  SALE 


COMMERCIAL  PRINTING  PLANT  with 
2  weekly  shoppers  in  the  Pacific 
Northwest.  Heotset  and  Cold  presses. 
Prepress,  Bindery,  and  Mailing  House. 
Complete  shop.  Profitable.  Unbelieva¬ 
ble  opportunity!  High  growth  area. 
Property  ovailaole.  Box  07347,  Editor 
&  Publisher. 


REAL  ESTATE 


GOVERNMENT  FORECLOSED 
HOMES  FOR  pennies  on  $1.  Delin¬ 
quent  Tax,  Repo's,  RF.O's.  Your  Area. 
Toll  free  1  (800)  898-9778  Ext.  H- 
51 89  for  current  listings. 


FAX  YOUR  AD  TO 
(212)  929-1259 


RENTALS  AVAILABLE 


REPUBLICAN  Convention  San  Diego 
Executive  residence  available 
No  pets.  No  smoking,  $300  per  day 
(520)  577-6088 


When  you  publish  a  book,  it's  the  world's 
book.  The  world  edits  it. 

Philip  Rath 


E&P*8  Classified 


The  newspaper 
industry*s  meeting 
place. 

(2U)  6754380 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Conbom 
CKOprtcal  (310)  372-0372. 


MAILROOM 


1  Muller  Martini  227S  inserting 
machine  4  pocket  plus  1  with  2  com¬ 
pressors,  excellent  condition  (model# 
NR920703B).  Donald  Day  at  (800) 
883-6930  or  Fox  (207)  883-21 60. 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILRCXOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


PREPRESS 


SCREEN  IMAGESETTERS 
1 8"  Capstan  Recorder 
-1000  DPI,  SS'/minute 
-Harlequin  S/W  RIP 
-Factory  recondition,  warranty 
and  installation 

$41,200.00 

Call  Bob  Weber  at  (800)  399-4BVYI 
Fax  #  (800)  837-8973. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


2  GOSS  urbanite  presslines;  14  mono 
units,  4-3  color  units,  22  3/4'  cutoff, 
1985 

GOSS  urbanite  pressline:  10  mono 
units,  22'  cutoff  (560mm) 

GOSS  community  presslines:  10  mono 
units,  21  1/2' cutoff,  1980-88 
Harris  V25;  8  units,  2  folders,  21  1/2' 
cutoff,  1981 

Harris  V25:  8  units,  2  folders,  22  3/4' 
cutoff,  1 983 

Harris  VI 5D:  4  units,  1  folder,  22  3/4' 
cutoff,  1984 

MAN  Colorman  35S:  3-9  cylinder 
units,  2-4  cylinder  units,  22  3/4"  cutoff, 
1985 

MAN  Colorman  30;  2-9  cylinder 
satellite  units,  heatset  package,  21  1/2" 
cutoff 

Single  width,  double  width,  and  com¬ 
mercial  vreb  offset  presses 

V/EBEQ  INTERNATIONAL,  INC. 

15  E.  Palatine  Road,  #107 
Prospect  Height,  IL  60070 
Ph:  (708)  459-9700 
FAX  (708)  459-9707 


AVAILABLE  IMMEDIATELY 
6-UNIT  DOUBLE  WIDTH 
GOSS  COSMO  OFFSET  WEB  PRESS 
22  3/4"  CUTOFF  W/DOUBLE  FOLDER 
CONTAQ  PRINT  MEDIA  &  GRAPHICS 
PHONE  OR  FAX  (813)  781  -5550  OR 
PHONE  (800)  705-6433 


Honesty  is  something  you  can't  wear 
out. 

Waylon  Jennings 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

Tel  (91 3)  362-8888 
Fax  (91 3)  362-8901 


GOSS  METRO  Excellent  Condition,  5- 
unit,  22  3/4"  cut-off,  1  full  color  d^k, 
2  half  color  decks,  2  mono  units,  2:1 
double  output  folder.  Peripheral 
mailroom  and  plateroom  equipment. 
Available  Naw.  Call  NewsTech  at 
(305)  688-1407. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


Need  an  add-on  for  your  Community 
Press? 

See  VENTURA,  a  high-auality,  low 
price  solution.  We  provide  floor  and 
stacked  units,  3-high,  and  4  high 
arrangements. 

INTERCONTINENTAL  WEB,  INC. 
(913)  438-5800 


STOP  PRESS! 

EXCELLENT  FULLY  REBUILT 
Community  '4-High',  1 987  vintage. 
Call  for  details:  (913)  541-8886. 


2  unit  goss  metro  22  3/4"  cutoff.  Avail¬ 
able  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4'  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/4' 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42"  or  45"  with  Y  columns 
and  wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

8  Units  I  folder,  Harris  1650,  22  3/4" 


Northeast  Industries  (800)  821-6257 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817 
Fax  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


Call  us  about  our  low  contract  rates! 
(212)  675-4380,  ext.  170 


INDUSTRY  SERVICES 

ADVERTISING  CONSULTANTS 

CIRCULATION  SERVICES 

ALTERNATIVE  GROWTH  STRATEGIES, 
INC. ..Leaders  in  generating  incre¬ 
mental  advertising  revenues!  Tel:  (414) 
241  -8603,  Fax:  (41 4)  241  -3354. 

301  TARGET  MARKETING,  INC. 
Quality  Telemarketing  by 

Quality  Employees 

In  strict  compliance  with 
all  Federal  Regulations 
(800)301  READ 

CIRCULATION  CONSULTANTS 

KAMEN  &  CO.  GROUP  SERVICES 

(800)  301-7323 

CIRCULATION  SERVICES 


HEADUNE  PROMOTIONS 
Door-to-Door  Selling  Professionals. 
Guaranteed  Collections  with  paid-in- 
advance  subscriptions.  Experienced 
Managers  Available  to  Relocate  to 
your  market.  Contact  Dennis 
McQuillan  (800)  260-9823 


CIRCULATION  SERVICES 


(516)  379-2797/(813)  786-5930 


CIRCULATION  SERVICES 


ABOVE  THE  CROV/D 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper 

Telemarketing  Specialists 
(800)  247-2338 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

Success  consists  of  getting  up  just  one 
more  time  than  you  fall. 


Oliver  Goldsmith 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
(800)411-5863 
Our  27lh  Year 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


SPEaRUM  MARKETING  SERVICES 
NIE 

FUNDRAISING  PROGRAMS 
CALL  DOUG  REESE 

_ (800)  972-6778 _ 

All  reactionaries  are  paper  tigers. 

Moo 


I 
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INDUSTRY  SERVICES 


COMPUTER  EQUIPMENT  WANTED 

USED  TELEMARKETING  PREDICTIVE 
DIALER  EQUIPMENT  WANTED. 

1  (800)877  7176 

DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


EDITORIAL  SERVICES 


DON'T  MISS  OUT  on  the  Millennium: 
Academic/former  religion  editor  for 
Top  10  daily  can  help  transform  your 
religion  coverage  from  the  mundane  to 
the  sublime.  Rales  negotiable.  Respond 
via  fox  (847)  823-1092. 


Fear  comes  from  uncertainty.  When  we 
are  absolutely  certain,  whether  of  our 
worth  or  worthlessness,  we  are  almost 
impervious  to  fear. 

William  Congreve 


INCORPORATION  SERVICES 


INCORPORATE  V/ITHOUT  Legal  Fees! 
Free  Booklet  Tells  Hovr,  Include  Forms. 
Call  Now!  (800)  345-2677 


CIRCULATION  SERVICES 


SPECIALIZING  IN-NEWSPAPER 
SUBSCRIPTION  PROGRAMS 


WE  CAN  DO  IT  FOR  YOU! 
TELEMARKETING 
Free  Consultation 
•Inbound  &  Outbound 
•Maximum  List  Penetration 
•Low  Rates 

CALL  US  HRST 
1  (800)  362-7451 


EFFECTIVE  MARKETING 
DEVELOPMENT.  INC. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Une  P.O.  tox  1 952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


WEB  PUBUSHING 


OFFSITE  WEB 

World  Wide  Web  Publishing  Service 
www.osw.com  or  call  (510)  540-6462 


WIRESERViaS 


COVERAGE  OF  UNITED  NATIONS 
New  service,  already  carried  in  ten 
papers  nationwide.  Big  picture,  interest¬ 
ing  stories  on  U.N.,  the  world  of  inter¬ 
national  diplomacy.  Low  Rotes. 

TNS,lnc.  (212)349-3384. 


PURCHASE  THE 
Editor  &  Publisher 
1996  International 
Year  Book 
Contact  E&P's 
Circulation  Department 
at 

(212)  675-4380 


HELP  WANTED 


ADVERTISING 


SALES  SUPERVISOR:  The  Pensacola 


ADVERTISING 


SALES  TRAINING/CUENT  SERVICE 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 

Growing  Metro-Milwaukee  shopper 
with  227,000  circulation  has 
immediate  opening  for  energetic  indi¬ 
vidual  to  lead  its  24  person  sales  team. 
Responsibility  is  to  lead  staff  to  exceed 
monthly  goals  through  training,  work¬ 
ing  with  sales  representatives  in  the 
field,  strategizing  to  increase  market 
share  in  each  of  1 2  markets,  and  creat¬ 
ing  successful  sales  promotions. 

Ideal  candidate  will  possess  advertising 
sales  and  sales  management  experi¬ 
ence  with  emphasis  on  coaching. 
Good  communication  skills,  with 
emphasis  on  listening,  a  must. 

Opening  resulting  from  promotion 
offers  competitive  salary  based  upon 
qualifications,  benefit  package  includ¬ 
ing  401  (k)  and  incentive  plan. 

Send  resume  with  salary  requirements  to 
General  Manager,  This  Week!  Pub¬ 
lications,  P.O.  Box  335,  Waukesha, 
Wl  531 87-0335. 


NOW  ON  SALE 

1995 

Editor  &.  Publisher 

Market 

Guide 

To  order  your  copy, 
contact  E&iP’s 
Circulation  Department 
at 

(212)  67.5-4380. 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 

Growing,  highly  profitable  50,000 
circulation  daily  newspaper  is  seeking 
a  dynamic  individual  to  leod  our 
Classified  Advertising  Sales  Depart¬ 
ment.  Position  includes  responsibility 
for  all  Classified  Advertising  revenue; 
directing,  motivating  and  training  the 
sales  staff;  budgeting;  and  creating 
new  products  ana  services. 

Qualified  candidates  should  hcrve: 

•  Experience  in  classified  sales  and 
safes  management 

•  Proven  track  record  of  leadership 
ability 

•  A  highly  driven,  winning  attitude 

•  Experience  in  sales  training 

•  Excellent  communication  skills 

•  A  strong  work  ethic 

•  Strong  computer  skills 

•  College  degree  preferred 

This  job  carries  an  attractive,  incentive 
based,  compensation  plan.  If  you  are  a 
top  performer,  excited  bv  positive 
change,  and  if  you  want  to  be  a  major 
contributor  on  a  winning  team,  send 
your  resume  with  cover  letter  and 
salary  requirements  to: 

Darla  King 
Times/Record  News 
P.O.  Box  120 
Wichita  Falls,  TX  76307 


ADVERTISING 

SALESPERSON/MANAGER 

Fast  growing  63,000  circulation 
monthly  travel  magazine  distributed  by 
major  newspaper  seeks  a  senior 
salesperson/manager  with  proven 
media  advertising  experience.  Salary 
plus  commission,  commensurate  with 
proven  record.  Chicago  based. 

Fox  resume  to  MR 
at  (3 12)  236-8468. 


News  Journal-Northwest  Florida's  pre¬ 
mier  daily  news  publication  with 
circulation  of  63,000  daily  and 
86,000  Sundoy-is  looking  for  a  sales 
supervisor  who  will  oversee  six  outside 
sales  executives.  This  person  along 
with  our  senior  sales  supervisor,  will 
report  to  the  Sales  Director.  This  posi¬ 
tion  provides  a  perfect  forum  to 
showcase  skills  intrinsic  to  the  devel¬ 
opment  of  our  sales  staff  and 
advertisers.  Both  retail  and  classified 
sales  experience  preferred,  but  not 
essential.  Top-notch  interpersonal  skills, 
creative  business  development 
initiatives  and  steady  field  work  ambi¬ 
tion  are  of  major  importance.  Great 
opportunity  for  major  account  execu¬ 
tive,  strong  territory  rep  or  a  supervisor 
presently  at  a  smaller  property.  Send 
current  salary  and  requirements  to 
Advertising  Director,  Pensacola  News 
Journal,  P.O.  Box  12710,  Pensacola, 
FL  32574.  Pensacola  News  Journal  is 
a  DRUG  FREE  WORKPLACE  and 
requires  testing  for  drugs  as  a  condi¬ 
tion  of  employment.  AA/Equal 
Opportunity  Employer. 

SALES,  ZONES  5/7:  Ready  to  retire 
but  don't  wont  to?  Will  enjoy  calling 
on  newspaper  ad  managers  to  sell 
church  page  business  sponsors.  Work 
with  56  year  old  company.  Best  in  field 
with  excellent  reputation.  HQ  support. 
Resume  to: 

P.O.  Box  8005 

_ Chorlottesville,  VA  22906 _ 

THE  MILWAUKEE  JOURNAL  SENTINEL 
seeks  a  high  energy,  deadline  oriented 
Telephone  Sales  Manager  to  direct  tel¬ 
ephone  sales  staff.  A  BA  or  equivalent 
and  3  years  in  soles  management  is 
required. 

Apply  to: 

Journal  Sentinel  Inc.,  HR, 

333  West  State  Street, 
Mihvaukee,  Wl  53203. 

Fox  (41 4)  224-2897 
Journal  Sentinel,  Inc.  is 
An  Equal  Opportunity  Employer 


Scarborough,  the  leading  supplier  of 
research  to  the  newspaper  industry, 
seeks  an  individual  to  odd  to  our  staff 
to  help  us  train  our  newspaper  clients. 
The  right  individual  will  hove  a  strong 
combination  of  newspaper  sales  and 
markefing  skills  to  demonstrate  how  to 
effectively  sell  with  Scarborough 
Research. 

This  new  position  v/ill  be  based  in  New 
York  and  requires  regular  travel 
throughout  the  top  U.S.  markets.  We 
offer  a  comprehensive  benefit  plan  com¬ 
bined  vrith  a  competitive  compensation 
package. 

Please  send  a  cover  letter,  resume  and 
compensation  requirements  to: 

Newspaper  Sales  Trainer 
Scarborough  Research 
1 1  West  42nd  Street  - 1 2th  Floor 
NewYork,  NY  10036 
Fox:  (212)  789-3577 

SOUTHERN  CAUFORNIA  BOUND!! 

Beaches,  mountains,  desert  or  in 
between  -  it's  here! 

We  ore  Trader  Publishing  Company, 
the  largest  publisher  of  photo  ad  mag¬ 
azines  in  the  world.  VYe  have  many 
career  opportunities  available  such  as 
Sales  Management,  Sales,  Production 
Management,  etc. 

If  you  are  looking  for  a  change  and 
want  to  join  a  dynamic,  exciting, 
challenging  company,  please  send 
resume  to  5536  Inland  Empire  Blvd., 
Ontario,  CA  91764  or  for  a  fost 
response  fox  to  (909)  484-4416.  E/O 
Drug  Testing  Employer. 

SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  1(3011 
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HELP  WANTED 


_ ACADEMIC _ 

ITHACA  COLLEGE 

MANAGER,  STUDENT  PUBUCATIONS 
Roy  H.  Pork  School  of  Communications 

Full-time,  ten-month  position  available 
August  1,  1996  to  advise,  manage, 
coorainote  and  administer  the  activities 
of  THE  ITHACAN,  the  College's  student 
newspaper,  THE  CAYUGAN,  the  Col¬ 
lege  yearbook,  and  other  designated 
publications.  Duties  to  include  coordina¬ 
tion  and  training  of  student  staff  on 
news  and  editorial  policy;  coordination 
of  soles,  promotion,  publicity,  advertis¬ 
ing,  budget  vendor  contract  relations 
and  other  related  octivities.  Teach  one 
or  two  courses  per  academic  year  in 
the  School  of  Communications  in  the 
area  of  print  journalism.  Masters 
degree  in  iournalism  or  related  dis- 
cifHine  and  professional  experience 
required;  teaching  experience  desira¬ 
ble. 

Ithaca  College  is  an  independent,  resi¬ 
dential,  comprehensive  College  with  an 
undergraduate  enrollment  of  approxi¬ 
mately  5,800  students.  It  is  located  in 
the  Finger  Lakes  Region  of  central  New 
York. 

The  Roy  H.  Park  School  of  Communica¬ 
tions  is  one  of  four  professional  schools 
within  the  College,  and  enrolls  approx¬ 
imately  1,100  majors  in  three  under¬ 
graduate  departments  (Television- 
Radio,  Cinema  and  Photography,  and 
Corporate  Communication).  A  B.A.  in 
Journalism,  a  major  degree  program 
in  Telecommunications  Management,  a 
BFA  in  Film,  Photography  and  the  Vis¬ 
ual  Arts,  and  a  B.A.  in  Media  Studies 
are  also  offered.  The  Graduate  Studies 
Program  offers  an  M.S.  in  Communica¬ 
tions.  The  Communications  curriculum 
is  augmented  by  state-of-the-art  audio, 
video,  film,  photography,  multi-image 
and  telecommunications  facilities.  Co- 
Curricular  area  include  two  radio  sta¬ 
tions,  a  cable  television  channel,  stu¬ 
dent  nevrspaper,  college  yearbook  and 
professional  production  unit. 

Send  letter  of  interest,  resume  and 
three  letters  of  recommendation  to 
Thomas  W.  Bohn,  Dean,  Roy  H.  Park 
School  of  Communications,  311  Roy 
H.  Park  Hall,  Ithaca  College,  Ithaca, 
NY  14850-7250.  (607)  274-3894; 
FAX  (607)  274-1664.  Screening  will 
begin  May  1 3,  1 996  and  will  continue 
until  position  is  filled. 

Ithaca  College  is  an  Equal  Opportuni¬ 
ty/Affirmative  Action  Employer. 

NEWSPAPER  EDITOR  sought  for  nine- 
month  visiting  professional  appoint¬ 
ment  at  University  of  Kansas.  Teach 
copy  editing  beginning  August  1996. 
For  information,  contact  Mrs.  Mary 
Wallace,  search  coordinator.  School  of 
Journalism,  University  of  Kansas, 
Lawrence,  KS  66045.  Phone:  (913) 
864-4755,  Fax:  (913)  864-5318. 

E-Mail:  jschool@kuhub.cc.ukans.edu 


WE  ACCEPT 
MASTERCARDA^ISA 
FOR  PAYMENTS 


_ ACCOUNTING _ 

DIREaOR  OF  FINANCE 

Metro  Paper  seeks  a  finance  director  to 
provide  affirmative,  market-driven 
leadership  to  financial  operations. 
Ideal  candidate  should  be  a  CPA  with 
significant  brood-based  financial  man¬ 
agement  experience.  A  proven  track 
record  in  achieving  results  through 
effective  partnering  v/ilh  organizational 
counterparts  is  required.  This  highly  vis¬ 
ible  professional  grov/th  opportunity 
offers  a  competitive  salary  package 
and  excellent  benefits  in  one  of  Amer¬ 
ica's  'most  livable'  metropolitan  areas. 

Please  send  resume,  including  salary 
requirements,  to  Box  07747,  Editor  & 
Publisher. 


_ ART/GRAPHICS _ 

GRAPHIC  ARTIST 

SF  Bay  Area  daily  newspaper  group, 
circ.  239,000,  seeks  graphic  artist  to 
join  its  design  team.  The  successful 
candidate  will  be  accomplished  in 
news  infographics,  illustration  and 
page  design.  Macintosh  skills  in 
Illustrator,  Photoshop  and  QuarkXPress 
essential.  Resume  and  samples  to 
Gregory  Glover,  art  director,  Alameda 
Newspaper  Group,  4770  Willow 
Road,  Pleasanton,  CA  94588.  Phone: 
(510)416-4864. _ 

GRAPHICS  ARTIST 

Aggressive  AM  daily  on  the  Texas- 
Mexico  border  needs  graphics  artist 
with  a  keen  eye  for  design  and  a 
strong  interest  in  news.  The  right 
person  will  also  contribute  to  the 
redesign  of  the  newspaper.  Macintosh 
experience  with  Freehand,  Photoshop 
and  QuarkXPress  a  must.  Reply  with 
resume  and  samples  to  George  Cox, 
managing  editor.  The  Brownsville 
Herald,  P.O.  Box  351,  Brownsville,  TX 
78520. 

CIRCULATION 

A  GROWING,  family-owned  weekly  is 
seeking  a  Circulation  Manager.  The 
ideal  candidate  will  have  experience, 
be  customer-service  oriented  and 
circulation  promotion  driven.  Must 
maintain  circulation  lists,  produce  mail¬ 
ing  labels  and  reports,  and  promote 
circulation  through  acquired  marketing 
techniques.  Knowledge  of  2nd  class 
postal  requirements  necessary.  We 
offer  401  (k)  and  benefits  package.  To 
get  in  on  the  ground  floor  of  a  new 
marketing  effort  by  an  established 
newspaper  send  resume,  salary  require¬ 
ments  and  references  to  Lyle  Publishing 
Co.,  Circ.  Position,  P.O.  Box  38, 
Salem,  OH  44460.  Replies  held  in  con¬ 
fidence. 

Continually  one  faces  the  horrible 
matter  of  making  decisions.  The 
solution... is,  as  far  as  possible,  to  avoid 
conscious  rational  decisions  and 
choices;  simply  to  do  what  you  find 
yourself  doing,  to  float  in  the  great 
current  of  life  with  as  little  friction  as 
possible;  to  allow  things  to  settle 
themselves,  as  indeed  they  do  with  the 
most  infallible  certainty. 

Cnristopher  Morley 


NEWS 

MAKES  THE  DIFFERENCE 


•Editor  &  Publisher  is  NOT 
a  monthly  journalism 
review. 

•Editor  8c  Publisher  is  NOT  a 
monthly  association 
house  organ. 

•Editor  8c  Publisher  is  NOT 
sponsored  by  a  university, 
society  or  foundation. 

•  Editor  8c  Publisher  iS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 


NEWS  makes  the  difference 

Editor^ 

PUBLISHER 


1 1  West  1 9th  Street 
New  York,  NY  10011 
(212)  675-4380 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  DIREaOR:  Do  hunting, 
fishing,  the  great  outdoors,  and  living 
on  the  last  frontier  interest  you?  The 
Fairbanks  Daily  News-Miner  is  seeking 
an  individual  with  demonstrated  lead¬ 
ership  abilities  to  join  its  staff.  This  posi¬ 
tion  is  responsible  for  all  phases  of 
Circulation,  including  the  mailroom 
and  delivery.  The  successful  candidate 
will  have  a  proven  track  record  in 
sales,  distribution  and  service,  and 
possess  the  ability  to  successfully 
manage  staff.  The  FDNM,  an  AM 
paper  with  a  circulation  of  1 8,000  - 
23,000,  is  the  country's  farthest  north 
daily  newspaper.  A  unique  opportunity 
exists  for  the  right  person.  Send 
resume,  references,  and  salary  require¬ 
ments  to  Paul  J.  Massey,  publisher, 
Fairbanks  Daily  News-Miner,  P.O.  Box 
70710,  Fairbanks,  AK  99707.  The 
Fairbanks  Daily  News-Miner  is  an 
Equal  Opportunity  Employer. 


CIRCULATION  SALES  MANAGER 
A  southeastern  Florida  daily,  circula¬ 
tion  30,000  seeks  an  aggressive 
circulation  sales  manager  with  3-5 
years  experience  in  a  competitive 
market.  The  right  candidate  will  be 
able  to  professionally  manage  in-house 
telephone  sales,  kiosk  sales,  door-to- 
door,  retention  programs,  implement 
single  copy  promotions  and  develop 
new,  resufts-driven  sales  programs. 
Salary  30-36K.  Box  07743,  Editor  & 
Publisher. 


COMPUTER  TECHNOLOGY 


COMPUTER  SYSTEMS  MANAGER 
Candidates  for  this  job  will  work  with 
Macintosh,  IBM-compatible,  Unix  and 
Novell  equipment  and  software.  Tasks 
include  planning,  system  development, 
implementation,  training,  maintenance, 
and  problem  solving.  Position 
interfaces  with  all  departments. 
Demonstrated  knowledge  with  most  of 
these  requirements  is  required,  but 
training  will  be  provided.  Write:  Alan 
Grigsby,  general  manager.  The  Times 
Argus,  Box  707,  Barre,  VT  05641 . 


EDITORIAL 


AGGRESSIVE  Major  Market  Zone  9 
weekly  business  publication  seeks 
superstar  editor  to  take  paper  to  the 
next  level.  Candidate  must  have 
dynamic  vision  to  lead,  think,  create, 
and  motivate,  not  simply  assign, 
delegate,  and  put  out  a  paper. 
Attractive  compensation  package 
available  for  editor  who  believes  in 
possibilities  rather  than  limits.  Send 
resume  to  Box  07255,  Editor  &  Pub¬ 
lisher. 


ASSISTANT  CITY  EDITOR 


We're  looking  for  an  Assistant  City 
Editor  with  energy,  intelligence,  expe¬ 
rience,  fearlessness,  new  ideas,  strong 
management  skills  and  a  gift  for  word 
editing.  If  you've  got  what  it  takes  for 
the  daily  bottle  of  a  newspxiper  war,  let 
us  know.  We  require  substantial  Sit¬ 
ing  experience  at  a  metro  daily.  Send 
resume  and  work  examples  to  Deborah 
Goeken,  metro  editor.  Rocky  .Mountain 
News,  400  W.  Colfax  Avenue, 
Denver,  CO  80209.  No  phone  calls. 


EDITORIAL 


AGGRESSIVE  REPORTER 


The  Skagit  Valley  Herald,  a  21,000- 
circulation  daily  in  Northwest  Wash¬ 
ington  state,  has  an  immediate  open¬ 
ing  for  a  police  and  courts  reporter. 
Top  candidates  must  be  enthusiastic 
about  breaking  and  enterprise  news, 
must  be  able  to  cultivate  sources  and 
file  clean,  compelling  copy  on 
deadline.  Candidates  with  Northwest 
ties  and  experience  covering  hard 
news  preferred.  Send  resume  and  clips 
to  City  Editor  Greg  Lamm,  the  Skagit 
Valley  Herald,  P.O.  Box  578,  Mount 
Vernon,  WA  98273.  Fax  (360)  428- 
0400. 


ASSISTANT  BUSINESS  EDITOR 
REPORTER  &  COPY  EDITOR 
Earn  experience  that  few  markets  offer. 
We  are  a  mid-sized  Pulitzer  Prize¬ 
winning  newspaper  in  Puerto  Rico, 
where  news  is  non-stop,  from  political 
status  politics  and  major  drug  busts  ta 
billion  dollar  bond  issues  and 
economic  development.  Two  years 
experience  and  knowledge  of  Spanish 
preferred.  Three  years  business  report¬ 
ing  experience  for  editing  post.  Clips/ 
resume  ta  Barbara  Le  Blanc,  associate 
editor.  The  San  Juan  Star,  P.O.  Box 
3641 87,  San  Juan,  PR  00936-41 87. 


BUSINESS  REPORTER  -  The  Salina 
(Kan.)  Journal,  circulation  30,000,  has 
an  opening  for  a  business  writer.  Send 
resume  and  published  clips  by  April  30 
to  Ben  Wearing,  deputy  editor.  The 
Salina  Journal,  333  S.  Fourth  St., 
Salina,  KS  67401 . 


COPY  EDITOR:  Ability  ta  do  it  all  -  an 
editor  with  solid  news  judgment  who'll 
take  a  lead  role  in  deciding  wire  con¬ 
tent,  giving  Northland  residents  in- 
depth  stories  and  news  they  can  use  ta 
make  a  difference  in  their  lives,  and 
who  can  design  reader-friendly  pages 
that  inform  and  inspire.  Also  must  write 
great  headlines,  tightly  edit  wire  and 
staff  copy,  show  enthusiasm  for  new 
challenges.  Potential  for  team  lead¬ 
ership  position.  Strong  computer  skills 
a  plus,  with  Harris  pagination,  Macin¬ 
tosh  and  AP  Leaf  experience  helpful. 
Journalism  experience/degree  pre¬ 
ferred.  Send  resume,  headline  and  edi¬ 
tion  clips,  page  layouts  and  at  least  4 
references  to  Holly  Gruber,  news 
editor,  Duluth  News-Tribune,  424  West 
First  Street,  Duluth,  MN  55802.  E- 
Mail:  mnduh24@plink.geis.com.  The 
Duluth  News-Tribune  is  a  mid-sized 
Knight-Ridder  paper. 


COPY  EDITORS  -  SPORTS,  NEWS 
Help  make  our  newspaper  sparkle:  The 
Fayetteville  Observer-Times,  a  75,000- 
circulation  daily  in  southeastern  North 
Carolina,  needs  strong  copy  editors/ 
page  designers  (or  its  sports  desk  and 
news  desk.  We  value  tight  editing, 
crisp  headlines  and  compelling  layouts. 
Southeast  U.S.  candidates  preferred. 
Let  us  know  if  you're  interest^  in  join¬ 
ing  our  team.  Send  resume,  clips  and 
references  ta: 

John  Holmes, 

Personnel  Director, 

P.O.  Box  849 
Fayetteville,  NC  28302 


E&P  —  The  Industry’s  Communication  Link 


EDITORIAL 


COPY  EDITORS/PAGINATORS 
San  Francisco  Bay  Area  newspaper 
group  seeks  talentM  and  experienced 
desk  personnel.  Our  news  production 
center  paginates  five  daily  newspapers 
with  a  combined  circulation  over 
200,000.  We  are  looking  (or  both  rim 
editors  arKJ  page  designers  to  work  on 
our  Harris  XP21  pagination  system 
and  PC-based  editing  system.  We 
welcome  all  levels  of  experience,  includ¬ 
ing  recent  college  graduates.  Our 
requirements:  a  love  of  words,  hard 
work  and  tough  challenges.  Send  a 
resume  and  cover  letter  to  Chris 
Campos,  managing  editor,  Alameda 
Newspaper  Group,  4770  Willow 
Road,  Pleasanton,  CA  94588.  Phone: 
(510)416-4862. 


COPY  EDITOR 

The  Berkshire  Eagle,  the  30,000 
circulation  daily  and  36,000  Sunday 
in  the  beautiful  Berkshires  lias  an  open¬ 
ing  on  its  universal  editorial  desk.  We 
are  lookirtg  (or  a  candidate  with  strong 
editing  and  layout  skills  who  can  han¬ 
dle  wire,  local  and  (eature  pages  with 
enthusiasm,  as  shifts  require.  The 
Eagle's  editing  staff  prides  itself  on 
upholding  old-fashioned  standards  of 
excellence,  demanding  excellent  writ¬ 
ing,  analwical  thinking,  creative  story 
idras  and  accuracy  from  its  reportarial 
staff.  Familiarity  with  pagination 
systems  a  plus.  Competitive  salaiy  and 
quality  fringe  benefits.  Send  letter, 
resume  and  work  samples  to  David 
Scribner,  editor.  The  Berkshire  Eagle, 
P.O.  Box  1 1 71 ,  Pittsfield,  MA  01 202. 


EDITOR  &  PUBUSHER  is  looking  for  an 
EDITOR  for  a  newly  created  position  in 
its  New  York  office.  This  person  will 
coordinate  and  write  copy  for  the  Free 
Paper  Publisher,  a  monthly  trade 
publication  covering  the  free  and  niche 
publishing  industry.  Must  hove  a  jour¬ 
nalism  degree  and  a  strong  back¬ 
ground  in  the  free  paper  industry  (shop- 
pers/community  newspapers). 
Excellent  career  opportunity  offering 
competitive  wage  and  benefit  package. 
Send  salary  requirements,  cover  letter/ 
resume  ta:  Colin  Phillips,  Editor  &  Pub- 
lisher,  1 1  W  1 9th  St.,  NY,  NY  1 001 1 . 


EDITOR  sought  by  the  International 
Examiner,  a  nonprofit  twice-monthly 
Asian  American  newspaper  located  in 
downtown  Seattle,  circ.  1 2,000.  The 
candidate  should  be  a  professional 
journalist  with  at  least  five  years  expe¬ 
rience  writing  and/or  editing.  The 
editor's  duties  include  writing;  editing; 
training  young  journalists;  coordinat¬ 
ing  production;  maintaining  contacts  in 
the  community  ta  assure  relevant,  com¬ 
pelling  coverage;  recruiting  new 
writers  and  photographers;  and  estab¬ 
lishing  internship  programs.  Salary 
$24-28K  DOE,  full  medical  and  dental 
paid.  No  phone  calls,  please.  Send 
resume  and  writing  samples 
postmarked  no  later  than  April  22  ta 
Doug  Chin,  622  S.  Washington  St., 
Seattle,  WA  98104-2720. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance. 

For  free  newsletter  call 
(310)792-1313 


_ EDITORIAL _ 

EDITOR-IN-CHIEF 

Major  business  magazine  publisher 
has  immediate  need  tar  Editor-in-Chief 
on  monthly  international  telecom¬ 
munications  magazine.  The  ideal  can¬ 
didate  will  have  a  BA  in  Journalism, 
English  or  related  field;  a  minimum  of 
7  years  editorial  magazine  experience 
including  an  understanding  of  moga- 
zine  design;  budget  and  personnel 
supervisory  responsibility;  desktop  pub¬ 
lishing  skills  and  knowledge  or  the 
international  telecommunications  areno 
and  its  technology.  The  ideal  candidate 
will  work  closely  with  the  publisher, 
must  have  experience  working  in  an 
international  business  environment,  as 
well  as  being  the  primary  contact  for 
this  leading  global  telecommunications 
publication. 

Send  resume  and 
salary  requirements  ta: 

J.  Frangelia 
Suite  1100 

55  E.  Jackson  Blvd. 

Chicago,  IL  60604 
EOE  M/F/D 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-)-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 

EDITOR 

The  South  Central  Wsconsin  Newspa¬ 
per  Group  has  several  openings  for 
talented,  hard-working  editors.  We 
need  people  with  talent,  energy  and 
drive  ta  run  our  news  operations.  We 
are  a  growing  organization  1x4  on  the 
trail  to  producing  ifie  best  small  news¬ 
papers  in  the  state.  We  have 
immediate  openings  for  managing 
editors  at  our  two  daily  newspapers. 
The  successful  candidates  are  strong 
editorial  writers,  aggressive,  organized 
and  not  afraid  ta  tackle  tough  issues. 
Macintosh,  QuarkXPress  pagination 
skills  helpful.  We're  located  in  growing 
communities  a  half-hour  from 
Madison.  Send  letter,  resume  and  clips 
ta  David  Gentry,  publisher.  South  Cen¬ 
tral  Wisconsin  Newspapers,  Inc.,  P.O. 
Box  470,  Portage,  \MI  53901 . 

EXPERIENCED  REPORTER  -  The  Daily 
Iberian,  a  15,000-circulation,  seven- 
day  newspaper,  has  an  opening  (or  an 
experierKed  reporter  ta  join  its  award¬ 
winning  staff  at  the  1 994  and  1 995 
Louisiana  Newspaper  of  ifie  Year.  The 
ideal  candidate  will  hove  strong  writ¬ 
ing  skills,  an  inquisitive  mind,  an  eye 
(or  detail  and  the  desire  ta  excel.  Send 
cover  letter,  resume  and  clips  to  James 
Smith,  managing  editor.  The  Daily 
Iberian,  P.O.  Box  9290,  New  Iberia, 
LA  70562. _ 

FELLOWSHIPS 

Seeking  applicants  (or  national  Fellow¬ 
ships  in  education  reporting.  Spend 
two  months  on  a  story  you've  always 
wanted  to  write.  Expert  advice, 
stipend,  travel  Funds.  Deadline  May 
1 0.  Contact  Education  Writers  Associa¬ 
tion,  1331  H  St.,  N.W.  #307,  Wash¬ 
ington,  DC  20005,  (202)  637-9700, 
ewao(fioe@aol.ocm.  http://www.ewa.org 

FAX  YOUR  AD  TO 
(212)  929-1259 
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_ EDfTORIAL _ 

EXECUTIVE  EDITOR 

We  hove  an  opening  for  an  executive 
editor  to  direct  and  manage  ifie  overall 
operation  of  tfw  news  detriment  of  a 
100,000  circ.  AM  paper  with  a 
newsroom  of  1 00+  staffers. 

Located  60  miles  north  of  NYC. 

Our  goal  is  to  strengthen  our  commit¬ 
ment  to  local  news  coverage  and  com¬ 
munity  journalism.  This  position  will 
direct  news  coverage  of  a  broad  geo¬ 
graphic  area  with  many  different  com¬ 
munities.  Candidates  will  be  able  to 
demonstrate  experience  in  these  areas. 
Ideal  candidate  will  hove  proven  track 
record  in  managing  and  directing 
large  numbers  of  reporters  and  editors 
and  experience  in  new  media 
technologies.  Position  reports  to  Pub¬ 
lisher/CEO.  Send  cover  letter  with 
salary  history  and  resume  to: 

The  Times  Herald-Record 
Debra  A.  Sherman,  HR  Director 
40  Mulberry  Street 
P  O.  Box  2046 
Middletown,  NY  1 0940 
Please,  no  phone  calls 

Equal  Opportunity  Employer 

JEWISH  WEEKLY  seeks  reporter- 
features  writer;  copy  editing.  Fax 
resume  to  Sam,  (51 8)  459-5289. 

MANAGING  EDITOR  -  Reporting, 
Photo  and  Management  skills  required. 
Small  SW  Wl  weekly.  Box  07736, 
Editor  &  Publisher. 


EDITORIAL 


NEWS  ED  $45K 


BuUefPoU,  which  takes  interactive 
opinion  surveys  for  90  TV  stations, 
opening  for  News  Ed  to  $4SK 
to  run  TV  newsrm  &  lead 
expansion  onto  web.  Hi-pressure, 
hi-viz;  big  growth  opp  if  you  thrive 
on  DLs.  Need  resourced  leader, 
great  writer/ed,  to  work  on  edge  of 
envl,  pave  info  hiway.  Strong 
Mac/DTP  skills  vital.  Top  sliy,  bfls, 
progressive  mgmt,  wrk  envr, 
Verona  NJ,  40  min  ftom  NYC. 


INTERNET  $^2K 


BullefPoU  has  inuned  opening  for 
TopGun  webmaster  to  design,  build 
&  maintain  website.  Need  creative 
writer/ed  with  strong  Mac  &  math 
skills,  who  is  into  politics,  cur 
events  &  who  thrives  on  DL 
pressure  &  challenge.  Explosive 
growth  opp  for  best  &  brightest. 
Verona  NJ  40  min  from  NYC. 


MAC  DTP  $36K 


BuUefPotl  needs  true  Mac  DTP 
genius,  bursting  with  energy/ 
creativity,  to  create/write/edit/ 
desi^:  survey  results,  newsletters, 
mkting  mtrls.  Is  your  newsroom 
boring?  Our’s  isn’t.  Verona  NJ  40 
min  from  NYC.  Start  tomorrow. 


FAX  201-857-8578 


_ EDITORIAL _ 

GENERAL  ASSIGNMENT  REPORTER 
for  Idaho's  largest  award-winning 
weekly  newspaper.  Looking  for  a 
bright  writer,  tenacious  story 
researcher,  selhstarter.  Must  enjoy  liv¬ 
ing  in  a  ski  resort.  B.A.  in  journalism 
required,  but  will  consider  other 
degrees  plus  newspaper  experience. 
Send  resume  and  clips  to  Barbara 
Perkins,  editor,  Idaho  Mountain 
Express,  P.O.  Box  1013,  Ketchum,  ID 
83340. 


GENERAL  ASSIGNMENT 

You've  done  the  part-time  stints,  the 
internships  and  the  campus  daily 
beats.  Now,  put  it  all  together  as  a 
general  assignment  reporter  for  on 
award-winning  West  Virginia  daily/ 
Sunday  community  newspaper  in  a 
progressive  university  town.  If  you've 
the  curiosity,  and  energy  and  ability  to 
write  clean,  concise  news  and  feature 
copy,  this  entry-level  spot  could  be  the 
start  of  something  big.  Contact:  Ralph 
Brem,  editor.  The  Dominion  Post,  1251 
Earl  Core  Road,  Morgantown,  WV 
26505.  An  Equal  Opportunity 
Employer.  No  calls,  please. 


GRAPHIC  ARTIST 

We  need  an  artist  to  draw  illustrations, 
produce  maps  and  graphics  and  help 
design  color  pages.  We're  the  Fayet¬ 
teville  Observer-Times,  a  75,000- 
circulation  daily  in  southeastern  North 
Carolina.  Macintosh  experience 
required;  newspaper  experience  pre¬ 
ferred.  Send  a  letter,  resume  and  work 
samples  to  John  Holmes,  personnel 
director,  Fayetteville  Observer-Times, 
P.O.  Box  849,  Fayetteville,  NC  28302. 

JOURNALISTS:  The  Belleville  (IL)  News- 
Democrat  has  openings  for  an  Assis¬ 
tant  City  Editor,  Business  Reporter  and 
Education  Reporter.  Candidates  must 
have  two  years  editing  or  reporting 
experience  on  a  daily  newspaper. 
Resume  and  clips  to  Gary  Dotson,  city 
editor,  P.O.  Box  427,  Belleville,  IL 
62220. _ 

MANAGING  EDITOR:  The  Sun  of 
Lowell,  MA  seeks  experienced  news 
executive  to  help  direct  daily  opera¬ 
tions  of  54,000  PM  and  Sunday  news¬ 
paper,  20  miles  northwest  of  Boston. 
We're  looking  for  an  editor  with  lead¬ 
ership  ability  and  management  experi¬ 
ence.  Need  strong  writing,  editing  and 
story  development  skills;  ability  tc 
manage  section  editors,  line  editors 
and  reporters.  Send  a  few  copies  of 
your  newspaper,  your  resume  and 
cover  letter  to  Jonathan  Kellogg,  execu¬ 
tive  editor.  The  Sun,  P.O.  Box  1477, 
Lowell,  MAPI 853. _ 

POLICE/COURTS  REPORTER:  Award¬ 
winning  15,000  circulation  daily  in  the 
sunny  Southwest  seeking  reporter  to 
cover  crime  beat.  Accuracy  a  must. 
Send  cover  letter,  resume  and  clips  to: 
Greg  Peretti,  managing  editor,  Roswell 
Daily  Record,  P.O.  Box  1897,  Roswell, 
NM  88202  or  fax  to  (505)  625-0421 . 

National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http://www.sportsjobs.com,  4 
issues  (or  $39,  1 3  issues  for  $89. 


_ EDITORIAL _ 

NEWS  EDITOR 

The  Fort  Worth  Star-Telegram  is  looking 
for  an  experienced  news  editor  to  join  our 
news  desk  in  producing  an  aggressive 
edition  (or  its  fastest-growing  coverage 
area.  Editor  will  help  senior  news 
editor  prioritize  everything  from  break¬ 
ing  news  to  features  and  sports,  and 
help  design  the  front  pages  of  every 
section  of  the  Star-Telegram/Northeast 
with  creative  flair. 

Good  news  judgment,  communication, 
strong  packaging  skills  and  Mac  know¬ 
ledge  are  required.  Must  have  3-5 
years  daily  newspaper  experience  for 
this  position,  but  a  newcomer  with 
great  tear  sheets  should  send  their 
resume  for  a  challenging  layout  posi¬ 
tion  on  our  news  desk. 

Send  resume  and  tear  sheets  to  Joan 
Krauter,  editor,  Star-Telegram/ 
Northeast,  3201  Airport  Freeway, 
Suite  108,  Bedford,  TX  76021 . 


PHOTO  DIREOOR  needed  at  the  Col¬ 
orado  Springs  Gazette  Telegraph 
(106,000  daik,  127,000  SuncTay)  to 
supervise  a  staff  of  1 2.  The  successfuf  can¬ 
didate  will  prove  on  ability  to  create  a 
department  of  aggressive  photo- 
journalists,  instill  the  highest  standards 
of  excellence,  move  into  technology's 
future  and  communicate  effectively  with 
the  newsroom  and  public.  Experienced 
photojournalist  managers  should  send 
cover  letter,  resume  and  applicable 
clips  to  Terri  Fleming,  deputy  manag¬ 
ing  editor,  30  S.  Prospect  St.,  P.O.  Box 
1779,  Colorado  Springs,  CO  80901. 
No  phone  calls,  please. 


PRESENTATION  EDITOR 

The  Sun,  a  40,000  circulation  AM  serv¬ 
ing  the  west  side  of  Puget  Sound,  is 
looking  (or  a  top-notch  journalist  with 
a  critical  eye  for  editing  to  lead  our 
busy  copy  Miting/design  team.  We've 
won  a  slew  of  design  awards,  and 
we're  ready  to  start  winning  for  the 
quality  of  our  editing  and  headlines, 
too.  We're  looking  for  an  organized, 
seasoned  teacher/manager  who  is 
able  to  lead  as  well  as  listen.  As  pres¬ 
entation  editor,  you'll  be  a  full  partner 
in  our  newsroom's  leadership  team.  If 
you'd  like  to  live  a  ferry  ride  away 
from  Seattle  in  the  shadow  of  the 
snow-capped  Olympic  Mountains, 
send  a  resume,  a  letter  outlining  your 
editing  philosophy,  a  portfolio  of  your 
best  work,  and  everything  you've  done 
in  the  last  week  to  Brian  Stallcop, 
managing  editor.  The  Sun,  545  Fifth 
Street,  Bremerton,  WA  98337.  No 
phone  calls,  please.  Deadline:  May  10. 

REPORTER:  The  Desert  Dispatch,  a 
7,000  circulation  paper  in  Southern 
California,  seeks  an  entry-level 
reporter  to  cover  a  variety  of  beats  and 
general  assignment  stories.  Ability  to 
write  clean,  concise  copy  and  meet 
deadlines  a  must.  Cover  letter,  resume, 
writing  samples  to:  M.  McCarty,  Desert 
Dispatch,  130  Coolwater  Lane, 
Barstow,  CA  9231 1 . _ 

Musicians  make  a  greater  contribution  to 
the  understanding  of  life  than  politicians, 
and  are  perhaps  also  better  at  making  it 
happier. 

Sonny  Rollins 


_ EDITORIAL _ 

REPORTERS 

New  managing  editor  is  looking  for 
reporters  to  join  a  team  to  revitalize 
AM  daily  in  great  news  town  on  the 
Texas-Mexico  Dorder.  Applicants  must 
have  a  strong  commitment  to  quality 
news  coverage  and  a  desire  to  be  the 
best.  Spanish  a  plus.  Reply  with 
resumes  and  clips  to:  George  Cox, 
managing  editor,  P.O.  Box  351, 
Brownsville,  TX  78521 . _ 

REPORTERS 

The  Lexington  Herald-Leader  seeks 
applicants  for  the  following  positions: 

-EDUCATION  WRITER:  Kentucky  is 
experimenting  with  the  nation's  most 
ambitious  education  reforms.  We're 
looking  (or  a  talented  writer  to  focus  on 
Lexington  schools  and  to  join  two  other 
education  reporters  in  covering  trends 
and  issues. 

-BUSINESS  WRITER:  The  beat  is  two 
topics  of  prime  importance  in  rural 
Kentucky:  agriculture  and  coal.  Experi¬ 
enced  business  reporters  preferred. 

-REGIONAL  REPORTER:  Entry-level 
candidates  m<w  apply  for  this  two-year 
position  in  a  Central  Kentucky  bureau. 
Job  is  full-time  with  regular  pay  and 
benefits. 

The  Herald-Leader  (Knight-Ridder; 

1 20,000  daily,  1 60,000  Sunday)  is  an 
aggressive  regional  newspaper  with 
two  Pulitzer  Prizes  in  the  last  decade. 
We  serve  the  many  (aces  of  Kentucky 
from  the  university  community  in  Lex¬ 
ington,  to  the  Bluegross  horse  country 
and  the  Cumberland  Mountains. 

Send  letter,  clips  and  resume  with 
references  to  Tom  Caudill,  assistant 
managing  editor,  Lexington  Herald- 
Leader,  Too  Midland  Avenue,  Lex¬ 
ington,  KY  40508.  Apply  by  April  30. 

_ EOEM/F _ 

SENIOR  EDITOR,  national  magazine, 
Naples,  FL.  Five  years  magazine/ 
newspaper  experience  require  Jour¬ 
nalism,  English  or  Communication 
degree.  Send  resume,  salary  require¬ 
ments  to  LottoWorld  magazine,  Barry 
Miller,  2150  Goodlette  Rd.,  Suite  200, 
Naples,  FL  33940,  or  fax  (941)  263- 

COPY  EDITOR/DESIGNER  wanted  on 
The  Capital,  circulation  50,000,  in 
Annapolis,  MD.  Pagination  experience 
required  and  two-years  of  desk 
experience  preferred,  send  resume  and 
tearsheets  to  Tom  Maiquordt,  managing 
editor.  The  Capital,  P.O.  Box  91 1, 
Annapolis,  MD  21404. 

EDITOR 

Opportunity  to  manage  motivated 
news  staff  of  a  7,000  circulation  PM 
daily. 

We  are  looking  (or  someone  with  wri^ 
ing,  editing  and  layout  skills.  In  the 
past  seven  vears  this  newspaper  has 
gone  through  tremendous  improvement 
and  needs  an  editor  to  guide  it  to  the 
next  level  of  excellence.  Enthusiasm  a 
must.  Advancement  opportunities 
within  other  company-owned  daily 
newspapers.  Good  fringe  benefit 
package.  Send  cover  letter,  resume, 
clips  and  salary  history  to: 

Russ  W«ster 
Publisher 

The  Malone  Telegram 
387  E.  Main  Street 
Mabne,NY  12953 
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HELPWAINTED 


_ EDITORIAL _ 

REPORTERS. 

The  leading  international  weekly 
newspaper  covering  the  space  industry 
is  seeking  experienced  hard  news 
reporters  tor  tvra  key  positions:  a  busi¬ 
ness  reporter  to  cover  the  satellite 
communications  industry  and  a  NASA 
reporter.  These  are  premier  beats  and 
not  jobs  for  beginners.  Candidate  must 
have  a  journalism  degree  and  three  to 
five  years  staff  experience  on  a  quality 
daily  newspaper.  A  strong  background 
in  business  or  political  reporting  is 
required.  This  is  a  rare  opportunity  to 
join  o  first  rate  news  team  in  Washing¬ 
ton  that  prides  itself  on  top-quality 
reporting  and  editing.  International 
travel  is  a  requirement.  Good  salary 
and  benefits.  Send  resume  and  clips  to 
SPACE  NEWS,  Attn:  Human  Resources 
EP#47,  6883  Commercial  Drive, 
Springfield,  VA  22159. 

M/F/V/H  MINORITIES 
ENCOURAGED  TO  APPLY 


ROOM  AT  THE  TOP 

The  Dallas  Observer  is  looking  for  an 
editor  to  lead  its  staff  of  award¬ 
winning  journalists.  We  want  an  editor 
with  news  and  feature  experience, 
someone  who  con  help  the  staff  gener¬ 
ate  strong  stories  and  guide  beginning 
writers  as  well  as  accomplished  ones. 
The  ideal  candidate  must  be  able  to 
edit  and  write,  leading  by  example 
rather  than  by  dictate.  The  interview 
process  will  include  an  extensive  edit¬ 
ing  test. 

The  Dallas  Observer  is  a  104-page 
news  and  arts  weekly  published  by 
New  Times,  Inc.,  which  also  operates 
in  Phoenix,  Denver,  Miami,  Houston 
and  San  Francisco.  All  the  New  Times 
papers  put  a  premium  on  quality 
research  and  stylish  writing. 

Qualified  applicants  should  send  a 
cover  letter,  a  resume,  clips  and  three 
well-developed  story  ideas  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

THE  DAYTON  DAILY  NEWS  is  looking 
for  proofreaders  to  work  on  its  night 
news  desk.  Mastery  of  the  English  lan¬ 
guage  is  required.  Please  send  resumes 
to:  Attn:  Jeanette  Barrett- Stokes,  copy 
desk  chief/ editorial,  45  South  Ludlow 
St.,  Doyton,  OH  45402.  , _ 

THE  DAYTON  DAILY  NEWS  is  looking 
for  copy  editors/designers.  Macintosh 
experience  is  preferrra.  Attn:  Jeanette 
Barrett-Stokes,  copy  desk  chief/ 
editorial,  45  South  Ludlow  St.,  Dayton, 

OH  45402. _ 

THE  PAIM  BEACH  POST,  1 85,000  daily, 
230,000  Sunday,  is  seeking  a  sports  copy 
editor.  Layout/design  experience, 
including  work  on  the  Macintosh,  is 
preferred.  Minimum  experience:  Three 
years.  Contact  Tim  Burke,  executive  sports 
editor,  at  (407)  820-4480  or  tburke@pb 
post.com. 

Loyalty  oaths  increase  the  number  of 
liars. 

Noel  Peoltie 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  (or  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston  and 
San  Francisco.  We  publish  in-depth, 
well-crofted  stories  that  explore  the 
issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  provoke 
strong  reactions  and  win  national 
awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
serious,  issue-oriented  news  writers  in 
Denver,  Houston  and  San  Francisco. 
We  also  need  another  Spanish¬ 
speaking  reporter  [news  or  feature)  in 
Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications  (no  phone  calls, 
please)  to: 

Christine  Fleming, 

Executive  Managing  Ed'lor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SCIENCE/MEDICAL 
NEWS  WRITER 

The  University  of  Texas  Southwestern 
Medical  Center  at  Dallas  is  seeking  a 
science/ medical  writer  who  can  clearly 
explain  complex  medical  and  scientific 
topics  in  news  releases  and  stories  for 
internal  publications.  Candidates 
should  have  a  medical/science  back¬ 
ground  or  experience  writing  on 
medical  and  science  topics  for  pub¬ 
lication  in  the  lay  press. 

Coverage  areas  include  molecular 
genetics,  biochemistry  and  gene 
therapy.  The  position  includes  interac¬ 
tion  with  science/ medical  reporters 

Salary  negotiable,  excellent  benefits 
package.  If  interested,  send  letter, 
resume  and  5  writing  samples  to  Philip 
Schoch,  director.  Office  of  News  and 
Public  Information,  UT  Southwestern 
Medical  Center,  5323  Harry  Hines 
Blvd.,  Dallas,  TX  75235-9060  or  fax  to 
(214)  648-9119.  E-mail  address  is 
Schoch@UTSW.swTned.edu. 

UT  Southwestern  is  on  Equal  Opportuni¬ 
ty/Affirmative  Action  Employer. 


_ EDITORIAL _ 

SUNDAY/SPECIAL  PROJEQS  EDITOR 

The  Courier-Post,  South  Jersey's  lead¬ 
ing  newspaper,  has  an  immediate 
opening  (or  a  Sunday/Special  Projects 
Editor.  The  successful  candidate  will  be 
a  self-motivated,  hands-on  editor  with 
a  high  level  of  energy'  who  can  plan, 
edit  and  schedule  stories,  photos  and 
graphics  for  our  1 00,000+  Sunday  edi¬ 
tion.  This  key  spot  in  our  newsroom 
requires  excellent  communication  and 
organizational  skills  and  a  minimum  of 
5  years'  editing  experience.  A  keen 
eye  for  the  visual  will  be  a  plus.  If  you 
think  you're  up  to  the  challenge  in  one 
of  the  country's  most  competitive 
newspaper  markets,  send  resume, 
cover  letter  and  work  samples  to: 

Ev  Landers,  Executive  Editor 
Courier-Post 
P.O.  Box  5300 
Cherry  Hill,  NJ  08034 


THE  FORT  WORTH  STAR-TELEGRAM 
is  looking  (or  Design  Editors  with  3-5 
years  experience  to  plunge  into  our 
challenging  and  expanding  products. 

Openings  in  news,  business  and 
features  require  a  solid  knowledge  of 
production  and  the  Mac  (QuarkXPress, 
Photoshop,  etc.),  creative  and 
innovative  design,  sharp  news  judg¬ 
ment  and  strong  packoging  skills. 

Candidates  with  good  communications 
skills  and  ambition  will  find  these  posi¬ 
tions  offer  excellent  opportunities  to 
develop  and  direct  the  appearance 
and  content  of  major  sections  in  the 
daily  newspaper. 

Send  resume  and  clips  to: 

Kevin  Dale 

Senior  Editor/Recruiting 
Fort  Worth  Star  Telegram 
400  W.  Seventh  Street 
Fort  Worth,  TX  76101 


EDITORIAL 


_ EDITORIAL _ 

THE  SEATTLE  TIMES  News  Graphics 
Department  hos  an  opening  for  an 
illustrator  with  page-design  experi¬ 
ence.  This  person  will  produce  illustra¬ 
tions  and  designs  for  our  feature  cov¬ 
ers  and  special  sections.  Applicants 
should  have  ability  to  create  strong, 
exciting  visual  metaphors.  We 
emphasize  both  ideas  and  execution. 
Preference  will  be  given  to  artists  who 
can  also  design  pages  that  reflect  the 
design  philosophy  of  The  Seattle  Times: 
authoritative,  elegant  and  lively.  Can¬ 
didates  should  be  accomplished  in 
Mocintosh  computer  programs,  includ¬ 
ing  QuarkXPress,  Photoshop  and 
Illustrator  and/or  Freehand.  Send 
cover  letter,  resume  and  portfolio  of 
illustrations  and  page  designs  to  Millie 
Quan,  AME,  Seattle  Times,  P.O.  Box 
70,  Seattle,  WA  981 1 1 .  No  calls, 

pleose. _ 

WE  ARE  LOOKING  FOR  A  FEW 
GOOD  writers  and  photographers.  For 
information,  see  web  site  at  http:// 
www.poinet.com  or  write  to  Box 
07746,  Editor  &  Publisher. 

THE  SEATTLE  TIMES,  on  award¬ 
winning  business  section  competing 
nationally  on  technology  news,  hos  an 
opening  for  an  experienced  business/ 
technology  reporter.  The  reporter  will 
track  the  fast-changing  telecommunica¬ 
tions  industry,  identify  the  hot  emerg¬ 
ing  technology  companies  in  the 
Pacific  Northwest,  and  cover  business 
trends  and  issues  on  the  national 
technology  scene.  Applicants  should 
have  contacts  in  the  technology  indus¬ 
try  and  ability  to  juggle  breaking  news 
and  enterprise  stories. 

Send  cover  letter,  resume  and  clips  to 
Millie  Quan,  AME,  Seattle  Times,  P.O. 
Box  70,  Seattle,  WA  98111.  No  calls, 
please. 


EDITORIAL 


Southern  Poverty  Law  Center 


Editor/Writer 

Experienced  journalist  needed  to  write  and  edit  quarterly  publi¬ 
cation  and  special  reports  for  Klanwatch,  a  project  of  the 
Southern  Poverty  Law  Center,  that  provides  police  and  human 
relations  agencies  with  information  on  hate  crime  and  white 
supremacist  activities.  Duties  include  writing  articles  and  special 
reports,  planning  publications,  making  story  assignments,  editing 
news  and  feature  articles,  and  managing  production  process.  This 
is  a  full-time,  permanent  position  that  would  require  relocating  to 
Montgomery,  Alabama.  Excellent  benefits  and  salary  commensu¬ 
rate  with  experience.  Strong  writing  and  editing  experience 
required.  Send  writing  and  publication  samples  and  resume  to: 
Joe  Roy,  The  Southern  Poverty  Law  Center;  400  Washington 
Avenue;  Montgomery,  AL  36104. 

The  Southern  Poverty  Law  Center 
is  an  equal  opportunity  employer. 
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HELP  WANTED 


EDITORIAL 


SPORTSWRITER 

Ttte  Portland  Newspapers  is  seeking  an 
imaginative  general  assignment 
reporter  to  produce  stro^  enterprise 
lor  its  local  sports  report.  The  position's 
primary  focus  will  be  on  high  schools, 
out  the  successful  candidate  will  also 
write  about  the  region's  minor  leagues, 
college  teams,  and  special  events. 
Applicants  must  hove  a  college  degree 
and  at  least  one  year's  experience  on 
a  daily  newspaper.  Please  send  a 
resume  and  samples  that  demonstrate 
an  ability  to  report,  organize,  and 
write  in-depth  profiles  and  news 
features.  No  game  stories,  please. 

Kathleen  Mahoney 
Human  Resources  Manager 
The  Portland  Nevrspapers 
390  Congress  Street 
PortlarKf,  ME  04101 
An  Equal  Opportunity  Employer 


EMPLOYMENT  OPPORTUNITIES 


$35,000/YR.  INCOME  POTENTIAL. 
Reading  books.  Toll  Free  1  (800)  898- 
9778  Ext.  R-51 89  for  details. 


$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 


MAILROOM 


ASSISTANT  MAILROOM  MANAGER 
100,000  plus  weekday  morning  and 
afternoon,  1 30,000  Sunday  circdotion 
newspaper  in  Mobile,  AL  seeks  an 
individual  with  strong  supervisory  and 
mechanical  skills  to  assist  current  nran- 
ogement  team.  Candidate  will  possess 
a  minimum  of  five  years  experience 
and  have  strong  organizational  skills 
with  emphasis  on  detailed  written  and 
interpersonal  skills.  In  addition,  person 
should  show  ability  to  motivate  sales, 
and  workforce,  and  be  attentive  to 
deadlines,  cognizant  of  maintenance 
issue  and  assist  in  training.  Excellent 
apportunity  for  manager  looking  for 
challenges,  working  for  a  progressive 
company  in  the  newspaper  industry 
with  exceptional  salary/benefits.  Send 
detailed  resume  and  salary  history  to 
Production  Director,  Mobile  Press  Reg¬ 
ister,  P.O.  Box  2488,  Mobile,  AL 
36652. 


MARKETING 


MARKETING  RESEARCH  MANAGER 
Major  suburbon  daily  newspaper 
group  seeks  energetic  person  to  lead 
corporate  marketing  research  efforts. 
Primary  responsibilities  include  the 
extensive  analysis  and  interpretation  of 
syndicated  and  secondary  research, 
and  the  development  of  sales 
materials.  You  will  work  closely  with 
our  sales  team  to  plan  and  execute 
advertising  sales  strategies.  A  four- 
year  college  degree  and  two  to  five 
years  of  media  research  experience  is 
essential.  Please  send  resume  and 
salary  requirements  to  Liso  Szal, 
director  of  advertising  and  marketing, 
Calkins  Newspapers,  8400  Route  13, 
Levittown,  PA  1 9057. 


SENDE&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York.  NY  1001 1 


MARKETING 


RESEARCH  ANALYST:  A  broad  base 
af  marketing  research  knowledge  for 
print  and  broadcast  necessary.  Ideal 
candidate  should  have  3  years  experi¬ 
ence  with  major  syndicated  and  sec¬ 
ondary  research  studies  including 
Scarborough  and  Claritas.  Individud 
will  be  responsible  for  analyzing 
market  and  media  research  data  and 
producing  technically  accurate  reports, 
charts  and  graphs,  as  well  as  sales 
presentations.  Ability  to  access,  pro¬ 
cess  and  compile  information  from  PC- 
based  and  online  databases  reguires 
strong  computer  skills  using  word  pro¬ 
cessing,  spreadsheet  and  mapping 
programs.  Good  interpersonal,  written 
ancT oral  communications  skills  a  must. 
Four  year  college  degree  required. 

EVENT  MARKETER:  Individual  will 
work  with  the  Event  Marketing  Man¬ 
ager  to  expand  and  develop  newspa¬ 
per  participation  in  profit-generating 
marketing  events.  In  addition,  individ¬ 
ual  will  work  with  Advertising  and 
Marketing  staff  to  develop  profitable 
database  marketing  programs.  Also 
responsible  for  contact  and  correspon¬ 
dence  with  event  sponsors  lor  newspa¬ 
per  co-sponsored  events  and  activities. 
Individual  to  serve  as  exhibit  display 
coordinator  for  industry,  educational 
and/or  vendor-sponsored  trade  shows. 
Four-year  college  degree  required,  BA 
in  marketing  preferred.  Minimum  2 
years  experience  in  event  marketing  or 
related  field.  Experience  in  event 
coordination  a  plus.  Background/ 
knowledge  of  print  advertising  helpful. 
Strong  communication  and  pres¬ 
entation  skills  needed,  including 
demonstrated  skills  in  Microsoft  Word, 
Excel,  Access  and/or  other  data  entry 
systems.  Spanish  language  a  plus. 

Research  Analyst.  Event  Marketer.  If 
you  possess  the  experience  and  the 
enthusiasm  for  one  of  these  positions, 
please  send  your  resume  with  salary 
history  to: 

San  Antonio  Express-News 
Marketing  Manager 
P.O.  Box  2171 

San  Antonio,  TX  78297-21 71 
An  Equal  Opportunity  Employer 


PRODUCnON/TECH 


PRODUaiON/OPERATIONS 

DIREaOR 

1 00,000  circulation  AM  paper  located 
60  miles  north  of  NYC  is  looking  for 
individual  to  oversee  our  pressroom 
with  two  7  unit  Goss  Metroliner 
presses,  mailroom  with  GMA  SLS- 
1000  insert  equipment  and  our  distri¬ 
bution/fleet  operation.  Will  be 
responsible  for  production  quality  with 
strict  adherence  to  deadlines  and  cost 
efficiency. 

The  successful  opplicant  will  possess 
the  ability  to  assess  operational 
strengths  and  weaknesses,  write  and 
implement  budgets,  and  be  familiar 
with  OSHA,  ergonomic  and  safety 
programs  for  employees.  Candidates 
must  have  proven  track  record  of 
managing  and  directing  large  number 
of  staffers  as  well  as  demonstrated 
experience  in  the  areas  listed  above. 
Send  cover  letter  with  salary  history 
and  resume  to: 

The  Times  Herald-Record 
Debra  A.  Sherman,  HR  Director 
40  Mulbeny  Street/P.O.  Box  2046 
Middletown,  NY  10940 
Please,  no  phone  calls. 

Equal  Opportunity  Employer 


Editors 

who  can’t  agree 
on  the  weather 
agree... 

That  they  read 
E&P  more  than 
any  other 
publication!* 


Editor  &  Publisher  -  77% 
Presstime -21% 
Newspapers  &  Technology  -  2.3% 


*  1995  survey  conducted  by  Reseach  USA,  Inc. 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Posttlons  Wanted  advertisers  must  pre-pay. 
Effective  January  1. 1996 


POSITIONS  WANTED 


UNEADS 

1  week-$8.60  per  line 

2  week»-$7.60  per  line,  per  Issue. 

3  weelo-$6.65  per  line,  per  Issue. 

4  week9-$5.75  per  line,  per  Issue. 


POSmONS  WANTED 

1  weet(-$4.30  per  One 

2  weelo-$4. 10  per  Ine,  per  Issue. 

3  weela-$3.00  per  Ine,  per  Issue. 

4  weeks-  $2.75  per  tne,  per  Issue. 


SHAWN  OLSON/CAM/ext.170.  HAZEL  PREUSS/ASST.CAM/ext.  171 

Add  S 1 0.00  per  Insertion  for  box  service.  Add  $5.00  per  insertion  for  box  sendee. 
Count  os  on  additional  line  In  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ED  for  Saturday's  Issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  Insertion:  1  time,  $95;  2  to  5  times,  $90 
6  to  13  times,  $85;  14  to  26  times  $80;  27  to  52  times  $75. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rotes  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


A 

VISA 

HHHi 

Company. 


Classification - 

Authorized  Signature  - 
Copy _ 


ADMINISTRATIVE 


PUBLISHER  WITH  9  history  of  suc¬ 
cess  seeks  community  newspaper  to 
build  revenue  and  profit.  Quality 
editorial  emphasized.  Community 
leader  &  skilled  motivator.  Reply  to  Box 
07742,  Editor  &  Publisher. 


PUBLISHER;  Award-winning  mid  80s 
daily,  niches.  Strong  in  financial,  news 
marketing.  Community  leader.  FAX 
(914)291-7367. 


CARTOONIST 


(1)  Experienced  Cartoonist  Specializes 

(2)  In  People  of  Color  Themes  (3)  Tucky 
McKey  (510)  251-8337. 


CIRCULATION 


CIRCULATION  PROFESSIONAL  with 
15  years  experience  on  dailies, 
weeklies  shoppers  seeks  position  with 
small  daily  that  wants  to  grow.  Tom 
Warden,  1305  2nd  Ave.,  Sterling,  IL 
61081,(815)625-7958. 


EDITORIAL 


COPY  EDITOR  -  You  want;  editing, 
design,  pagination  experience 
(Quark/Harris),  dedication  and 
meticulous  editing.  I  want;  entry-level 
work  in  a  mountain  state  east  or  west. 
Call  for  samples.  Jason  (414)  749- 
9441. 


CYBERSPACE  JOURNALIST  seeks  col¬ 
umn/editorial  writing  position.  Hove 
authored  four  best-seiling  books  on 
online  culture  and  Former  Ziff-Davis 
cyberspace  columnist.  Nancy  (212) 
876-8951 ;  nancyt7043@aol.com. 


DEDICATED  GRADUATE  Journalist, 
graduated  December  '95,  seeks  full¬ 
time  writer  or  editor  position  with 
newspaper  or  magazine.  3  years  col¬ 
lege  journalism  experience.  BA  in  edu¬ 
cation.  MA  in  journalism.  Zones 
1,2,3,5,7  only.  Resume  on  request.  E- 
mail;  wugap@ttacs1  .ttu.edu.  Reply  to 
Box  07737,  Editor  &  Publisher. 


EXPERIENCED  EDITOR 
All  Areas 

Fax;  (908)  264-9279 


HIGHLY  EXPERIENCED  journeyman 
seeks  reporter  slot  on  75,000-plus 
daily.  Call  (216)  941-6484. 


EDITORIAL 


UN  Correspondent  seeks  Washington 
position  with  newspaper  or  wire  ser¬ 
vice.  Call  Joe  Lauria  (212)  832-8390. 


FREELANCE 


PHOTOGRAPHER/WRITER  seeks 
assignments  in  Cincinnati/Dayton,  OH 
area.  John  Bruning,  (513)  866-6830. 


TESTED  TRAVEL  WRITER  will  make'em 
see  it,  hear  it,  smell  it,  feel  it.  (805) 
659-1548 


YOUR  INTERNATIONAL  CONNEC¬ 
TION.  Hundreds  of  Contacts  around 
the  globe.  Very  fast  turnaround. 
Nationally-published  writer  available 
for  diverse  stories.  Tom  (415)  552- 
4356. 


Anybody  who  itn't  schizophrenic  these 
days  isn't  thinking  clearly. 

Alfred  Kahn 


NEWS 

AAAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

•  Editor  &  Publisher  is 
NOT  0  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NBVS  mcigazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBUSHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  6>5-4380 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specitic  identitication 


No.  of  Insertions: . 


Amount  Enclosed:  $__ 


Editor^ 

PUBLISHER 

1 1  West  19th  street,  NY,  NY  1001 1 .  (212)  6754380,  FAX  (212)  929-1259. 
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SHOP  TALK  AT  THIRTY  by  mal  mallette 


Counting  Bylines  To 
Measure  Productivity 


WHILE  MODERATING 
a  seminar  some  20 
years  ago,  I  first 
heard  of  counting 
bylines  of  reporters 
as  a  means  of  measuring  their  produc¬ 
tivity. 

Without  exception,  the  other  seminar 
members  —  moderator,  too,  I  confess 
—  scoffed  at  the  practice,  our  scoffs  the 
stronger  because  that  lone  member’s 
newspaper  was  known 
as  much  for  bean 
counting  as  quality. 

I  thought,  as  the 
scoffing  seminar  mem¬ 
bers  obviously  did,  that 
byline  counts  would  fail 
as  a  measure  of 
reporter  productivity 
and  also  promote  shal¬ 
low  news  content,  as 
reporters  hammered 
out  piffle  on  which  to 
attach  their  bylines. 

A  few  years  later,  I 
was  again  the  seminar 
moderator  on  a  day 
when  the  guest  discus¬ 
sion  leader  was  a  news¬ 
room  veteran  who  had 
recently  moved  into  the  front  office.  His 
newspaper  belonged  to  a  highly 
respected  group.  He,  too,  espoused 
counting  bylines. 

Seminar  members  again  scoffed. 

I  still  recall  the  discussion  leader’s 
retort.  “Just  wait,”  he  said.  “Newspapers 
have  got  to  find  a  way  to  measure  pro¬ 
ductivity  in  their  newsroom.This  is  a 
start.” 

More  recently,  I  encountered  raw 
byline  counts  again  at  a  triweekly.  That 
paper  not  only  counted  bylines,  it  also 
made  certain  the  newsroom  knew  of 
the  practice.  Staffers  could  draw  their 
own  conclusions  on  how  the  counts 
might  be  used  —  for  a  pay  raise  or  a 
pink  slip. 

This  community  newspaper  had  a 
small  staff  and  a  fairly  generous  news 
hole.  It  published  only  local  copy.  I  sur- 


Mallette  is  a  former  director  of  the 
American  Press  Institute. 


mised  that  counting  bylines  was  aimed 
largely  at  increasing  volume  of  copy, 
copy,  copy,  and  forget  the  danger  of 
shallowness.  I  wondered  why  the  paper 
didn’t  subscribe  to  a  low-cost  feature 
service  to  help  plug  the  news  hole 
when  the  hard-pressed  staff  fell  short. 

Old-timers  will  remember  the  time 
when  bylines  were  awarded  only  on 
merit.That  era  is  gone.  On  some  news¬ 
papers,  apparently,  bylines  are  affixed 
not  for  merit,  but  for 
statistics. 

How  strong  is  the 
movement  to  measure 
newsroom  productivity 
by  counting  bylines?  I 
don’t  know.  But  in 
offering  my  opinion,  I 
should  mention  that 
four  decades  ago  I  was 
managing  editor  of  the 
Winston-Salem  (N.C.) 
Journal.  I  thought  it  a 
g(xxl  newspaper. 

Certainly  it  graduat¬ 
ed  a  bevy  of  reporters 
and  editors  to  major 
dailies.  And,  not  long 
after  I  left,  it  won  a 
Pulitzer  Prize  for  meri¬ 
torious  public  service. 

Looking  back,  it’s  obvious  how  far 
newspapers  have  advanced  in  manage¬ 
ment  skills  and  practices.  One  advance 
related  to  this  discussion  has  been  the 
advent  of  periodic  performance 
appraisals.  Properly  carried  out, 
appraisals  tell  employees,  including 
newsroom  staffers,  where  they  stand.  In 
my  day,  appraisals  were  too  often  infor¬ 
mal,  vague  and  scattershot,  often  just  a 
quiet  chat  in  a  far  comer. 

With  no  thought  of  counting  bylines, 
I  was  confident  I  knew  who  was  doing 
good  work  and  who  was  inept  or  slack¬ 
ing.  Time  hasn’t  diminished  that  confi¬ 
dence. 

So,  I  vibrated  recently  when  I  read 
that  my  newspaper  of  long  ago  had 
launched  an  elaborate  newsroom-evalu¬ 
ation  system  based  in  large  part  on 
byline  counts. 

Let  me  say  that  I  applaud  continuous 
improvement  programs  modeled  after 


the  pioneering  work  of  W.  Edwards 
Deming.  And  my  vibrating  lessened 
when  1  learned  that  the  Winston-Salem 
Journal  was  going  beyond  simplistic 
byline  counts. 

Aided  by  a  consultant,  who  had 
never  before  worked  with  a  newspaper, 
the  Journal  created  evaluation  grids. 

Not  only  are  bylines  counted,  but  sto¬ 
ries  are  also  rated  on  length  and  com¬ 
plexity.  Editors  award  a  point  score  to 
each  story,  factoring  in  accuracy,  fair¬ 
ness,  deadline  pressure,  readability,  clari¬ 
ty,  thoroughness,  tone  and  taste. 

The  point  awards  determine  whether 
a  reporter’s  total  score  meets  or  falls 
short  of  the  established  norm  for  a 
weekly  37.5  hours.  Copy  editors  are 
graded  on  a  10-point  scale  on  the  pages 
they  produce.  Staffers  who  repeatedly 
fail  to  teach  the  norm  are  required  to 
take  special  training. 

Given  my  antipathy  toward  raw 
byline  counts,  I  was  curious  how  the 
Journal's  complex  system  was  faring. 
After  all,  newspapers  have  never  been 
in  greater  need  of  depth  and  explana¬ 
tion.  So  I  called  Jack  Trawick,  assistant 
to  the  Journal's  publisher  and  a 
reporter  in  my  Winston-Salem  days.  He 
monitors  the  rating  system. 

The  process, Trawick  quickly  said,  is 
not  entirely  scientific. 

“A  benefit,”  he  said,  “is  that  the  paper 
is  beginning  to  get  a  handle  on  how 
long  it  should  take  a  reporter  to  pro¬ 
duce  certain  kinds  of  stories.  We  factor 
in  the  complexity,  driving  time,  the 
nature  of  interviewees  [cooperative, 
resistant].  We ’re  not  just  counting 
bylines.” 

Trawick  readily  admitted  that  the 
process  takes  time. 

“We’re  wrestled  with  that,”  he  said. 

“At  first,  we  conducted  our  reviews 
weekly.  Now,  we’re  sitting  down  —  edi¬ 
tor  to  reporter  —  monthly.  We’re  just 
formalizing  what  had  been  done  one 
way  or  another  in  the  past.  We’re  trying 
not  to  come  across  as  simply  an  effort 
for  reporters  to  produce  a  certain  num¬ 
ber  of  stories.” 

Trawick  said  he  sees  an  advantage  in 
this  new  system  over  customary  perfor- 
(See  Shop  Talk  on  page  37) 


Old-timers  tviU 
remember  the 
tune  when  bylines 
were  awarded 
only  on  merit. 

That  era  is  gone. 
(Jn  some 
newspapers, 
apparently, 
bylines  are 
affixed  not  for 
merit,  bid  for 
statistics 
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l-firh  Citai  /  Win)UT,  1996  hilitz-tr  Piizi‘:  Speiidl  Auuml 


Herb  Caen  joins  the  small,  distinguished  ranks  of  newspqjer  writers  that  even  the  Pulitzer  Prize 
Board  considers  “special.”  He’s  captured  the  hearts  and  minds  of  readers  for  over  58  years,  a  thousand 
words  at  a  time.  Here’s  to  Herb,  a  man  for  whom  the  has  always  been  absolutely  full. 

C^rDtitrk 


THE  BAY  AREA’S  NEWSPAPER 


The  New  York  Times  Company 
is  proud  to  announce  that 
1996  Pulitzer  Prizes 
have  been  awarded  to: 

fRick  Bragg,  national  correspondent.  The  New  York  Times. 

He  was  honored  for  distinguished  feature  writing,  including 
stories  on  the  bombing  in  Oklahoma  City  and  on  an  87-year-old 
Mississippi  woman  who  donated  to  a  local  university  her 
$150,000  life’s  savings  earned  as  a  washerwoman. 

Robert  D.  McFadden,  senior  writer  on  the  metropohtan  staff 
of  The  Times.  He  was  honored  for  distinguished  rewrite  journal- 
ism,  applied  to  a  broad  range  of  stories,  from  the  Unabomber’s 
manifesto  to  the  burning  of  a  white-owned  clothing  store 
in  Harlem. 


Robert  B.  Semple  Jr.,  associate  editorial  page  editor  of 
The  Times.  He  was  honored  for  a  series  of  persuasive  and 
illuminating  environmental  advocacy  editorials,  intended  to 
help  protect  “the  crown  jewel  of  our  national  park  system,” 
Yellowstone  National  Park. 


Robert  Campbell,  architecture  critic  of  The  Boston  Globe. 

He  was  honored  for  knowledgeable  writing  on  all  aspects  of  the 
built  environment  that  bring  to  life  the  city  and  the  region.  In 
his  monthly  column.  Cityscapes,  he  has  compared  new  and  old 
views  of  Boston. 


The  New  York  Times  Company 
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